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CHAPTER I 

I NTRODUCTION 

Statement of the Problem 

The purpose of this study was to make a survey of 

the functional consumer economic knowledge that college 

students desire to possess, as well as to determine the 

relationship between the major topics of interest in the 

field of consumer economics chosen by the students and 

those appearing in five selected college textbooks in 

this field. 

J-ustification of the Problem · 

All teachers are faced with the dilemma of providing, 

within the framework of a given subject, such information 

as meets the felt and real needs of students. College 

instructors are, beyond this, responsible for choosing 

appropriate and specific subject matter to be stressed in 

lectures or discussion periods; they are also faced with 

the assignation of various units and sub-topics. This 

study seeks to provide, in some small measure, one basis 

for making these selections. 

Our whole economic system is geared to making people 

want more and more things. "Keeping up with the Joneses" 
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and the profound effect of advertising are illustrations 

of this. 

Clarkl, writing of this search for increasingly more 

material things, states in his book: 

Adequate education for intelligent 
consumption will be just as necessary with 
increased production as it is at present. 
If it is not provided, people will be as 
far from the wise use of goods, and from 
happiness and satisfac·tion, as they are at 
present. 

The trend in modern education definitely is in the 

direction of bringing the work of the school more closely 

in touch with individual needs. The trend is in the 

direction of encouraging and helping each student evaluate 

his needs in relation to the objectives of a wholesome 

normal life. Since each student is a consumer with 

growing powers of consumption, he might well profit by 

a course in consumer economics which educates him to 

spend his money more intelligently and to use his goods 

more wisely. This study was attempted in an effort to 

provide a practical basis for incorporating good teaching 

and effective learning. 

1Clark, Harold F., An Introduction to Economics for 
Students and Teachers, The Macmillan Company, New �Y�o�r�~� 
1936, pp. 196-197. 
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Delimitation of the Problem 

In pursuance of the information necessary for the 

successful conclusion of this study, a check list 

i ncl uding as wide a divergence of economic topics as is 

i ncluded in any basic college consumer economics text 

was devised. The �v�~ �i�t�e�r� t hen presented the check list, 

i n person, to approximately 125 coll ege students. One 

hundred students, representing six New Engl and Coll eges, 

returned successfully completed check lists. Students 

were selected at random in order that the compl eted check 

lists mi ght disclose the answers of a typical cross 

section of student opinion. 

The next step, preliminary to the actual study, was 

the problem of selection of five basic textbooks i n the 

field of consumer economics . lthough wri t ing in this 

area is not extremely prolific , a delimit ation o choice 

was necessary. The first step was to eli minate all t he 

textbooks published prior to the year 1937, since they 

mi ght not represent current thinking. A considerable 

number of choices remained, so it v1as decided to confi ne 

t he selection to such books as were �~�r�i�t�t�e�n� b professors 

or heads of departments at l eoding universities; the 

assumption being m.c.'l.de here that such f.lUt J.:Jrs re 

utl: orities i n the field and that textbooks wr itt en by 

�s�u�e�~� authoriti es are b sed on their eachin3 of corsuruer 
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economics or directing other teachers. Such books can 

logically be �a�s�s�~ �m�e�d� to have accepted value and 

importance. 

Considering these two limitations on the final 

choice of textbooks, various publishing catalogues and 

card catalogues were consulted from which five texts were 

selected. This final step is acknowledged to have been 

made somewhat arbitrarily, but the writer felt that after 

the first two restrictions there could be no advantage to 

further confining the choice to be made. 

Tbis study was not intended for the purpose of 

devising a means for writing a new textbook for college 

consumer economics, nor for criticizing those texts now 

in use in the field. However, the writer feels that the 

study may lead to a better understanding of the extent to 

which a given textbook meets the needs of students, t hus 

pointing the way to a tentative course of study as well 

as lending a basis for determining specific collateral 

reading within the course. 

4 



Definition of Terms 

The following definitions of terms were taken from 

the Dictionary of Education:2 

Curriculum 

A systematic group of courses or sequences 
of subjects required for graduation or 
certification in a major field of study. 

A general over-all plan of the content or 
specific materials of instruction that the 
school should offer the student by way of 
qualifying him for graduation or certification 
or for entrance into a professional or a 
vocational field. 

Course 

Organized subject matter in which instruction 
is offered within a given period of time, and for 
which credit toward graduation or certification 
is usually given. 

Consumer Economics 

(1) The science that deals with the use of 
resources to satisfy the needs and wants of 
consumers as individuals and as a group; (2) the 
economic principles and forces that affect the 
consumer, and the interpretation of economic 
theories in terms of consumer interest as 
distinguished from producer interest. 

2Good, Carter V., Editor, Dictionary of Education, 
McGraw-Hill Book Company, New York, 1945. --
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Organization of the Report 

The problem is introduced in Chapter I. Related 

work in the field is swmnarized in Chapter II. The 

procedure of the study is explained in Chapter III. 

Chapter IV contains an analysis and i nterpretation of 

the data. The summary, conclusions, and recommendations 

are made in Chapter V based on the results of the data 

obtained. 
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CHAPTER II 

REVIEW OF RELATED LITE RATli'RE 

Although many textbooks on consumer economics 

have been published, very little research related to 

the writer's study was discovered. No parallel study 

was found although several studies touched upon this 

one in some way. 

Gordonl conducted a seven-year experiment in 

consumer economics curriculum building at Denison 

University, Granville, Ohio, from 1932 to 1939. In 

that the courses offered were elective, one might 

conclude that the curriculum and its revisions were 

based on student interests and needs. The course 

grew from an enrollment of 12 in 1932 to one of 60 

in 1939. Included in the Denison 1939 revised 

curriculum were practical projects such as a one-

semester personal daily budget with analyses made and 

conclusions drawn by the students, and the actual 

buying of a commodity after complete research. As 

intelligent shoppers, students were committed to 

reasoning out their purchase on the basis of principles 

lGordon, Leland J., "A College Course in Economics 
for Consumers," School and Society, November, 1939, 
pp. 630-633. -
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and functional information received in the course. 

The experience at Denison University lead Gordon 

to certain definite conclusions: 

1. To present a well-balanced offering of 
economics courses a department should 
include at least a one-semester course 
emphasizing th.e consumer point of view. 
The objectives of such a course are to 
develop an awareness of individual 
limitations as consumers and to point 
the way toward improvement of consuming 
technique. 

2. Students will elect such a course in 
large numbers if projects and principles 
are combined. 

3. No prerequisite work in economics is 
necessaty to achievement of satisfactory 
results; a prior or concurrent course 
in psychology is fully as helpful. 

4. The project method serves well as a 
medium for teaching elements of research, 
and the findings may add original source 
material. 

5. One must be constantly and al ertly on 
guard against pseudo consumer publications 
and organizations. 

In 1944 Harap and Price2 conducted a survey of 

recent developments in consumer education and compared 

their findings with the findings of a similar study 

in 1938. For this survey 122 course outlines were used. 

2Harap, Henry, and Price, Ray G., "A Survey of 
Recent Developments in Consumer Education," Journal of 
Educational Research, Vol. XXXVIII, December, 1944, p. 277. 
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Of these, 102 were city high school courses; 8 were state 

courses of study; 12 were college courses. A total of 

100 systems and 29 states were represented in the survey. 

For their study Harap and Price used seven main 

divisions in the area of consumer education: 

1. Consumers' Goods: automobiles, building 
materials, china, cleaning materials, 
clothing, drugs and cosmetics, electrical 
appliances, food, fuel, furniture, gems, 
glass, household equipment, housing, 
leather goods and luggage, metals, optical 
goods, paper, precious metals and diamonds, 
rubber, sporting goods, textiles, and wood. 

2. Consumers' Services: communication, 
education and advancement, health, 
household employment, insurance, public 
utilities, recreation, and transportation. 

3. General Buying Problems: advertising, 
fashion, frauds, guarantees, labels, 
grades, brands, price, propaganda, 
purchasing, standards, waste, and weights 
and measures. 

4. Consumers' Financial Problems: banking, 
budgets and accounts, cost of living, 
credit, installment buying, legal 
relations, money and money management, 
personal expenditures, savings and 
investment, and taxes. 

5. Organizations which help the Consumer: 
consumer protection, cooperatives, 
education of consumers, government aid 
to consumers, organization of consllil1ers, 
private agencies which aid consumers, 
and producer aids to consumers. 

6. The Consumer and Economic Life: business, 
competition, nature of consumer, consumer­
producer relations, income, i ndustry, 
marketing system, monopolies, production, 
role of consumer, selling, and standard 
of living. 
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7. Principles of Consumption: choice, 
consumption and culture, demand, 
psychology of consumption, and wants. 

8. Miscellaneous: agriculture, consumer 
movement, consumer responsibilities, 
consumer and national policy, 
evaluation of consumption, home and 
family, home production, meaning of 
production, problems of existence, 
problems of consumption, science, 
vocational life, consumers and the 
war, and consumer testing. 

Based upon an analysis of the wor k of a group of 

representative teachers and reports of studies in this 

area , the authors presented the following analysis of 

their survey:3 

1. The high schools tend to emphasize consumers' 
goods more than colleges. However, the 
college courses are tending to give greater 
emphasis to this area. Six of the twelve 
college courses of study included a study 
of consumer goods. The trend of college 
courses in the direction of a more practical 
approach to the study of consumption is a new 
and encouraging development. 

2. In the area of consumer services, insurance 
was by far the most popular topic. Health, 
recreation, and transportati on were included 
in 20 per cent of all courses (increase 
over 1938). Education, communication and 
public utilities received l i ttle attention. 

3. Buying problems such as advertising, 
l abels, gr ades, brands, techniques of 
buying, frauds and prices were of first 
importance in both high schools and 
colleges. Standards, retail selling, 

3rbid, pp. 278-280. 
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methods, guarantees, weights and measures 
were given minor consideration. The 
trend is away from isolated treatment of 
these buying problems. Refer ence is now 
being made to specific commodities. 

4. The main division of consumer aids and 
protection is given adequate treatment 
at both high school and college level. 

5. Consumer tests for judging quality of 
products were resented in eighteen high 
school courses. Colleges tend toward 
human wants and demands rather than 
toward specific tests for judging 
quality. 

6. On the college level, the nmaber of 
courses in this survey were too few to 
justify the making of many comparisons 
with the situation which existed six 
years previous. There was an increase 
in the study of consumers' services and 
financial problems. The specific topics 
which made the greatest gains were 
housing , insurance, advertising, consumer 
protection and marketing. 

7. In the six intervening years, on the high 
school level, there was a rapid increase 
in the frequency of topics pertaining to 
goods, services and family finance. .As 
more information has accumulated 
concerning the more significant practical 
activities of the consumer, it has 
crowded out the more general and 
theoretical topics. This development 
also accounts for the emergence in 
significant amounts of certain hitherto 
neglected topics as: household equipment, 
furniture, housing, recreation, 
transportation, health, medical services, 
labels, grades, price, credit , installment, 
legal relations, savings and investment, 
taxes, cooperatives and const1mer 
protection. 
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Harap and Price4 concluded the following from that 

portion of the study devoted to learning procedures: 

Instruction is not completely dominated by a single 

book. Practically all instructors make use of 

supplementary material even where a textbook is used. 

By far the majority of teachers make use of only ref erence 

material instead of a textbook, with several indicating 

that two or three books are used as basi c texts. 

Under the leadership of Harold G. Shields5 of the 

University of Chicago, six annual conferences of business 

educators were hel d for the consideration of selected 

major issues and problems in the field of education. In 

June, 1939, some criteria for appraisi ng programs of 

business training on the secondary school level were 

tentatively agreed upon as a basis for further study. 

The committee did not accept the traditional 

subject matter and its organization and grade placement, 

but believed rather , that further research and 

experimentation wer e necessary to deter mine specific 

placement of various units of work. 

4 . Ibid, p. 281. 
5Shields, Harold G., "Tentativ e Criteria for 

Appraising Business Education on the Secondary School 
Level," Educat ion, January, 1940, pp. 264-265. 
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The areas considered by the committee were: 

purposes and philosophy, the curriculum, the teaching 

staff, facilities, guidance program, adjustment to 

economic and community situations. 
/' 

In 1940, Robert Finch0 sought, by questionnaire, 

answers to such questions as: 

1. In the opini on of parents, students and 
educators, what objectives had been 
overlooked, or omitted, in t he 
development of the units of the Shore 
High School Consumer-Business Education 
Course? 

2. In the opinion of national and local 
business leaders, of what value is a 
consumer-business education course in 
t.l1e high school? 

J. On what points does the business man find 
the greatest lack of informat ion on the 
part of the buyer? 

4. From the business's point of view, what 
essential information should consumers 
have? 

As a result of his study Finch dr ew the following 

conclusions: 

1. There is a real need for the education of 
the consumer upon the consumer economic 
topics of budgeting, economi c concepts, 
personal buying , insurance, home ownership, 
investments, banking, installment buying, 
transportati on and communicat ion, and 
cooperatives. 

6Finch, Robert E., Evaluation of a Course in 
Consumer-Business Education, Master's Thesis, Uni versity 
of Cincinnati, 1940, pp. 1-256. 
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2. The extent of the knowledge of high school 
students and their parents has been over 
estimated in regard to �c�o�n�s �Q�~ �e�r� economic 
information . 

3. The sophomores tested knew practically 
nothing about the entire test of consumer 
information, and especially lack knowledge 
about insurance, installment buying, home 
ownership , cooperatives, and personal 
buying. 

4. The juniors had slightly more information 
than the sophomores, but need instruction 
especially in insurance, cooperative buying, 
installment buying, and banking. 
Instruction on all t opics is needed. 

5. The seniors had very little more information 
on consumer economics than the sophomores, 
according t o test results. Seniors have 
more information on budgeting, investments, 
banking, and cooperatives, and know the 
least about insurance, home ownership, and 
economic concepts. 

6. Parents know less than one half the 
knowledge about consumer economics as 
would be expected of the average consumer. 
They need i nformation concerning insurance, 
personal buying, and cooperatives. Their 
best scores were �n�~�d�e� on investments, home 
ownership , budgeting, and t ransportation 
and communi cation. 

?. Girls and mothers made poorer scores than 
the boys and fathers on most of the topics 
included i n the test. "Since women buy 
80 per cent of the goods in t his country, 
girls shoul d receive intensi ve training 
in the consumer aspects of buying, home 
ownership, insurance, budget ing, and 
banking." 

It is obvious t hat the above studies, particularly 

those reviewed first, second, and fourth by the writer, 

are similar to this study in that they have to do with 

either curriculum content or needs of students. They are 

vastly different from this study in that they do not 
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seek student opinion as to the desirabili ty of certain 

consumer economics topics over others. In most cases the 

aforementioned studies have been surveys, bringing to 

light existing conditions as in the case of Robert Finch 

in Cincinnati. With the exception of the experiment at 

Denison University no attempt was made to incorporate 

expressed student needs i nto the building of a consumer 

economics course as this study does. None of these 

surveys is concerned, as is this study, with the 

relationship between the content of consllln er economics 

textbooks and the content of a course based on needs and 

desires of students • 
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CHAPTER III 

PROCEDURE OF THE STUDY 

In conducting this study to determine the relationship 

between functional consumer economic information that 

college students desire to possess and that appearing in 

five selected college textbooks, the following procedures 

were employed: 

1. Related literature, including theses, textbooks, 

research studies, monographs, and periodicals, was 

investigated to obtain a background for this study. 

2. A check list was prepared for college students 

in order to determine their opinions concerning the 

adequateness of present courses and their desires 

concerning functional course content. Before the check 

list was ready for presentation to students the following 

steps were taken: 

a. Twenty college texts were exanuned as a 

basis for determining the topics in consumer 

economics Which should be selected for the 

check list. 

b. The list was compiled, including 27 topics 

of major interest, with as wide a 

diversification of items as was 

characteristic of any given college text. 
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c . The items were so arranged that the 

student might choose each in order of 

his preference: first choice, second 

choice, or third choice. 

d. Parallel to the column for ttese choices 

was a coluwn for the student to r ecord 

the number of clock hours he would like 

to spend on each choice. 

e. I n an effort to make the check list 

additi onally workable for analysis and 

tabulation purposes, the writer left 

space f or such persone.l information as 

sex, marital status , school in which 

enrolled, and year in college. 

f .. Opportunity was provided in the check 

list for the student to indicate an 

interest in or preference for an item 

not included by the writ er . 

g. Finally , t he check list enlisted student 

opin:on on class procedure in the study 

of consumer economics. 

J. After a few minor changes had been made, 150 

copies were prepared. 

4. The writer then visit ed tl:.e ce.mpuses of the 

following J:.Tew England Colleges for the purpose of 

personally presenting t he questionnaire to students in 
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dormitories and libraries: 

a. Boston University, Boston, Massachusetts 

b. Clark University, Worcester, Massachusetts 

c. Connecticut University, Storrs, Connecticut 

d. Harvard University, Cambridge, Massachusetts 

e. Providence College, Providence, Rhode Island 

f. Tufts College, Medford, Massachusetts 

5. The data from the returns were tabulated and 

analyzed. 

6. Card catalogues and publishing catalogues were 

then consulted for the purpose of choosing five textbooks 

to be re·ad and analyzed • 

7. After recognizing the steps of delimitation as 

outlined in Chapter I, page 3, the selected textbooks, 

followed by a brief biography of their authors, were: 

a. Waite, Warren c. and Cassady, Ralph, Jr., 

The Consumer and the Economic Order, 

McGraw-Hill Company, New York, 1939, 

(Second Edition,l949), 389 pp. 

b. Reid, Margaret G., Consumers and the Market, 

F. S. Crofts and Company, New York, 1946, 

617 pp. 

c. Gordon, Leland J., �~ �c�o �n�o �m�i�c�s� for Consumers, 

American Book Company, Boston, 1944, 638 pp. 

d. Hoyt, Elizabeth E., Consmn.ption in Our 

Society, McGraw-Hill Book Company, New York, 

1938, 420 pp. 
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e. Wyand, Charles s., The Economics of 

Consllmption, The I-viacrn.il l an Company, New 

York, 19.37 , . 565 pp. 

Warren C. �W�a �i�t�e�~� Ph.D., is Professor 

of Economics at the University of Minnesota. 

Dr. Wai te served with the Department of 

Agricllltllre dllring 1928-29. He was a 

member of the board of directors for the 

National Bllreall of Economic Research in 

1944. 
2 Ralph Cassady, Jr. , Ph.D., is 

Professor of Marketing at the University of 

California at Los Angeles, California. He 

is Editor-in-Chief of t he Jollrnal of 

Marketing and is a frequent contributor to 

the Quarterly Jollrnal of Economics, Journal 

of Business, and the Harvard Business 

Review. Dr. Cassady served as assistant to 

the Administrator of the N.R.A. in 19.3.3 and 

as a Research Associate for the State 

Planni ng Board of Minnesot a in 1936. He 

collaborated with Dr. Waite in the 

1Who's Vv'ho in iunerica, The A. N. Iv'iarquis Company, 
Chi cago, Illinois, Volwne 25, 1948-1949, p. 2568. 

2Wai te, Warren C. and Cassady, Ral.Ph Jr., The 
Consllmer and the Economic Order, McGraw-Hill Book Company, 
N'ew York, �1�9�4�~ �P�·� iii, and correspondence with author. 
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publication of The Consumer and �~�h�~� Economic 

Order in 1939 and 1949. 

Margaret G. Reid,3 Ph.D., Professor of 

Economics at Iowa State College, served in 

the Executive Office of the President, 

Washington, D.c., in 1943-44. She was Head 

of the Family Economics Division, Bureau of 

Human Nutrition and Home Economics, U.S. 

Department of Agriculture. 

Leland J. Gordon,4 Ph.D., has been 

Professor and Head of the Department of 

Economics, Denison Universit y, Granville, 

Ohio, since 1931. He has served with the 

U.S. Department of Labor and was arbitrator 

for the War Labor Board in 1944-45. Dr. 

Gordon is the author of several books. 

Elizabeth E. Hoyt,5 Ph.D., is Professor 

of Economics at Iowa State College. At 

3Vfuo's �~�V�h�o� in America, ££.cit., p. 2046. 

4Ibid, p. 942. 

5Hoyt, Elizabeth Ellis, Consumption in Our Society, 
McGraw-Hill Book Company, New York, 1938, p. v,-and 
correspondence with author. 
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present Dr. Hoyt is on leave, Fullbright 

Appointment, making a study of standards of 

living under technological change in East 

Africa. The author of several books, Dr. 

Hoyt acted as adviser to Dr. Reid in the 

revision of Chapter I of Consumers and the 

Market. 

Charles S. Wyand6 is Administrative 

Assistant to the President of The 

Pennsylvania State College. He has served 

with the Pennsylvania State Department of 

Commerce and with the Consumers Advisory 

Board of the Federal Government. Mr. 

Wyand is a former Professor of Economics 

at The Pennsylvania State College and was 

formerly the Assistant Manager of the 

College Department for The McGraw-Hill 

Book Company. 

B. The relationship between the two aspects of the 

study was determined. 

9. A summary, conclusions, and recommendations were 

formulated, based upon the results of the entire study. 

6vlyand, Charles s., The Economics of Consumption, The 
Macmillan Company, New York, 1937, p. iii, and 
correspondence with author. 
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CHAPTER IV 

.ANALYSI S AND I NTERPRETATI ON OF T""tiE DATA 

The findings of this study wi l l be reported i n �t�~�~�e�e� 

main sections as fo l lows: 

1. Facts and opinions of college students 
concerning consumer knowledges they have 
or desire to have. 

2. Comparative data concerning the topics 
included in five consumer economics 
textbooks. 

3. The relationship between the major topics 
of interest in the field of consumer 
economics chosen by the students and those 
appearing in five selected college 
textbooks. 

]!,acts And Opinions Of College Student s To Determine 

vVhat Consumer Courses They Have Had 

Or Desire To Have 

Students Interviewed. The source of these data was 

the check list completed by 100 college students from six 

New England Colleges. Students were approached at random, 

no attempt being made to select only students of conswmer 

economics, as such an attempt would not yield a cross 

section of student opinion and needs as desired by the 

writer. 

Since 100 successfully completed forms were gathered, 

the writer will use percentages without making reference 
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TABLE I 

NUMBER OF STUDENTS I NTERVIEWED I N COLLEGES A..WD 
UNIVERSITIES 

Institution Number (or per cent) Interviewed 

Boston University 35 

Harvard University 20 

University of Connecticut 20 

Clark University 10 

Providence College 10 

Tufts College 5 

Total 100 

to the concomitant numbers,as they will be identical. 

In cases where totals and percentages differ, such 

differences will be noted. 

The 100 completed check lists were distributed 

among colleges and universities as shown in Table I. 

Thirty-five per cent of the students interviewed 

were from Boston University; 20 per cent were 

interviewed from Harvard University and the University 

of Connecticut,respectively; 10 per cent each from 

Clark University and Providence College were 

interviewed; the last five per cent were students from 

Tufts College. 
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TABLE II 

GRADE, SEX, AND 1\i.LARI TAL STA'rUS OF STUDEN'l1S I NTERVI EWED 

Grade Number Sex Number Marital Number 
Status 

Freshmen 6 Male 65 Single 88 

Sophomores 18 Female 35 Married 11 

Juniors 24 Divorced 1 

Seniors 47 

Graduate 
Students 5 

Total 100 100 100 

As shown in Table II, six per cent of the students 

interviewed were freshmen; 18 per cent were sophomores; 

24 per cent were juniors; 47 per cent wer e seniors, and 

five per cent were full-time graduate students. 

Of the 11 married students, nine wer e .men, and two 

were vvo.m.en. Among the 88 single students t here were 56 

men and 32 women. The one divorced student was a 

woman. 

Eighty-five per cent of the respondents have not 

had a course in consumer economics while 15 per cent 

have. Of t his latter 15 per cent, 10 students stated 

that t heir cour se was too general to be of practical 
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use while five students said that t.heir course was 

specific enough to be of functional value in real life 

situations. 

Six students revealed that the aim best describing 

the defined objectives for the course they took was 

practical aids for the consumer. Theory of consumption 

was the aim describing the defined objectives for the 

course taken by nine of the 15 students who have taken 

a course in �c�o�n�s�~�~�e�r� economics. 

Usefulness of a Conswner Economics Course. As 

indicated in Table III, 11 Boston University students 

felt that a course in consumer economics is very 

valuable, and 24 considered the course fairly valuable. 

There were no Boston University students who felt that 

the course is of no value. 

Seven of the Harvard students were of the opinion 

that a course in consumer economics is very valuable; 

13 thought that such a course is fairly valuable, while 

no student felt that a consumer economics course is 

valueless. 

Of the interviewed students at the University of 

Connecticut, six t hought this course very valuable; 13 

thought it fairly valuable, and one thought it of no 

value. 

Clark University students revealed that one felt 
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TABLE III 

OPI NIONS OF THE RESPONDENTS WI TH HESPECT TO 
USEFULN1:SS OF A CONSll11ER ECONOMICS COURSE 

Institution Very Fairly 
Valuable Valuable 

Boston University 11 24 

Harvard University 7 13 

University of Connecti cut 6 13 

Clark University 1 7 

Providence College 5 5 

Tufts College 2 2 

Total 32 64 

No 
Value 

0 

0 

1 

2 

0 

1 

4 

that such a course is very valuable ; seven felt it is 

feirly valuable, and t wo felt it is of no value. 

Five of the Providence College students cooperating 

in this study thought that a course i n consumer 

economics is very valuable; five thought that it is 

fairly valuable. No student was of the opinion that 

such a course is of no value. 

Tufts College students indicated that two of those 

interviewed felt that a consumer economics course �i�~� 

very valuable; two f el t t hat i t is fairly val uable, 

while one felt that such a course is of no value. 

The total s revealed t hat 32 student s felt that such 

a course is very valuable; 64 indicated that it is fairly 

valuable; four thought it of no value. 
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TABLE IV 

OPINIONS OF THE RESPONDENTS WITH RESPECT TO THE 
DESIRABILITY OF A COURSE I N CONSU1v1ER 
ECONOMICS FOR EVERY COLLEGE GRADUATE 

Institution Required 

Boston University 25 

Harvard University 6 

University of Connecticut 13 

Clark University 3 

Providence College 8 

Tufts College 2 

Total 57 

Elective 

10 

14 

7 

7 

2 

3 

43 

Required Q£ Elective. As shown in Table IV, 25 

of the 35 Boston University students thought that a 

course in consumer economics should be required of 

every college graduate; 10 thought that such a course 

should be elective. 

Six of the students interviewed at Harvard 

University felt that a consumer economics course should 

be required; 14 felt that it should be an elective 

course. 

At the University of Connecticut, 13 were of the 

opinion that the course should be required of all 
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• 
graduates, while seven were in favor of i ts being an 

elective • 

Three of the Clark University students indicated 

that they felt the course should be required; seven 

felt that the course should be elective. 

At Providence College eight were in favor of a 

required course; two were in favor of an elective course. 

Two of the Tufts students thought the course 

should be required; three thought it should be elective. 

Of the 100 interviewed students, 57 indicated that 

they felt the course was important enough to be required 

of all college graduates. Forty-three indicated that it 

should be an elective course. 

First, Second and Third Choice Topics. Table V 

indicates that "Our Economic System - The American Way 

of Life" was considered most worthwhile by the 

respondents,since 54 per cent of them selected i t as 

their first choice for consideration in a course of 

study. Table V tallies these first choices for the 

27 check list i terns down to "Vvastes, " which was chosen 

as a first by 11 per cent of the respondents. 
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TABL E V 

TOPICS OF FIEST CHOICE I N ORDEH OF FRE;0UENCY 
OF MENTION 

Topic Frequency of Mention 

Our Economic System - The American 54 
Way of Life 
Prices and Purchasing Power 52 
Managing Savings and Investments 51 
Buying Insurance 49 
I ntelligent Shopping 48 
Buying or Renting a Home 44 
Problems and Opportunities of the Consumer 42. 
Taxation 42 
The Law and the Consumer 41 
Inflation, Deflation and the Consumer 39 
Making Definite Purchases 39 
Budgeting and Record Keeping for the 
Individual and Family 35 
Interpreting Standards, Labels, Grades and 
Guarantees 33 
System of American Production 31 
System of American Distribution 30 
�C�o�n�s�~�m�e�r� Services: Governmental, 
Private and Business JO 
Protecting Your Health Interests 29 
Using Banking Services 28 
Care and Protection of Personal and 
Real Property 26 
Understanding Advertising 24 
Frauds and Swindles 23 
Using Consumer Credit 21 
Standards and Scales of Living 21 
Consumer Organizations 17 
Wise Use of Leisure Time 16 
Travel and Communication Services 12 
Wastes 11 
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Table VI continues with the analysis of the 

second choices indicating that 48 per cent of the 

students felt that "Consumer Services: Governmental, 

Private and Business" was a second choice for course 

consideration. This table continues with second 

choices as Table V did with first choices, the last 

of the list being "Our Economic System--The A.rnerican 

Way of Life" with 21 per cent selecting it as their 

second consideration for a course of study. 

The same procedure is employed for Table VII, 

which indicates third choices. "Travel and 

Communication Services" was chosen by 58 per cent of 

the respondents as their third choice for inclusion 

in a course of study. "Managing Savings and 

Investments" had the lowest frequency of mention, 

with 12 per cent indicating it as a third choice. 

This topic had been indicated as first choice by 51 

per cent of the respondents and as second choice by 

34 per cent. This makes a total response for 

"Managing Savings and Investments" of 97 per cent as 

indicated in Table VIII. 
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TABLE VI 

TOPICS OF SECOND CHOICE I N ORDER OF FREQUENCY OF 
MENTION 

Topic Frequency of Mention 

Conswner Services: Governmental, 
Private and Business 48 
Inflation, Deflation and the Consumer 45 
Standards and Scales of Living 44 
Care and Protection of Personal and 
Real Property 44 
System of American Production 39 
Buying Insurance 39 
Frauds and Swindles 39 
System of American Distribution 38 
Taxation 38 
Using Banking Services 38 
Budgeting and Record Keeping for the 
Individual and Family · 38 
Buying or Renting a Home 36 
Wastes 36 
Using Consumer Credit 35 
Consumer Organizations 35 
Managing Savings and Investments 34 
The Law and the Consumer 34 
Interpreting Standards, Labels, 
Grades and Guarantees 33 
Protecting Your Health Interests 33 
Problems and Oppor tunities of the 
Consumer 32 
Prices and Purchasing Power 30 
Understanding Advertising 30 
Wise Use of Leisure Time 26 
Travel and Communication Services 24 
Intelligent Shopping 24 
Making Definite Purchases 23 
Our Economic System - The American 
Way of Life 21 
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TABLE VII 

TOPICS OF THIRD CHOICE IN ORDE:rt OF FREQUENCY OF 
MENTION 

Topic Frequency of Mention 

Travel and Communication Services 58 
Wi se Use of Leisure Time 51 
Wastes 47 
Understanding Advertising 43 
Consumer Organizations 43 
Using Consumer Credit 39 
Frauds and Swindles · 38 
Making Definite Purchases 36 
Standards and Scales of Living 33 
Protecting Your Health Interests 32 
Using Banking Services 31 
Interpreting Standards, Labels, 
Grades and Guarantees 29 
System of American Production 28 
System of American Distribution 28 
Our Economic System - The American 
Way of Life 25 
Budgeting and Record Keeping for the 
Individual and Family 25 
Care and Protection of Personal and 
Real Property 25 
Intelligent Shopping 24 
The Law and the Conswner 23 
Problems and Opportunities of the 
Consumer 22 
Consumer Services: Governmental, 
Private and Business 19 
Taxation 18 
Prices and Purchasing Power 17 
Buying or Renting a Home 15 
Inflation, Deflation and the ConsLuner 14 
Buying Insurance 12 
Managing Savings and Investments 12 
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Table VIII further points aut the fact that "Our 

Economic System--The American Way of Life" and "Buying 

Insurance" were the only two items to be chosen by 

100 per cent of t he respondents for first, second or 

third choice. All other items were chosen by at 

least 93 per cent of the respondents except "Frauds 

and Swindles," which has a total response of 90 per cent. 
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TABLE VIII 

TOTAL NUMBER OF RESPONSES FOR "EACH TOPIC IN ORDER 
OF FREQ.UENCY OF 1'JENTI ON 

Rank Topic Frequency of Mention 

1 Our Economic System - The American 
Way of Life 100 

2 Buying Insurance 100 
3 Prices and Purchasing Power 99 
4 Inflation, Deflation and the 

Conswner 98 
5 System of American Production 98 
6 Standards and Scales of Living 98 
7 Taxation 98 
8 Making Definite Purchases 98 
9 Budgeting and Record Keeping for the 

Individual and Family 98 
10 The Law and the Conswner 98 
11 Understanding Advertising 97 
12 Managing Savings and Investments 97 
13 Using Banking Services 97 
14 Consumer Services: Governmental, 

Private and Business 97 
15 Problems and Opportunities of the 

Consumer 96 
16 System of American Distribution 96 
17 Intelligent Shopping 96 
18 Interpreting Standards, Labels, 

Grades and Guarantees 95 
19 Buying or Renting a Home 95 
20 Using Consumer Credit 95 
21 Consumer Organizations 95 
22 Travel and Communication Services 94 
23 Protecting Your Health Interests 94 
24 Wastes 94 
25 Care and Protection of Personal and 

Real Property 93 
26 Wise Use of Leisure Time 93 
27 Frauds and Swindles 90 

34 



ll) 
tr.l 

0 

-

0 0 

15 16 .17 18 19 2.0 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 4tl 49 50 51 52 

YEAR OF 19 __ _ ,, 



<0 
tt:) 

0 0 

2 I ; 2 7 
-

1 
�I �~� 

�~ �t� 
I 

! 
:I l I 

I 
- - t-

J 
I 

! 

- _j 
! 

I 2 3 4 5 6 7 8 9 10 II 12 13 14 15 16 ) 7 18 19 20 21 22 23 24 25 26 27 2B 29 30 31 32 33 34 35 36 37 36 39 40 41 42 43 44 45 46 47 4t! 49 50 51 52 

• YEAR OF 19 __ _ 



• 

-< 
111 
):> 
::0 

0 
T( 

1.0 

• 

-"· -· ..,. 
N ..,. 

�~�I� .to .-

�~�I� 
t.l --_,_ ;, .. · :I 

U1 ' 
0 

.. 

'" 
'.r i ,.., : i ,-

i 
I I 

I 
I .. 

I
I- r �~�-
- i 

J - · 
�· �I�_ �~� .. : 

i - - �~� -. I .. 
1-: 

I -

. I. 

..• 1-· . I 

I 

: - �~� 1- - . -
.... I --· .. ·-

! 
i .Ft (; 

.• I ! ; 

·-+ ___ ! 
·I -- - · t 

i ll 

. t:r 

G:l 

''-" -10 . .... ! 

! �-�~�~� 

.. ! 

. I 

r ··---· 

�· �~� 

I-· 

[C!l 

1 • • 

1 -

�I�~� 

i 

"' • J 

N 

"' N 
lD 

'-' 
0 

"' 

�I
�I�~� 

'" w . .. 
�' �~� '-" ,,, 
rn 

lw 
,J 

�·�~�>� 
0 

w 
lD 

1:.. 

1:' 
�I�~� 
I"'-,,, 

..,. 
· w 

C'l 
0 
I.JI 

u• 
N 

37 

0 

•) 

0 



• 

• 

Hours �A�l�l�o�c�a�t�e�d�~� Students to Each Topic. Table 

IX lists, by rank, the average number of hours allocated 

by students to each topic. The average nwnber of hours 

was found in the following manner: 

Step (1) in the procedure was to tally the 

number of hours designated by each student to each 

topic. This called for the addition of one hundred 

one digit and fractional numbers for each topic. 

Step (2) was to divide these totals by 100 and 

translate them into hours and minutes to find the 

desired average amount of time designated for the 

consideration of each topic by 100 New England college 

students. 

Students were asked to think in terms of a 45 

hour, three credit, one semester course of 15 weeks 

when alloting �t�~�e� to each topic. The total of 47 

hours and 45 minutes as shown in Table IX is simply 

the result of various students indicating, in the 

final analysis, slightly more time for some topics 

than could be handled in a 15 weeks course. The 

writer believes, however, that 47 hours and 45 minutes 

is close enough to 45 hours to be very workable in 

determining an approximation of time for the topics • 

If, for the average course, students meet for one 

hour three �t�i�m�e�~� a week for 15 weeks, they would, on 
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TABLE IX 

AVERAGE NUMBER OF HOURS ALLOCATED BY STUDENTS 
TO EACH TOPIC 

Rank Topic Hours 

1 Our Economic System - The 
American Way of Lif e 2 hrs, 45 

2 Buying Insurance 2 hrs, 18 
3 Prices and Purchasing Power 2 hrs, 12 
4 Intelligent Shopping 2 hrs, 12 
5 Problems and Opportunities 

of the Consumer 2 hrs, 6 
6 Inflation, Deflation and the 

Consumer 2 hrs 
7 Taxation 2 hrs 
8 Managing Savings and 

Investments 2 hrs 
9 Consumer Services: Governmental, 

Private, Business 2 hrs 

.min. 
min. 
min . 
min. 

min. 

10 Buying or Renting a Home 1 hr., 54 min. 
11 Budgeting, Record Keeping for 

Individual, Family 1 hr., 54 min. 
12 The Law and the Consumer 1 hr., 54 min. 
13 System of American Distribution 1 hr., 48 min. 
14 System. of American Production 1 hr., 42 min. 
15 Making Definite Purchases 1 hr. , 42 mi n . 
16 Care and Protection of 

Personal and Real Property 1 hr., 42 min. 
17 Interpreting Standards, Labels, 

Grades, Guarantees 1 hr., 36 min. 
18 Using Banking Services 1 hr., 36 min. 
19 Standards and Scales of Living 1 hr ., 30 min. 
20 Using Consumer Credit 1 hr., 30 min. 
21 Protecting Your Health 

Interests 1 hr., 30 min. 
22 Frauds and Swindles 1 hr., 30 min. 
23 Understanding Advertising 1 hr. , 24 min. 
24 Consumer Organizations 1 hr ., 24 min . 
25 Wi se Use of Leisure Time 1 hr., 18 min. 
26 Wastes 1 hr., 12 min. 
27 Travel and Cormnunication 

Services 1 hr., 6 min. 

Total 47 hrs, 45 min. 
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the basis of this study, desire to spend one week on 

"Our Economic System - The American !Nay of Life." 

Topics ranking from 2 through 16 should have, 

probably, two days devoted to them. Those ranking 

from 17 through 24 could, undoubtedly, be covered 

satisfactorily, in �1�~� days while those from 25 to 27 

might be covered in one day's meeting. This would 

approximate a 45 hour course. 

Miscellaneous Check List Information. Of the 15 

per cent who have had a course in consumer economics 

only one student felt that there had been unnecessary 

duplication in other business courses such as in 

Business Organization and Control, and General 

Economics. 

Items not found among the 27 topics in the check 

list and considered important by four different 

students were: 

1. Working our actual case history consumer 

problems 

2. National debt and the consumer 

3. Imports of consumer goods 

4. Financial responsibilities of marriage. 

Forty-seven of the 100 students indicated that 

they preferred that a course in consumer economics 

include general collateral reading and specific 
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content in the basic text. 

Fifty-three of the 100 students indicated that 

they preferred general content in the basic text and 

specific collateral reading. 
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Comparative Data About Five Consumer Economics 

Textbooks 

Henceforth, i n this secti on, the textbooks will 

be referred to by Roman numeral in the following 

order: 

1. 

2. 

J. 

Textbook I - Waite, Warren c. and Cassady, 
Ralph, Jr., The Consumer �~� �~� Economic 
Order, McGraw-Hill Company, New York, 1939, 
(Second Edition, 1949), 389 pp. 

Textbook II �~�R�e�i�d�,� Margaret G., Consumers 
and the Market, F. s. Crofts and Company, 
New York, 1946, 617 pp. 

Textbook III - Gordon, Leland J., Economics 
for Consumers, American Book Company, 
Boston, 1944, 638 pp. 

Textbook IV -Hoyt, Elizabeth E., 
Consumption 1£ Our Society, McGraw-Hill 
Book Company, New York, 1938, 420 pp. 

Textbook.V- Wyand, Charles s., The 
Economics of Consumption, The Macm1llan 
Company, New York, 1937, 565 pp • 
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Number of Words in Textbooks. In order to 

discover approximately the extent that each textbook 

treated the subject of consumer economics, it was 

necessary to calculate the total number of words 

contained in the running text of each of the five 

textbooks. The total number of words in each textbook 

was computed statistically. Hence, the totals attained 

are not exact but approximate. Since the same method 

was employed for all five textbooks, the writer 

believes that the validity of the study is not reduced 

by the statistical procedure. 

The method used in counting the total number of 

words in each textbook will be traced by using 

textbook I as an illustration. 

Step one in the procedure was to determine the 

average number of words per line for textbook I. The 

page number of the last page �i�r�r�~�e�d�i�a�t�e�l�y� preceding 

the appendix was ascertained. This number was 376. 

Ten per cent of this number was found to be 

approximately 37. Then, a page between page one and 

page 37 was randomly selected. If this page were a 

running text page the words in the first ten lines were 

counted. Next, the thirty-seventh page following this 

was turned to for counting. If it were a running text 

page the words in the first ten lines were counted. 
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This procedure was repeated throughout the textbook. 

If, during the process, a page selected for word 

counting was found not to be included in the running 

text because of a graph, or table, then the first 

succeeding page in the running text was used. 

Subsequently, the thirty-seventh page following that 

page was next employed. In this way the average 

�n�~�~�b�e�r� of words per line for textbook I was computed. 

The procedure of counting words on every thirty-seventh 

page satisfies the rule of random figures since the 

writer had no preconceptions concerning any pages in 

the textbook. It afforded a uniform technique which 

simplified this step in the process. 

The figures used in computing the average number 

of words per line for textbook I: 

Page number Vvords Lines 

23 107 10 
60 106 10 
97 109 10 

134 99 10 
171 98 10 
208 99 10 
245 89 10 
282 86 10 
319 82 10 
356 100 10 

Totals 975 100 

975 .... 9 75 100 - • words per line 

Having computed the average number of words per 

line for textbook I, the next step in the process was 
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to calculate the average number of lines per page of 

running text. The total number of lines of a 10 per 

cent sampling of pages was counted. A page between 

one and page 10 was chosen at random. If it was a 

running text page the total number of lines was 

ascertained. If it was not a running text page the 

procedure of taking the first succeeding running text 

page as explained in the preceding paragraphs was 

followed. Beginning with this first page of running 

text randomly selected, the lines on every tenth page 

of running text were counted. The writer had no 

preconceptions about any of the pages in the textbook 

and consequently, his method conforms to the rule of 

random figures. 

The figures used in computing the average number 

of lines per page for textbook I: 

Page Lines Page Lines Page Lines Page Lines 

5 39 100 42 204 40 302 40 
15 39 111 31 214 39 312 31 
27 39 123 39 227 39 322 37 
41 38 136 39 238 40 333 39 
57 38 146 38 248 40 343 36 
70 32 159 39 258 33 353 38 
80 37 169 40 268 41 363 36 
90 37 179 39 278 40 

Totals 31 pages were counted 

1,175 lines 

11172 
= 37.90 lines per 31 pa@;e 
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Finding the average number of words per page of 

running text: 37.90 X 9.75 : 369.53 ·- Finally, the total pages in the running text were 

counted. There were found to be 330 pages. 

Hence, 330 x 369.53 = 121,945 words in textbook I. 

Textbook II 

Page Words Lines 

21 103 10 
78 133 10 

136 112 10 
192 116 10 
249 120 10 
306 118 10 
364 118 10 
421 107 10 
479 111 10 
537 113 10 

Totals 1151 100 

1151 - 11.51 words per line 100 -

Page Lines Page Lines Page Lines Page Lines 

2 31 144 36 291 39 432 34 
12 40 154 35 301 34 443 28 
22 31 164 39 311 30 454 39 
34 24 174 32 322 42 464 26 
44 40 184 39 332 37 474 31 
54 36 194 36 342 38 484 36 
64 27 204 36 352 41 494 25 
74 39 214 37 362 35 504 40 
84 36 224 38 372 37 514 31 
94 22 234 35 382 34 524 30 

104 39 245 36 392 24 534 36 
114 41 255 32 402 41 544 37 
125 36 265 34 412 35 554 40 
134 39 277 35 422 34 564 35 

574 43 

Totals 57 pages counted 

1,993 lines 
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1,993 = 
57 34.96 lines per page 

• 34.96 X 11.51 : 402.39 words per page 

538 X 402.39 : 216,486 words in textbook II 

Textbook III 

Page Words Li nes 

62 94 10 
125 107 10 
189 94 10 
252 100 10 
315 101 10 
378 100 10 
441 104 10 
504 97 10 
567 92 10 
630 100 10 

Totals 989 100 

989 - 9.89 words per line 100 -

Page Lines Page Lines Page Li nes Page Lines 

9 35 161 34 326 35 478 35 
21 37 173 35 336 36 488 32 
31 37 183 37 347 35 498 37 
41 37 193 35 357 37 510 29 
51 35 206 35 367 35 520 35 
61 36 216 39 377 35 532 29 
71 35 227 35 387 37· 543 37 
81 37 237 36 397 34 552 35 
91 31 248 37 407 37 563 37 

101 36 260 31 418 37 573 37 
111 35 270 34 428 37 583 37 
121 32 282 33 438 35 593 35 
131 29 292 32 448 34 603 35 
141 35 304 37 458 34 613 34 
151 36 314 36 468 36 623 36 

Totals 60 pages counted 

2,103 lines 

�~�- - 35.05 lines per page 
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35.05 X 9.89 - 346.64 words per page -

• 346.64 X 596 = 206,597 words in textbook III 

Textbook IV 

Page Words Lines 

21 97 10 
61 113 10 

101 103 10 
141 112 10 
181 103 10 
221 101 10 
262 97 10 
302 118 10 
344 101 10 
384 119 10 

Totals 1064 100 

1064 - 10.64 words line 100 - per 

Page Lines Page Lines Page Lines Page Lines 

7 40 101 41 202 40 307 36 
17 39 111 39 215 39 319 38 
27 43 122 39 225 36 330 38 
39 40 132 39 243 37 344 40 
49 40 142 39 253 29 358 38 
59 40 152 38 266 40 368 37 
69 40 165 36 277 31 381 38 
79 40 176 38 287 32 393 34 
89 40 192 37 297 38 

Totals 35 pages counted 

1,329 lines 

1 1 329 - J7. 97 lines per page 35 -

37-97 X 10.-64 = 404.00 words per page 

349 X 404 = 140,996 words in textbook IV 
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Text book V 

Page Words Lines 

• 48 106 10 
100 105 10 
152 102 10 
204 105 10 
256 105 10 
308 101 10 
360 102 10 
412 103 10 
464 111 10 
516 109 10 

Totals 1049 100 

1049 - 10.49 words per line 100 -
Page Lines Page Lines Page Lines Page Lines 

9 38 149 37 273 35 395 30 
19 38 159 36 283 39 411 32 
29 37 173 28 293 34 421 40 
39 38 183 34 304 36 431 34 
49 35 193 32 315 32 444 35 
59 30 203 34 325 39 455 36 
69 33 213 34 335 34 466 31 
79 35 223 37 345 35 476 35 
89 34 233 33 355 27 486 34 
99 37 243 38 365 38 496 38 

109 36 253 32 375 33 506 31 
119 27 263 32 385 39 516 38 
129 37 
139 40 

Totals 50 pages counted 

1,737 lines 

12737 - 34.74 lines per page 50 -

34.74 X 10.49 : 364.42 words per page 

505 X 364.42 - 184,032 words in textbook V -

r 
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TABLE X 

TOTAL PAGES OF RU1TNING TEXT PER BOOK 

Textbook Pages 

I 330 

II 538 

III 596 

IV 349 

v 505 

TABLE XI 

TOTAL WORDAGE PER PAGE OF RUNNING TEXT 

Textbook 

I 

II 

III 

IV 

v 

Words 

370 

402 

347 

404 

364 

50 



TOTAL 

• 
Textbook 

I 

II 

III 

IV 

v 

• 

TABLE XII 

WORDAGE IN EACH 

BCJ::;ton �U�t�t�i�J�~�.�.�.�.�,�i�.�_�,� 

Scho of �E�c�:�u�c�:�i�~ "�O�I� 

-_ Li')r-.ryo 

51 

TEXTBOOK 

Words 

121,945 

216,486 

206,597 

140,996 

.184,032 
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Topics Given Consideration �~� Authors. Of the 

27 topics submitted.for student choice, the following 

14 were, in some way, treated by all five authors: 

Problems and Opportunities of the Consumer 
Our Economic System - The American Way of Life 
System of American Production 
System of American Distribution 
Standards and Scales of Living 
Prices and Purchasing Power 
Taxation 
Understanding Advertising 
Making Definite Purchases 
Interpreting Standards, Labels, Grades and 
Guarantees 
Using Consumer Credit 
Consumer Services: Governmental, Private and 
Business 
Consumer Organizations 
The Law and the Consumer 

The following four topics were treated by four 

of the five authors: 

Intelligent Shopping 
Buying or Renting a Home 
Protecting Your Health Interests 
Budgeting and Record Keeping for the Individual 
and Family 

Three authors considered the following four 

topics: 

Inflation, Deflation and the Consumer 
Buying Insurance 
Managing Savings and Investments 
Frauds and Swindles 

Two of the five selected authors gave consideration 

to the following topic: 

Wastes 
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One author of the five treated the following 

topics: 

Wise Use of Leisure Time 
Using Banking Services 

Those topics receiving no consideration by any 

author were: 

Travel and Communication Services 
Care and Protection of Farsonal and Real 
Property 

As indicated in Table XIII, textbooks III and IV 

each cov.ered 22 of the 27 check list topics; textbook I 

covered 21 topics; textbook V covered 20 of the 27 topics, 

and textbook II covered 17 topics • 
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TABLE XIII 

CHECK LIST TOPICS GIVEN CONSI DEHATION BY AUTHORS 

Textbool{ 
Topic I II I I I IV v 

Problems and Opportu-
nities of the Consumer X X X X X 

Our Economic System -
The American Way of Life X X X X X 

Inflation, Deflation 
and the Consumer X X X 

System of American 
Production X X X X X 

System of American 
Distribution X X X X X 

Standards and Scales 
of Living X X X X X 

Prices and Purchasing 
J>ower X X X X X 

Taxation X X X X X 

Understanding Adver-
tising X X X X X 

Intelligent Shopping X X X X 

Making Defi nite Pur-
chases X X X X X 

I nterpreting Standards, 
Labels, Grades and 
Guarantees X X X X X 

•• Buying Insurance. X X X 

Buying or Rent ing a 
Home X X X X 



• 
TABLE XIII (Cont'd.) 

CHECK LIS'r TOPICS GIVEN CONSIDERATION BY AUTHORS 

Topic 

Managing Savings and 
Investments 

Using Banking Services 

Using Consumer Credit 

Travel and Communica­
tion Services 

Protecting Your 
Health Interests 

Frauds and Swindles 

Wastes 

Wise Use of Leisure 
Time 

Budgeting and Record 
Keeping for the 
Individual and Family 

Care and Protection of 
Personal and Real 
Property 

Consumer Services: 
Governmental, Private 
and Business 

�C�o�n �s�~�~�e�r� Organizations 

The Law and t he Consumer 

Totals 

I 

X 

X 

X 

X 

X 

X 

X 

21 

Textbook 
II III IV 

X X 

X 

X X X 

X X X 

X 

X X 

X 

X X 

X X X 

X X X 

X X X 

17 22 22 

v 

X 

X 

X 

X 

X 

X 

X 

20 
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Method of Determining Extent of Treatment of 

Topics. Needless to say, each topic was not treated 

to the same extent by each author. The words 

"extensive, " "moderate," "slight, " and "none" were 

chosen to indicate the general extent of treatment 

which, in turn, was determined in the following 

manner: 

1 . The index of each textbook was surveyed for 

pages referring to topics identical to or analogous to 

those contained in the check list. Each page so 

indicated was read for topic content. 

2. The writer then divided the total number of 

words for each book by the nwnber of check l i st topics, 

the quotient yielding the average number of words 

which could be devoted to each topic were the 

tree.tment evenly divided among them. Using this 

quotient as the mean of the moderate colwnn , t he 

writer then computed the remaining two col umns with 

the following results. 

3. •rextbook �I�~� 

a . Extensive - over 6,000 words 
b8 Moderate - 2,000 to 6, 000 words 
c. Slight - under 2,000 words 

Textbook II. 
a. Extensive 
b.. Moderate 
c. Slight 

- over 10,000 words 
- 6,000 to 10,000 words 
- under 6,000 words . 
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5. Textbook III. 

a. Extensive - over 9,000 words 
b. Moderate - 5,000 to 9,000 words 
c. Slight - under 5,000 words . 

6. Textbook IV. 
a. Extensive - over 7,000 words 
b. Moderate - 3,000 to 7,000 words 
c. Slight - under 3,000 words. 

7. Textbook V. 
a. Extensive - over 8,000 words 
b. Moderate - 4,000 to 8,000 words 
c. Slight - under 4,000 words. 

Extent of Treatment of Topics. As seen in Table 

XIV , Textbook I gave extensive treatment to no topic. 

Moderate treatment was given to 13 topics. These 

topics were: 

Problems and Opportunities of the Consumer 
Our Economic System - ·The American Way of Lif e 
System of American Distribution 
Standards and Scales of Living 
Prices and Purchasing Power 
Taxation 
Understanding Advertising 
Intelli gent Shopping 
Buying Insurance 
Managing Savings and I nvestments 
Consumer Services: Governmental, Private and 
Business 
Consumer Organizations 
The Law and the Consumer 

Slight treatment was given to the following eight 

topics: 

Inflation, Deflation and the ConsQffier 
System of American Production 
Making Definite Purchases 
Interpreting Standards, Labels, Grades and 
Guarantees · 
Buying or Renting a Fome 
Using Consumer Credit 
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Frauds and Swindles 
Budgeting and Record Keeping for the Individual 
and Family 

Six topics as follows were given no treatment by 

Textbook I: 

Using Banking Services 
Travel and Communication Services 
Protecting Your Health Interests 
Wastes 
Wise Use of Leisure Time 
Care and Protection of Personal and Real 
Property 
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TABLE XIV 

EXTENT OF TREATMENT OF TOPICS - TE1.'"TBOOK I 

Topic Extensive Moderate Slight None 

Problems and Opportu-
nities of the Consumer X 

Our Economic System -
The American Way of Life X 

Inflation, Deflation 
and the Conswmer X 

System of American 
Production X 

System of American 
Distribution X 

Standards and Scales 
of Livi ng X 

Prices and Purchasing 
Power X 

Taxation X 

Understanding Adver-
tising X 

Intelligent Shopping X 

Making Definite Pur-
chases X · 

Interpreting Standards, 
Labels, Grades and 
Guarantees X 

Buying Insurance 

Buying or Renting a Home 

Managing Savings and 
Investments 

X 

X 

X 
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TABLE XIV (Cont'd.) 

EXTENT OF TREAT1vTENT OF TOPICS - TEXTBOOK I 

Topic Extensive Moderate Slight None 

Using Banking Services 

Using Consumer Credit 

Travel and Communica­
tion Services 

Protecting Your 
Health Interests 

Frauds and Swindles 

Wastes 

Wise Use of Leisure 
Time 

Budgeting and Record 
Keeping for the 
Individual and Family 

Care and Protection of 
Personal and Real 
Property 

Consumer Services: 
Governmental, Private 
and Business 

Consumer Organizations 

The Law and the 
Consumer 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 
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Table XV reveals that Textbook II gave extensive 

coverage to five topics as fol l ows: 

were: 

Our Economic System - The American Way of Life 
Prices and Purchasing Power 
Understanding Advertising 
Intelligent Shopping 
Consumer Services: Governmental, Private and 
Business 

Moderate treatment was given to five topics: 

Problems and Opportunities of the Consumer 
System of American Distribution 
Making Definite Purchases 
Interpreting Standards, Labels, Grades and 
Guarantees 
Consumer Organizations 

Seven topics received sl ight treatment. These 

System of American Production 
Standards and Scales of Li ving 
Taxation 
Using Consumer Credit 
Protecting Your Health Interests 
Wastes 
The Law and the Consumer 

Ten topics received no coverage in Textbook II. 

These were: 

Inflation, Deflation and the Consumer 
Buying Insurance 
Buying or Renting a Home 
Managing Savings and Investments 
Using Banking Services 
Travel and Communication Services 
Frauds and Swindles 
Wise Use of Leisure Time 
Budgeting and Recor d Keeping for the Individual 
and Family 
Care and Protection of Personal and Real 
Property 
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TABLE XV 

.t!;XTENrr OF TREJ TMENT OF TO?ICS - TEXTBOOK II 

• Topi c Extensi ve Moderate Sli ght None 

Problems and Opportu-
nities of the Consumer X 

Our Economic System -
The American Way of Li f e X 

Inflat i on, Defl ation 
and �t�r�~�e� Consumer X 

System of American 
Production X 

System of American 
Distribution X 

Standards and Scales 
of Living X 

Prices and Purchasing 
Power X 

Taxation X 

Understanding Adver-
tising v 

.A. 

I ntelligent Shopping X 

Making Definite Pur-
chases X 

I nterpreting Standards, 
Labels, Grades and 
Guarantees X 

• Buying I nsurance X 

Buying or Rent ing a Home X 

Managing Savings and 
Investments X 
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TABLE XV (Cont'd. ) 

EXTENT OF TREATIV!.i.l:N"T OF TOPICS - TEXTBOOK II 

Topic Extensive l'vioderate 3light None 

Using Banking Services X 

Using Consumer Credit X 

Travel and �C�o�~�~�Q�n�i�c�a�-

tion Services X 

Protecting Your 
Health Inter ests X 

Frauds and Swindles X 

Wastes X 

Wise Use of Leisure 
Time X 

BQdgeting and Record 
Keeping for the 
IndividQal and Family X 

Care and Protecti on of 
Personal and Real 
Property X 

ConsQmer Services: 
Governmental, Private 
and Business X 

Consumer Organizations X 

The Law and the 
Conslliner X 



Textbook III, as ind i cated in 'l1able �. �~�'�C�V�I�,� gave 

extensive coverage to eight of the 27 items. They 

are listed as follo ws : 

Problems and Opportunities of the Consumer 
Understanding Advertising 
Intelli gent Shopping 
Buying Insurance 
:"lastes 
Budgeting and Record Keeping for the Individual 
and Family 
Consumer .Services: Govern.Nental, PriVEtte aDd 
Business 
Consumer Organizations 

Follovdng are the seven topics given moderate 

treatment by Textbook III: 

Our Econolnic System - ·rhe American ·,;Jay of Life 
Frices and Purchasing Pov:er 
Interpreting Standards, Labels, Grades and 
Guarantees 
Buying or �R�e �n�~�i�n�g� a Home 
JI!Ianaging Savings and· I nvestments 
Using Consmner Credit 
The Law and the Consumer 

Seven topics received slight treatment: 

System of �J�~ �e�r�i�c�a�n� Production 
System of ;..rnerican Distribution 
standards and Scales of Living 
Taxation 
Making Definite Purchases 
Protecting Your Heal th I nterests 
Frauds and 8v:Jindles 

Five topics received no coverage in Textbook 

III . They were: 

• Inflation, Deflation and the Consumer 
Using Banking Services 
Travel and Comm.unication Services 
Wise Use of Leisure Time 
Care and Protection of Personal and Real 
Property 
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TABLE XVI 

EXTENT OF �T �R�E�.�~�T�M�"�E�N �T� OF TOPICS - TEXTBOOK III 

Topic Extensive Moderate Slight None 

Problems and Opportu-
nities of the Consumer X 

Our Economic System -
The American Way of Life X 

I nflation, Deflation 
and the Consumer X 

System of American 
Production X 

System of American 
Di stribution X 

Standards and Scales 
of Living X 

Prices and Purchasing 
Power X 

Taxation X 

Understanding Adver-
tising X 

Intelligent Shopping X 

Making Definite Pur-
chases X 

Interpreting Standards, 
Labels, Grades and 
Guarantees X 

Buying Insurance X 

Buying or Renting a 
Home X 

Managing Savings and 
Investments X 
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TABLE XVI (Cont'd.) 

EXTENT OF THZATMENT OF TOPICS - TEXTBOOK III 

Topic Extensive Moderate Slight None 

Using Banking Services X 

Using Conswner Credit X 

Travel and Communica-
tion Services X 

Protecting Your 
Health Interests X 

Frauds and Swindles X 

\'\Tastes X 

Wise Use of Leisure 
Time X 

Budgeting and Record 
Keeping for the 
Individual and Family X 

Care and Protection of 
Personal and Real 
Property X 

Consumer Services: 
Governmental, Private 
and Business X 

ConsQmer Organizations X 

The Law and the 
Consumer X 
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Textbook IV gave extensive treatment to the 

follo wing six topics as seen in Table XVII: 

Problems and Opportunities of the Consumer 
Our Economic System - The .American ·;;ay of Life 
Standards and Scales of Living 
Taxation 
Protecting Your Health Interests 
Consumer Services: Governmental, Private and 
Business 

I<toderate coverage was given to eight of the 

27 topics. They were: 

Inflation, Deflation and the ConsQmer 
System of .American Production 
System of American �D�i�s�t�l�~�i� but ion 
Understanding Advertising 
!-laking Definite Purchases 
Interpreting Standards, Labels, Grades and 
Guarantees 
Budgeting and Record Keeping for the Individual 
and Family 
Consumer Organizations 

The followin g nine topics received slight 

treatment: 

Prices and Purchasing l)ower 
Intelligent Shopping 
Buying Insurance 
Buying or Renting a Home 
Managing Savings and Investments 
Using Banldng Services 
Using Consumer Credit 
"f! ise Use of Leisure Time 
The Law and the Consumer 

Four of the topics received no coverage in 

Textbook IV. They are as fo l lovvs: 

Travel and Communication Services 
Frauds and Sv.rind 1 e s 
·vrastes 
Care and Protection of Personal and Real 
Property 
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TABLE XVII 

E:X:rEN.T OF TREATNiENT OF TOPICS - TEXTBOOK IV 

Topic 

Problems and Opportu­
nities of the Consumer 

Our Economic System -
The American Way of Life 

Inflation, Deflation 
and the Consumer 

System of American 
Production 

�S�y�s�~�e�m� of American 
Distribution 

Standards and Scales 
of Living 

Prices and Purchasing 
Power 

Taxation 

Understanding Adver­
tising 

Intelligent Shopping 

Making Definite Pur­
chases 

Interpreting Standards, 
Labels, Grades and 
Guarantees 

Buying Insurance 

Buying or Renting a Home 

Managing Savings and 
Investments 

Extensive Moderate Slight None 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 

X 
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TABLE XVII (Cont'd.) 

El.'rENT OF TREATMENT OF TOPICS - TEXTBOOK IV 

Topic Extensive Moderate Slight None 

Using Banking Services X 

Using Consumer Credit X 

Travel and Communica-
tion Services X 

Protecting Your 
Health Interests X 

Frauds and Swindles x 

Wastes X 

Wise Use of Leisure 
Time X 

Budgeting and Record 
Keeping for the 
Individual and Family X 

Care and Protection of 
Personal and Real 
Property x 

Consumer Services: 
Governmental, Private 
and Business X 

Consumer Organizations X 

The Law and the 
Consumer x 
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Table X"'viii reveals that the follow·ing five topics 

received extensive treatment in Textbook V: 

Problems and Opportunities of the Consumer 
Our Economic System - The .American "day of Life 
Standards and Scales of Living 
Interpreting Standards, Labels, Grades and 
Guarantees 
Consumer Services, Governrr1ental, Private and 
Business 

Five topics as follov1s were given moderate 

treatment: 

System of _tunerican F·roduction 
System of American Distribution 
Prices and Purchasing Power 
Using Consumer Credit 
The Lav.,r and the Consumer 

Slight coverage was given to 11 topics as 

follo ws: 

Inflation, Defle.tion and the Consumer 
Taxation 
Understanding Advertising 
Intelligent Shopping 
Making Definite Purchases 
Buying or Renting a Home 
Protecting Your Health Interests 
Frauds and Swindles 
':lastes 
Budgeting and Record Keeping for the Individual 
and Family 
ConsLuner Organizations. 

Six of the 27 topics received no treatment in 

Textbook V: 

Buying Insurance 
Managing Savings and Investments 
Using Banking Services 
Travel and Communication Services 
·wise Use of Leisure Time 
Care and Protection of Personal and Real 
Property 
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T.ABLE XVIII 

EXTENT OF TREJlTl\!r.d;NT OF TOPICS - TEXTBOOK V 

• Topic Extensive Moderate Slight None 

Problems and Opportu-
nities of the Consumer X 

Our Economic System -
The American Way of Life X 

Inflation, Deflation 
and the Conswner X 

System of American 
Production X 

System of Araerican 
Distribution X 

Standards and Scales 
of Living X 

Prices and Purchasing 
Power X 

Taxation X 

Understanding Adver-
tising X 

Intelligent Shopping X 

Making Definite Pur-
chases X 

I nterpreting Standards, 
Labels, Grades and 
Guarantees X 

Buying I nsurance X 

• Buying or Renting a Home X 

Managing Savings and 
Investments X 
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TABLE XV I II (Cont' d.) 

EXTENT OF TREATllifENT OF TOPICS - TEXTBOOK V 

Topic Extensive Moderate Slight None 

Using Banking Services X 

Using Consumer Credit X 

Travel and Communica-
tion Services X 

Protecting Your 
Health Interests X 

Frauds and Swindles X 

Wastes X 

Wise Use of Leisure 
Time X 

Budgeting and Record 
Keeping for the 
Individual and Family X 

Care and Protection of 
Personal and Real 
Property X 

Consumer Services: 
Governmental, Private 
and Business X 

Consumer Organizations X 

The Law and the 
Consumer X 
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The Relationship Between The Major Topics Of 

Interest In The Field Of Consumer Economics 

Chosen By The Students And Those Appearing 

In Five Selected College Textbooks. 

Comparison of Table VIII and Table XIII. This 

study has shovvn that those topics most frequently 

mentioned by students are, for the most part, those 

given some coverage by all five textbooks and that 

those mentioned by fewer students received coverage 

by fewer authors. 

Some important exceptions to this are: "Buying 

Insurance" showing a 100 per cent frequency of mention 

by students and mentioned in only three of the five 

textbooks, "Inflation, Deflation and the Consumer," 

mentioned by 99 per cent of the students and treated 

in only three textbooks, "Travel and Communication 

Services," receiving a frequency of 94 per cent and 

mentioned by no textbook whatsoever, and �" �U �~ �i �n�g� 

Banking Services, 11 mentioned by 97 per cent, yet 

receiving coverage in only one textbook. 

"Care and Protection of Personal and Real Property," 

and "Wise Use of Leisure Time," both i n next to the 

last place in order of frequency of mention,were given 

coverage in none and one of the five textbooks 

respectively, illustrating the fact that those topics 
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mentioned by fewer students received coverage by fewer 

authors • 

Comparison of Table rL and Tables XIV, XV, Arvi, 

Avii, and �A�~�I�I�I�.� Because the section of this study on 

textbooks does not tell the extent to which the authors 

covered the topic �b�u�~� states simply whether or not the 

topic was treated in .. any way, it was found that more 

revealing relationship could be ascertained by comparing 

the number of hours designated by students for each 

topic with the extent of treatment of each topic in each 

of the five textbooks. 

For purposes of comparison the writer reasoned 

t hat the first five topics listed in Table IX, having an 

average time allocation of over t wo hours, indicated a 

desire on the part of students for extensive treatment. 

The next 17 topics have a time allocation of �1 �~� 

hours to two hours, calling f or moderate treatment. 

The last five topics, with an average time of less 

than 1! hours, call for slight treatment. 

In relating �~�h�e �.� findings in Table IX to those 

recorded in Tables XIV through Anviii, the above basis 

was used 1vith the following relationships noted: 

Tonics Calling for Extensive Treatment �~� a 

Student Consensus. �(�a�v�e�~� 2 clock hours) 
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Our Economic System - The American Way of Life 

Extensive 
Extensive 
Extensive 
Moderate 
Moderate 

- Textbook II 
- Textbook IV 
- Textbook V 
- Textbook I 
- Textbook III 

This reveals that a majority of authors saw fit to 

give extensive treatment to this topic, thus coinciding 

with student opinion. 

Buying Insurance 

Extensi ve 
Moderate 
Slight 
None 
None 

- Textbook III 
- Textbook I 
- Textbook IV 
- Textbook II 

Textbook V . 

With only one extensive coverage of this topic and 

t wo textbooks with no coverage, it is revealed t hat 

within this area wide discrepancy exists between 

desires of the students and stress laid by the authors. 

Prices and Purchasing Power 

Extensive 
Moderate 
Moderate 
Moderate 
Slight 

- Textbook II 
- Textbook I 
- Textbook III 
- Textbook V 
- Textbook IV 

This comparison shows that the majority of authors 

felt that this topic deserved moderate treatment. 

Although less discrepancy is evident here than in 

"Buying Insurance," more emphasis in the texts would 

probably more nearly meet students' felt needs. 
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Intelligent Shopping 

Extensive 
Extensive 
:Moderate 
Slight 
Slight 

- Textbook II 
- Textbook III 
- Textbook I 
- Textbook IV 
- Textbook V 

Comparably, this topic was fairly well covered in 

the textbooks. Although two textbooks give it but 

slight treatment, it was considered important enough to 

warrant some discussion in all textbooks. 

Problems and Opportunities of the Conswner 

Extensive 
Extensive 
Extensive 
Ivioderate 
Moderate 

- Textboolc I II 
- Textbook IV 
- Textbook V 
- Textbook I 
- Textbook II 

This topic, along with the first topic mentioned 

in this section, received such treatment as coincided 

most nearly with the desires of the interviewed 

students. 

Of these five topics, "Buying Insurance" showed 

the greatest discrepancy between desire by students and 

treatment by authors. The topics within this group 

showing the least amount of discrepancy between desired 

coverage and actual textbook treatment were "Our 

Economic System-The American Way of Life," and 

"Problems and Opportunities of the Consumer." 

Topics Calling for Moderate Treatment .£.l �~� Student 

Consensus. �(�1�~� to 2 clock hours) 
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Inflation, Deflation and the Consu.rner 

Moderate 
Slight 
Slight 
None 
None 

- Textbook IV 
- Textbook I 
- Textbook V 
- Textbook II 
- Textbook III 

This comparison shows inadequate textbook treatment 

of this topic as gauged by recorded desires of the 

students. 

Taxation 

Extensive 
Moderate 
Slight 
Slight 
Slight 

- Textbook IV 
- Textbook I 
- Textbook II 
- Textbook III 
- Textbook V 

As revealed by this comparison, less coverage was 

given to this topic than st.udents indicated that they 

needed. 

Managing Savings and Investments 

Moderate - Textbook 
Moderate 
Slight 
None 
None 

- Textbook 
- Textbook 
- Textbook 
- Textbook 

I 
III 
IV 
II 
v 

This comparison reveals that a majority of the 

authors did not see fit to give a moderate coverage to 

this topic as requested by students. 

Consumer Services 

Extensive - Textbook II 
Extensive - Textbook III 
Extensive - Textbook IV 
Extensive - Textbook V 
Moderate - Textbook I 
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This topic received much stress by most authors, 

more, in point of fact, than the felt needs of students 

indicated. 

Buying or Renting a Home 

roderate 
Slight 
Slight 
Slight 
None 

- Textbook III 
- Textbook I 
- Textbook IV 
- Textbook V 
- Textbook II 

Students have indicated a real need for information 

on this topic. vV1th the exception of one author , there 

seems to be insufficient treatment of this practical 

problem. 

Budgeting and Record Keeping for the Individual 

and Family 

Extensive 
Moderate 
Slight 
Slight 
None 

- Textbook III 
- Textbook IV 
- Textbook I 
- Textbook V 
- Textbook II 

With two exceptions, this topic would seem to have 

been inadequately covered when compared to student 

desires. 

The Law and the Consumer 

Moderate - Textbook I 
Moderate - Textbook III 
Moderate - Textbook v 
Slight - Textbook I 
Slight - Textbook IV 

This topic seems, with two exceptions, to have 

been suffici ently treated by the authors. 

78 



�~�·� 

• 

System of American Distribution 

Ivioderate - Textbook I 
Moderate - Textbook IT 
Moderate - Textbook IV 
Moderate - Textbook v 
Slight - Textbook III 

The treatment of this topic comes very close to 

coinciding perfectly with the coverage desired by 

students. 

System of American Production 

Moderate 
Moderate 
Slight 
Slight 
Slight 

- Textbook IV 
- Textbook V 
- Textbook I 
- Textbook II 
- Textbook III 

Although all five textbook.s did not cover this 

topic as fully as needs indicated, all authors did 

discuss it in some way. 

Making Definite Purchases 

Moderate - Textbook II 
Moderate - Textbook IV 
Sli ght - Textbook I 
Slight - Textbook III 
Slight - Textbook V 

Although some authors gave less than adequate 

coverage to this topic in the light of student needs, 

they did find it important enough to discuss in some 

way • 

Care and Protection of Personal and Real Property 

None - Textbook I 
None - Textbook II 
None - Textbook III 
None - Textbook IV 
None - Textbook V 
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Since this topic fell into the middle group 

calling for moderate coverage, the preceding comparison 

reveals an inadequacy in the five textbooks. 

Interpreting Standards, Labels, Grades and 

Guarantees 

Extensive 
Moderate 
Moderate 
Moderate 
Slig_ht 

- Textbook V 
- Textbook II 
- Textbook III 
- Textbook IV 
- Textbook I 

This topic has received adequate stress by 

authors. 

Using Banking Services 

Slight 
None 
None 
None 
None 

- Textbook IV 
- Textbook I 
- Textbook II 
- Textbook III 
- Textbook V 

The textbooks seem to have overlooked the 

opportunities for coverage in this fiel d. 

Standards and Scales of Living 

Extensive - Textbook IV 
Extensive Textbook V 
Mdderate - Textbook I 
�S�l�i�~�1�t� - Textbook II 
Slight - Textbook III 

This topic .received adequate treatment when 

compared to the coverage desired by students • 
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Using Consumer Credit 

Moderate 
Moderate 
Slight 
Slight · 
Slight 

- Textbook III 
- Textbook V 
- Textbook I 
- Textbook II 
- Textbook IV 

Although treatment of this topic fell short of 

student desires in three textbooks, there was some 

coverage, adequate in two instances, in all textbooks. 

Protecting Health Interests 

Extensive 
Slight 
Slight 
Slight 
None 

- Textbook IV 
- Textbook II 
- Textbook III 
- Textbook V 
- Textbook I 

With one outstanding exception this topic was not 

covered fully enough to coincide with students' 

vocalized needs. 

Frauds and Swindles 

Slight 
Slight 
Slight 
None 
None 

- Textbook I 
- Textbook III 
- Textbook V 
- Textbook II 
- Textbook IV 

More adequate treatment seems desirable for this 

topic in order to meet student needs. 

Of these 17 topics the two showing the greatest 

discrepancy between desires of students and coverage 

by authors are "Care and Protection of Personal and 

Real Property," with no t reatment in any textbook, and 

"Using Banking Services,nwith no treatment i n four 
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textbooks and slight treatment in one. 

The least discrepancy was found in the treatment 

of "The Law and the Consumer" and "System of American 

Distribution." 

"Consumer Services: Governmental, Private and 

Businessn was the only topic which was treated more 

extensively than was desired by students. 

Topics Calling for Slight Treatment. (less than 

�l�~� hours) 

Understanding Advertising 

Extensive - Textbook II 
Extensive - Textbook III 
Moderate - Textbook I 
Moderate - Textbook IV 
Slight - Textbook v 

Most of the textbooks tended to give more than 

desired coverage to this topic. 

Consumer Organizations 

Extensive - Textbook III 
Moderate - Textbook I 
Moderate - Textbook II 
Moderate - Textbook I V 
Slight - Textbook V 

This topic received either adequate or more than 

adequate treatment based on student need in all five 

textbooks. 

Wise Use of Leisure Time 

Slight 
None 
None 
None 
None 

- Textbook I V 
- Textbook I 
- Textbook II 
- Textbook III 
- Textbook V 
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With one e:xce:> tion the textboo s d" not discuss 

t his problem at all$ Students felt that it deserved 

at 1 east sl i gl.t. t tre ··, tmen t . 

�~�i�a �s�t�e�s� 

xtensive 
Sli ght 
Slight 

... Textbook III 
- Textb0ok II 
- Textbook V 

I one - Textbook I 
None - Textbook IV 

Two t extbooks failed to cover this topic . 

Tr avel and �O�o�m�~�u�n�i�c�a�t�i�o�n� Services 

None - Textbook I 
None - Textbook II 
iJone - Textbook III 
None - 'l'extbook IV 
�1�~�o�n�e� - !J'extboo.k v 

.Al t houeh sli[')J t treat ment was deDi red by students, 

t he t extbook s �~�i�d� not consider t his t0, ic. 

·-ithin t his group of topics t he gre- test 

discrepancy bet ween desired and actual treat_ent was 

found in 1tTravel and Comm.unica tion Service:?, 11 wit h no 

co rerage by any a 1thor, and �" �~ �l�i�s�e� IJse of Leisure Time, 11 

-vith treatment in only one textbook. 

The least amount of discre ancy was found in 

trConsumer Or ganizetions" and "Understandine; 

Advertisin.c;; . " 
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CHJlPTj:ill V 

Sill'!li.i\..RY , CONCLUSIONS, AND RECOJ\i!l.':IENDATI ONS 

S ur.o.me. r y 

The purpose of this study was threefold: (1) to 

survey groups of college students on a random basis at 

selected colleges and universities in New England to 

obtain a cross section of their opinions as to the 

value and content of a consumer economics course; (2) 

to analyze five representative consumer economics 

textbooks to discover the type of �c�o�n�s�u�r�.�~�e�r� economic 

information contained therein; and (3) to show the 

relationship between these �t�w�o�~� 

Important Findings Based Upon Survey of College 

Students. 

1. Of the 100 survey reports used in this study, 

85 of them indicated that no course in consumer 

economics had been taken. 

2. Of the 15 students who had taken a course in 

consumer economics, 10 stated that their course was 

too general to be of practical use, while five said 

that their course was specific enough to be of 

functional value in real life situations. 

3. Only one student of the 15 felt that there had 
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been unnecessary duplication in other business courses, 

such as in Business Organization and Control, and 

General Economics. 

4. Six of the 15 students who had taken the 

course revealed that the aim best describing the 

defined objectives for the course was "Practical Aids 

fo r the Consumer." Nine said that "Theory of Consump­

tion" best described the defined objective for the 

course taken by them. 

5. Thirty-two of the 100 students interviewed 

considered a course in consumer economics very valuable; 

sixty-four considered such a course fairly valuable; 

four considered such a course of no value. 

6. Of the 100 interviewed students, 57 indicated 

that they felt the course was important enough to be 

required of all college graduates. Forty-three 

indicated that it should be an elective course. 

7. "Our Economic System- The American Way of Life" 

was the topic of first choice with the highest frequency 

of mention. "Wastes" was the topic of first choice 

with the lowest frequency of mention. 

8 . The topic of second choice with the hiVlest 

frequency of mention was "Consumer Sel"Vices: Govern­

mental, Private and Business." The topic with the 
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lowest frequency of mention was "Our Economic System -

The .American Way of Life.« 

9. The topic of third choice with the highest 

frequency of mention was "Travel and Communication.n 

"Managing Savings and Investments" received the lowest 

frequency of mention in this group. 

10. Total responses for each check list item 

ranged from 100 per cent for "Our Economic System - The 

.American Way of Lifett to 90 per cent for nFrauds and 

Swindles." 

11. The average number of hours allocated by 

students to each topic ranged from two hours and 45 

minutes for "Our Economic System - The American Way of 

Life" to one hour, six minutes for "Travel and 

Communication Services." 

12. Items not found among the 27 topics in the 

check list and considered important by four different 

students were: Working out actual case history consumer 

problems, national debt and the consumer, imports of 

consumer goods, and financial responsibilities of 

marriage. 

13. Forty-seven of the 100 students indicated that 

t hey preferred that a course in consmaer economics 

include general collateral reading and specific content 

in the basic text. 
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14. Fifty-three of the 100 students indicated that 

they preferred general content in the basic text and 

specific collateral reading. 

Imp.ortant Findings Based Upon Analysis of Five 

Consumer Economics Textbooks 

1 . Textbooks were reduced to total number of 

pages per book, total wordage per page of running text, 

and total wordage in each textbook. These computations 

revealed the foll owing: 

2. 

the 27 

by all 

by any 

a. Textbook I: 330 pages of running text 
370 words per page 

121,945 total wordage 

b. Textbook II: 538 pages of running text 
402 words per page 

216,486 total wordage 

c. Textbook III: 596 pages of running text 
347 words per page 

206,597 total wordage 

d. Textboolc IV: 349 pages of running text 
404 words per page 

140,996 total wordage 

Textbook V: 505 pages of running text 
364 vvords per page 

e. 

184,032 total wordage 

The consideration given by authors to each of 

topics ranged from 14 topics treated in some way 

five authors to two topics given no consid.eration 

author. The 14 topics treated in some way were: 

Problems and Opportunities of the Consumer 
Our .i!:conomic System - The American Way of Life 
System of American Production 
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3. 

System of American Distribution 
Standards and Scales of Living 
Prices and Purchasing Power 
Taxation 
Understanding Advertising 
Making Definite Purchases 
Interpreting Standards, Labels, Grades and 
Guarantees 
Consumer Services: Governmental, Private and 
Business 
Consumer Organizations 
The Law and the Consumer 

The two topics receiving no consideration were: 

Travel and �C�o �~�~ �u�n�i�c �a �t�i�o�n� Services 
Care and Protection of Personal and Heal 
Property 

4. Textbooks III and IV each covered 22 of the 27 

check list topias; textbook I covered 21 topics; 

textbook V covered 20 of the 27 topics, and textbook II 

covered 17 topics. 

5. After determining a basis for the terms 

nextensive," "moderate,n and "slight," the writer 

categorized each topic under one of these terms for 

each author in order to determine the extent of treatment 

given by each of them to the topics . 

a. Textbook I gave extensive treatment 

to no topic; moderate treatment to 

13 topics, slight treatment was given 

to eight topics; no treatment was 

given to six of the 27 topi cs. 

b. Textbook II gave extensive coverage 

to five topics, moderate coverage to 
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five topics, slight coverage to seven 

topics and no coverage to 10 topics • 

Textbook III gave extensive coverage 

to eight of the 27 items, moderate 

treatment to seven topics, slight 

treatment to seven topics, and no 

treatment to five topics. 

d. Textbook IV gave extensive treatment 

to six topics, moderate treatment to 

eight topics, and slight treatment 

to nine topics. Four of the topics 

e. 

received no coverage in Textbook IV. 

Textbook v gave extensive treatment 

to five topics, moderate treatment 

to five topics, and slight treatment 

to 11 topics. Six of the 27 topics 

received no treatment in Textbook V. 

Important Findings Based Upon the Relationships between 

Topics of Student Choice and those Appearing 

in Five Selected College Textbooks 

1. Topics most frequently mentioned by students 

are, for the most part, those given some coverage by 

all five textbooks, and those mentioned by fewer 

students received coverage by fewer authors. 

2. "Buying Insurance," "Inflation, Deflation and 
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the Consumer," ttTravel and Communication Services," and 

"Using Banking Services" received from 97 to 100 per 

cent frequency of mention by students but were omitted 

in two, and in some cases four, of the five selected 

textbooks. 

3. Reasoning that those topics having a student 

time allocation of over two hours indicated a desire on 

the part of students for extensive treatment, that a 

time allocation of �1�~� to two hours called for moderate 

treatment and that an average time allocation of less 

than 1! hours indicated a student desire for slight 

treatment of the topic, the writer found the f .ollowing 

facts: 

a. Within the first group calling for 

extensive treatment the greatest 

discrepancy between desired coverage 

and actual textbook treatment by 

authors was found to be in "Buying 

Insurance." The topics within this 

group showing the least amount of 

discrepancy were "Our Economic 

System - The .American Way of Life" 

and "Problems and Opportunities of 

the Consumer.'" 

b. >Nithin the group calling for moderate 

90 



• 

• 

treatment the greatest discrepancy 

was found in the following two topics: 

"Care and Protection of Personal and 

Real Property" and "Using Banking 

Services." The least discrepancy was 

found in the treatment of "The Law 

and the Consumer" and "System of 

American Distribution." 

c. Within the group indicating slight 

treatment the greatest discrepancy 

was found in "Travel and Communication 

Services" and "Wise Use of Leisure 

Time." The least amount of 

discrepancy was found in "Consumer 

Organizations" and "Understanding 

Advertising.19 

Conclusions 

The following conclusions were drawn from the 

findings of the study: 

Survey: 

1. Unless college students are majoring in economics, 

they are not apt to take a course in consumer economics. 

2. Generally speaking, the typical course in 
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consumer economics is too general to be of practical 

use. 

3. A course in consumer economics should either 

be made available as an elective for all college 

students or should be a required course. 

4. 1'0ur Economic System - The A..rn.erican Way of Lifen 

is the topic considered most i mportant by the majority 

of students. "Travel and Communication Services" is 

considered least i mportant. 

5. Students prefer general content in the basic 

text and specific collateral reading. 

Textbooks: 

1. College textboqks average generally from 300 

to 500 pages of running text. 

2. Textbook III - Economics for Consumers, by 

Leland J. Gordon, is the most complete text of the five 

textbooks used. 

J. Textbook I - The Consumer and the Economic 

Order, by -;Jarren C. �~�N�a �i�t�e� and Ralph Cassady,Jr., is the 

least complete of the five textbooks. 

Relationships between Survey and Textbooks: 

1. For the most part authors have treated in their 

books those topics in which most students have shown an 

interest. 

2. "Buying Insurance" was the most neglected topic 
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when textbook treatment was compared with student 

desire • 

3. "Care and Protection of Personal and Real 

Property," "Travel and Connnunication Services," and 

"Wise Use of Leisure Time" were either not treated at 

all or were treated too meagerly to meet needs of 

students. 

Recommendations 

The following recommendations are made as a result 

of the findings of this study: 

1. That New England Colleges take action to make 

available an elective course in consumer economics to 

all college students. 

2. That such a course be specific enough to be 

of functional value in real life situations. 

3. That this course be based on the expressed 

needs of students. 

4. That the amount and type of collateral reading 

be gauged by the extent of textbook treatment of 

popular topics. 

5. That Economics for Consumers by Leland J. 

Gordon, or a text comparatively as complete, be used 

for such a course. 
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6. Tentative Course Outline. The time for the 

following course of study outline totals 42 hours 

leaving one hour for a mid-semester exa1nination and 

two hours for a final examination: 

Topic 

I. Our Economic System - The 
American Way of Life 

II. Buying Insurance 

III. Prices and Purchasing 
Power 

IV. I ntelligent Shopping 

V. Problelns and Opportunities 
of the Consumer 

VI. I nflation, Deflation and 
the Consumer 

VII. Taxation 

VIII. Managing Savings and 
Investments 

IX . Consumer Services: 
Governmental, Private, 
and Business 

X. Buying or Renting a 
Home 

XI. Budgeting, Record Keeping 
for Individual, Family 

XII. The Law and the Consumer 

XIII. System of American 
Distri bLl tion 

XIV. System of American 
Production 

Clock h011rs 

2 hrs. 

2 hrs. 

2 hrs. 

2 hr s. 

2 hrs. 

2 hrs. 

2 hrs. 

2 hr s. 

2 hrs. 

�1�~� hrs. 

11. 2 hrs. 

�1�~� hrs. 

�1�~� hrs. 

�1�~� hrs. 
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Topic 

XV. Making Definite Purchases 

XVI. Care and Protection of 
Personal and Real 
Property 

XVII. Interpreting Standards, 
Labels, Grades and 
Guarantees 

XVIII. Using Banking Services 

XIX. Standards and Scales 
of Living 

XX . Using Conswmer Credit 

XXI . Protecting Your Health 
I nterests 

XXII . Frauds and Swindles 

XXI I I. Understanding Advertising 

XXIV . Consumer Organizations 

XXV . Wise Use of Leisure 
Time 

XXVI. Wastes 

:XXVII. Travel and Commmica tion 
Services 

7. Limitations of the Course Outline. 

Clock hours 

1 1 ' 2 nrs. 

�1 �~� hrs. 

�1�~� hrs. 

�1�~� hrs. 

�1�~� hrs. 

�1�~� hrs. 

�1�~� hrs. 

1 hr. 

1 hr. 

1 hr. 

1 hr. 

1 hr. 

1 hr. 
42 hrs. 

The above 

course of study outline is merely a t entative ne based 

solely on the results of this study which represents a 

consensus of opinion. It can be only tentative because 

there are other factors �v�~�1�i�c�h� must necessarily be 

considered in preparing a final outcome, viz. , �~ �h�e� 
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objectives of the college in which the course is to be 

given, the objectives of the instructor, and the 

expressed needs of the particular group of students 

.taking the course. 

The course of study herein outlined has been 

arrived at by democratic means and is based on the 

newer philosophy of education, namely, the experimental 

approach which allows for meeting individual desires 

and needs. 
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APPE:NDIX A 

The purpose of this check list is to secure information 

for an analysis and tabulation of the functional 

consumer economic knowledge that college students 

desire to possess. 

1. Name: 

2. 
{Street) (City or Town) {State) 

3. Indicate sex by a check mark: Male Female 

4. Present marital status: Single Married 

5. Give name of the school in which you are enrolled: 

6. Give present academic standing: 

Freshman Sophomore ____ Junior Senior 

7. Have you ever taken a course in consumer·economics? 

Yes No 

8. If yes, which was your reaction to the course: 

a. Too general to be of practical use? 

b. Specific enough to be of functional value in 

real life situations? 

9. Was the content of this course duplicated unnecessar­
ily in other business courses? If yes, please 
indicate the topics and the course in which they 
were given: 

Topics Courses 
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�A�P�P�R�~�D �I �X� A - �C�O�N�T�i�l�~�E�D� 

10. Vfuich one of these aims best describes the defined 
objectives for the course you took? 

Practical aids for the consumer 

Theory of �c�o�n�s�~�~�p�t�i�o�n� 

11. Do you consider a course in consumer economics of 
value to you? 

Very valuable ___ Fairly Valuable No value 

12. Do you believe that a functional course in consumer 

economics should be required of every college 

graduate? Yes No 

13. Number (in order of your preference) the topics 
listed below with which you desire an acquaintance 
or which have proved most valuable to you. State, 
also, the amount of time you feel should be 
devoted to each topic. 

Please read entire list before marking 

Topic Order of preference 
Use one numeral only 
for each topic, pl ac­
ing the figure in the 
proper column. 
lst 2nd 3rd 

Choice Choice Choice 

(1) Problems and Op­
portunities of the 
Consumer 

(2) Our Economic Sys­
tem - The �~�~�e�r�i�c�a�n� 
Way of Life 

(3) Inflation, Defla­
tion and the 
Consumer 

(4) System of Amer­
ican Production 

(1) {2) (3) 

Clock Hours 
per topic 
(45 clock 
hrs equals 
3 semester 
hours) 
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.APPENDIX A - CONTINUED 

• ( 5) System of Am.er-
ican Distribution - - - - - -

(6) Standards and 
Scales of Living -- -- --

(7) Prices and Pur-
chasing Power 

( 8) Taxation 

( 9) Understanding 
Advertising - - -- --

(10) Intelligent 
Shopping -- - - - -

(11) Making Definite 
Purchases -- -- -- --
Foods 
Clothing 
Appliances and home 
Furnishings 
Automobiles 
Drugs, cosmetics, 
dentifrices 
Jewelry 
Entertainment 

(12) Interpreting Stand-
ards, Labels, Grades 
and Guarantees 

(13) Buying Insurance 

(14) Buying or Renting 
a Home - - -- - -

(15) Managing Savings 
and I nvestments - - --· --

(16) Using Banking 
Services -- - - --

(17) Using Consumer 
Credit -- -- - -



APPE" TDIX A - C ONTI11UED 

(18) Travel and �C�o�m�~�u�­
nication Services 

(19) Protecting Your 
Health I nterests 

(20) Frauds and 
Swindles 

(21) Wastes 

(22) Wise Use of 
Leisure Time 

(23) Budgeti ng and Re­
cord Keeping for 
the I ndividual 
and Family 

(24) Care and Protection 
of Personal and 
Real Property 

(25) Consumer services: 
Governmental, Pri­
vate and Business 

{26) Consumer 
Organizations 

(27) The Law and the 
Consu.mer 

14. I n the blanks bel ow indicate any topic or topics not 

listed above which you consider i mportant: 
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15. Would you prefer that a course in consumer 

economics include: 

a General collateral reading and specific 

content in the basic text: 

or 

b . General content in the basic text and specific 

collateral �r�e�~�d�i�n �g�?� 
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APPENDIX B 

LETTER SENT TO AUTHORS WHEN BIOGRAPHICAL HJFOill i.I\TIO ·J 

WAS UNAVAIL ABLE 

Dear Professor: 

In the pursuance of my Master's Degree at Boston 
University, I have chosen for analytical purposes your 
book ................................. on vvhi ch you 
collaborated with ••••••••••••••••••••••••••.•.••• 
I have found the text most readable and very helpful 
in my study. 

Would you be kind enough to send me a short autobiographical 
sketch to be included in my thesis? I have enclosed a 
form which, I hope, might facilitate thi s for one as busy 
as I know you are. The form is merely suggestive and if 
you find it inadequate, I would be happy to receive such 
information as you care t o send me. 

Thank you so much for your time and effort. 

Very truly yours, 

(Signed) William T. Fisher 
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APPENDIX C 

AUTOBIOGRAPHICAL SKETCH OF 

PROFESSORS: Ralph Cassady, Jr. 

Present Position: 

Previous Positions: 

Charles s. Wyand 
Elizabeth E. Hoyt 

Governmental experience, if any: 

Educational History: 

Publications: 
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