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CHAPTER I
INTRODUCTION
Statement of the Problem

The purpose of this study was to make a survey of
the functional consumer economic knowledge that college
students desire to possess, as well as to determine the
relationship between the major topics of interest in the
field of consumer economics chosen by the students and
those appearing in five selected college textbooks in

this field.

Justification of the Problem

All teachers are faced with the dilemma of providing,
within the framework of a given subject, such information
as meets the felt and real needs of students. College
instructors are, beyond this, responsible for choosing
appropriate and specific subject matter to be stressed in
lectures or discussion periods; they are also faced with
the assignation of various units and sub-topics. This
study seeks to provide, in some small measure, one basis
for making these selections.

Our whole economic system 1s geared to making people
want more and more things. "Keeping up with the Joneses"

1



and the profound effect of advertising are illustrations
of this.

Olarkl, writing of this search for increasingly more
material things, states in his book:

Adequate education for intelligent

consumption will be just as necessary with

increased production as it is at present.

If it is not provided, people will be as

far from the wise use of goods, and from

happiness and satisfaction, as they are at

present.

The trend in modern education definitely is in the
direction of bringing the work of the school more closely
in touch with individual needs. The trend is in the
direction of encouraging and helping each student evaluate
his needs in relation to the objectives of a wholesome
normal life., Since each student is a consumer with
growing powers of consumption, he might well profit by
a course in consumer economics which educates him to
spend his money more intelligently and to use his goods
more wisely. This study was attempted in an effort to
provide a practical basis for incorporating good teaching

and effective learning.

lGlark Harold F., An Introduction to Economics for
Students and Teachers, The Macmillan Company, New YOrk,

1936, pp. 196-197.




Delimitation of the Problem

In pursuance of the information necessary for the
successful conclusion of this study, a check list
ineluding as wide a divergenée of economic topics as is
included in any basic college consumer economics text
was devised. The writer then presented the check list,
in person, to approximately 125 college students. One
hundred students, representing six New England Colleges,
returned successfully completed check lists. Students
were selected at random in order that the completed check
lists might disclose the answers of a typical cross
section of student opinion.

The next step, preliminary to the actual study, was
the problem of sslection of five basic textbooks in the
field of consumer economics. Although writing in this
area 1s not extremely prolific, a delimitation of choice
wes necessary. The first step was to eliminate all the
textbooks published prior to the year 1937,since they
might not represent current thinking. A considerable
number of choices remained, so it was decided to confine
the selection to such books as were vwiritten by professors
or heads of departments at leading universities; the
assumption being made here that such suthors are
authorities in the flield and that textbooks written by

sueh authorities are based on their teachinz of consuner


























































































































































































































































































































