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Metropolitan College Research Background

• Demand Constraint Choice Framework

• Key Factors

• Demand

• Constraints

• Choice



Metropolitan College OVERVIEW OF THE STUDY

Explore the Challenges and 
Motivations

Qualitative Approach Understanding Leadership Roles

This study provides valuable insights into the experiences and perspectives of 

women entrepreneurs in the selected countries, contributing to understanding the 

factors driving and shaping their entrepreneurial journeys.
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ENTREPRENEURIAL LEADERSHIP 
AND GENDER



Metropolitan College The Research Methodology

Social Constructionist Perspective

Interpretive Epistemology

Exploring Entrepreneurial Motivations

Navigating Entrepreneurial Challenges

The research methodology provides a comprehensive framework to explore the motivations 
and experiences of women entrepreneurs from a sample of advanced and emerging 

economies, generating invaluable insights into their role and contributions to the country's 
entrepreneurial ecosystem.



Metropolitan College Data Collection Approach

Semi-structured Interviews Narrative Approach Participant Selection Multilingual Interviews
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• Purposive Sampling

• Snowball Sampling

• LinkedIn Utilization

Sampling Technique



Metropolitan College Data Analysis Approach

1 Transcribe and translate interview recordings 
to English.

2 Clean and format transcribed data in Microsoft Excel

3 Code the data using NVivo qualitative analysis software

4 Identify and group frequently recurring responses

5 Analyze the coded data to surface key themes and trends

6 Interpret the findings in the context of the research objectives



Metropolitan College Preserving Original Meaning

92%

Lexical Similarity

88%

Semantic Similarity

85%

Idiomatic Preservation

91%

Contextual Accuracy



Metropolitan College MAIN DRIVERS FOR WOMEN ENTREPRENEURS

Financial Autonomy Family Support Societal Betterment Personal Fulfillment

The drivers for women entrepreneurs across the countries examined are multifaceted, encompassing 

financial, social, and personal factors that motivate them to start and grow their businesses.
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SOCIO-CULTURAL AND 
ECONOMIC FORCES



Metropolitan College DEMAND-CONSTRAINT-CHOICE FRAMEWORK Stewart, 1982

Demand Constraint Choice
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KEY THEMES, DRIVERS, AND CHALLENGES



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN GREECE

Financial Autonomy Family Support Societal Betterment Personal Fulfillment

The key drivers for women entrepreneurs in Greece are a combination of financial, personal, 

and social factors that empower them to start and grow their businesses while navigating 

the country's unique socio-cultural and economic landscape.



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN IRAN

Overcoming Financial Limitations Regulatory Adaptation Leveraging Digital Platforms and 
Informal Networks

The key drivers for women entrepreneurs in Iran are the necessity to overcome financial 

limitations, the ability to adapt to regulatory constraints, and the strategic use of digital 

platforms and informal networks to grow their businesses.



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN IRELAND

Independence Professional Achievement Addressing Social Needs

The main drivers for women entrepreneurs in Ireland are the pursuit of independence, professional 

achievement, and the desire to address social needs through their entrepreneurial ventures.



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN LEBANON

Overcoming Socio-Economic Hurdles Leveraging Entrepreneurial 
Leadership

Fostering Personal and Societal 
Betterment

The motivations of women entrepreneurs in Lebanon are deeply rooted in the necessity of overcoming 

significant socio-economic challenges while leveraging their entrepreneurial leadership and innovation to 

create positive change within the restricted environments in which they operate.



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN MEXICO

Financial Autonomy Societal Betterment Personal and Cultural Goals

The drivers for women entrepreneurs in Mexico reflect a complex interplay of financial, 

social, and cultural factors. Personal aspirations and community-oriented goals coexist and 

motivate women to start and grow their own businesses.



Metropolitan College DRIVERS FOR WOMEN ENTREPRENEURS IN KAZAKHSTAN

Economic Necessity Family Support Improving Living Conditions

The primary drivers for women entrepreneurs in Kazakhstan are rooted in economic necessity and the 

desire to improve the living conditions and financial security of their families, showcasing the interplay 

between personal motivation and broader societal demands.
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CONCLUSION




