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Short lived “red” fame in the internet age
A, 207 A RS

Now that we find ourselves in a

populist paradise where anyone

(good or bad) might easily find Andy

Warhol’s 15 minutes of fame—be

it by footage of carnal acts in the
romantic setting of the UNIQLO fitting room
or by bold and largely inadvisable political
statements online—red, or £ (héng), has
become the most sought after color of them
all. To become “web red”, or WL (wanghéng,
online celebrity), is a dream many hold.
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Red is undoubtedly China’s favorite
color, with connotations of auspiciousness,
revolution, and now a large and diverse
internet celebrity community.

It took a long time for the character £[ to
rise to its current fame. On the left side, the
“silk” radical, £ , represents its meaning,
as many once associated the color of red
with dyed silk. The _I (gong) radical on the
right indicates pronunciation. The modern
dictionary may tell you £ is the color of
blood, but in ancient times the character
referred to the color pink—a color created by
weaving red and white silk threads together.

The words representing red in ancient times
were 7K (chi) and 4% (zht) and are still in use.
A poem famously depicted the gap between
the rich and the poor, “ K[ ER R, BB
RILE ,” (znamén jilirdu chou, 1 ydu dong st
gt Inside the red doors flows the fragrance
of wine and meat, while falling bodies of the
starved dot the road.)

When red was mostly associated with
revolution, to call someone “red” was a
compliment to their great loyalty to the
revolution. Today, “red tourism”, or 1176
FRHF (nongsé lyéu), themed tours of the
Communist Party’s historic sites, is still very
popular.

Traditionally, red is the color of wealth,
celebration, and good fortune. When we are
describing something flourishing, prosperous,
or thriving, we use the word £ K (hénghuo).
For instance, £ 4] A FER T (shéngyi
honghuo dfldile), or “business is booming™.
Bonus or dividend is £L#] (héngil), while 341
(fenhéng) means “to give bonuses or receive
dividends”. £L & (héngbao), or red envelopes
stuffed with money, are often given in private
as a gift, tip, bonus, or, sometimes, as a bribe.
In the term £ 4 E 2 (héng bdi xishi), or
“red and white affairs”, the red affair refers
to weddings and the white refers to funerals.
People want FF[ 4L (kaiménhéng) for the
new year—literally “open door red”, which
means a smooth and successful year from the
beginning. The “red luck”, or £[ iz (héngyun),
is the kind of good luck you want. If someone

is lucky, you can say ZE£LIZ (z5u héngyun). For
example, REEELz, TAHFEILELL
RIB_E T, (NF zhenshi z8u hongyun, shénme
haoshir dou rang ni' yu shang le. You are so lucky;

only good things seem to happen to you.)

If you are a little bit jealous of such luck, the
word to use is BRZL (y&nhong), literally meaning
“red-eyed”, the Chinese word for the green-
eyed monster—just on the opposite side of the
color spectrum.

FELT (26unéng)is short for FELLIZ , which
does not only mean to “have good luck”, but
also means “popular”. For instance, VD i
BHIIIRAE N EARTELT . (Maomi xizdo de
shipin z&i wdng shang hén z&uhéng. Videos of
cats taking a bath are very popular online.)

Or fth/2 B RTHREL FIFE . (Ta shi muaian
zul z8uhdéng de géxing. He 1s the most popular
singer right now.)

Popular people are naturally £ A (héngrén),
literally “red people”. For example, /£& 4T
A (wanglud héngrén, “internet red people”), or
“online celebrity”—often shortened to F£T
(“web red”). Red people can also mean those
who are favored by power. For instance, fth 2
EREBIAIZLA ., (Ta shi IGobdn midngian de
héngrén. He is the boss’s favorite.)

For those who are extremely popular, you
can describe them as KZ[ K Z£ (da héng da
a1, literally “super red and purple”) or 2118
7% 2% (hong de fa 2, literally “so red it starts to
turn purple”). But remember an old saying,
T E BT (hua wi bdini héng, “a flower,
though beautiful, cannot retain its beauty for
a hundred days.”) No fame lasts forever, and
people love nothing more than a fall from
grace. So, as you see all the auspicious red
symbols of this new spring, perhaps spare a
thought for the reds who don’t fare so well.
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