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INTBODUC!ICif 

THE PROBLEM 

To an,one who watches television regular1y the avallabillty 

ot the Western program is apparent. During the 19S9 teleT.Lsion 

season Westems accounted tor twent7-three per cent ot the evening 

network program schedule. There ware eleven Western programs in 

pr:ime viewing time on the Allarican Broadcasting Co111pall7 (ABC) tale­

vision network, eight on Columbia Broadcasting S7stea. (CBS), and 

nine on the National Broadcasting Company (NOO) weekly. It 1s the 

purpose of this study to: 

1) describe the origin and characteristics of the ucyth of 

the Westam hero; 

2) record the growth and developnent of the Westem program 

on television; 

.3) compare traditianal concepts of the Westem hero with 

the hero image displaT&d on televiaion; 

4) attempt to explain the success of the television Westem 

in terms of audience needs and desires; and 

S) offer suggestions to aid in maintaining the strength of 

the Western format. 
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IMPOR'rJ.NCE OF '!'HE S'l'UDY 

Critics of television are quick to present blanket con-

damnations of Westem progr8111Bing. 'l'he fact remains, however, that 

the Westem. format has been extremely successful in all toms of 

mass media, at least as far as the audience is concemed. Although 

this thesis is by no stretch of the imagination an aggressive de­

fense of the Western, it is hoped that some of the manifest and la­

tent reasons for the success of this particular type of pl'Ogram 

will be Jll8de available. It is believed that there has been a gradual 

and continuiDg e-volution of the Western to a point where the program 

as a type can provide cert.ain useful tuncticms in a mass society-. 

On the other hand it is also believed that overexposll1"'8 and satura­

tion of the Westem hero myth involves definite probl.as that will 

have to be solved by those persons connected with the creation ot 

We stem programming. 

If these reasons for the success of the Westem can be de-

veloped, the beliefs explained, and the problems e:x:posed then it is 

felt this thesis will be justified. 

D.A.'U. FOR STUDY 

This study 1s based on data from several sources, some 

directly related to the subject, and sane related indirectly to 

the subject but vi tal in understanding certain aspects of the 

Western hero myth. The data directly related to the telerlsion 

Westem has been taken from business periodicals concerned with 
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frontier. .lf'ter the First World War, Hart •s descriptions of 
the West, although essential:cy truer than anything that has 
been done since, came to be dismissed as •old fashioned.• 
Moviegoers--even Westemers-p:re.terred the more romantic version 
of the West they found in the films of Tom Mix,· Buck Jonea, 
Hoot Gibson and Ken Maynard. Now the hero was a Good Good Man, 
riding the range to protect the weak and bring the outlaws tD 

jtl3 tice. He never drank, seldom 8lll0ked and--unlike Hart with 
his blazing six-shooters--he used his pistols only when forced 
to. He was quick on the draw, tall in the saddle, hand,- with 
his rope and fists. He lived cleanq and simply, and whateYer 
complications beclouded his life uaually' came from the machina­
tions of greedy big-city "varmints•---nothing that couJ.dn 1t be 
straightened out by the final reel. This was the old West as 
city folk, country folk and the cowboys themselfts idealized 

13 

it, and each new Western o::t the period added its •bellishments 
to this popular myth. Their plots were ::tomul.a, but their tempo 
was fast, their technique clean and unoompllcated, and they 
quickly fifd their niche in the production schee of the 
twenties .. -- · 

In 1923 Par&IW)unt Pictures,speculatiag on the succe88 o.t the 

Westem story1decided to produce a big; bqet film, shot on location, 

with a top-flight director. James Cruze was assigned to f'ila "The 

Covered Wagon" adapted fl'ca a aaga of the cross-country joumey of 

the Forty-Ninera that bad appeared in the Satu.rdq EYening Post. :a,. 

combining the stars and production values that assured big-city 

box-office appeal with the sure-tire, -.11-totm p1111 of any Westem 

Paramount had come up with a new 1d.nd of wilmer-the •Bi& Weatem. •19 

It still remains the most consistent:cy lUcrative of .&merioan film 

forms, occasional:cy raising the routine horse opera to the l.eYel of 

18 Arthur Knight, op. cit. , p • 124 f'f • 

19Arthur Knight, op. cit., p. 125. 







CHAPTER II 

THE TELEVISION WESTERN 

In 1948 television began its emergence as a mass medium. 

Set production, stations on the air, network relay facilities, pro­

gramming, and television sets in use have increased to the point 

where, in 1960, there are a total of five h'tmdred and twenty-two 

commercial te1evision stations, three hundred and twenty-five mar­

kets, and an estimated number of fifty-one million television sets.1 

Television advertising rose from less than one-half billion dollars 

in 1952 to a grand high of one and one-half billion dollars in 1960.2 

Considering the continued success of the Western story in 

the motion picture medium, it is not surprising that the television 

industry jumped on the "cowboy-hero" band-wagon. The first Western 

to gain phenomenal success in video was "Hopalong Cassidy," a 

character created by Clarence E. Mulford and acted by William Boyd, 

who in 1947 gambled his financial sources to acquire the television 

rights to a series of films produced in the early 40's. Boyd's 

films first appeared in August of 1948 1,.t with the expansion of 

television he became the first cowboy hero for ;young America. The 

Hopalong Cassidy films were shown in the afternoon, when children 

!Television Age, February B, 1960, p. 63. 

2Broadcasting, Vol. 58, No. 1, Jan. 4, 1960, p. 25. 
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makes such .freshness extremely hard to come b7. Another Western has 

to be terribly different. • • • It you don 1t care about the leading 

character, it's hard to care about the situation he involves hillselt 

in ... ll 

.Allied with the hero-image indigenous to the Westem is the 

element ot ritualism. The denouement of the Western is rarely novel 

and the triumph of the hero is obligatory. 

Also characteristic of the western is the public 1s relationship 
to it. The desire to experience the same thing time atter time 
implies on the part ot the public a ritualistic -passivity 

31 

similar to that which one tinds in a congregation at divine 
service. It cannot be curiosity which drives the public to the 
western; there is no wish tor something ditterent and unfamiliar, 
but a need for something old and well lmown. One can scarcely 
talk about escape from reality in the usual sense; it is a hyp­
notic condition rather than a complicated process ot identitica­
tion; the magic of repetition.:12 

Not only are the thpes and pattern of the Western ceremonial, 

but also the personality characteristios ot the hero are tmiversal. 

The hero is a supernormal deViant exceeding others in courage, self­

abnegation, devotion to duty, pb7sical prowess, and proving himself 

by exceptional acts. The hero dominates the action, symbolizes sue-

cess, perfection, and the conquest of evil. The hero may have doubts, 

he may be searching for a meaning to lite, and once in a great vbile 

J4Iubbel Robinson, "Evaluation of Television Programming Today • a 
Television Magazine, December, 1959, p. $0. 

12Robert Warshaw, "The Westerner, tt in Essap Toda;r, Edit. Richard 
M. Ludwig, N.Y. Harcourt Brace, 19$.5, p. 6$£t. 
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he mq make a mistake, but in the final analysis the hero overcomes 

all obstacles and all enemies. Like the Odyssey, the stor;y of the 

hero is the story of a man, one who vas never at a loss. 

Robert Warshow has described the characteristics of the 

Western hero in depth in his essay •The W'estemer" which is an ex­

cellent source for comprehending the implications of the heroic 

cowboy. Warshow describes him in the following .fashion: 

32 

The Western hero, by contrast, is a figure of repose. He re­
sembles the gangster in being lonely and to some degree melan­
choly. But his melancholy comes from the simple recognition 
that life is unavoidably serious, not from the disproportiona 
of his own temperament. And his loneliness is organic, not 
imposed on him by his situation but belonging to him intimately 
and t estitying to his completeness. The gangster must reject 
others violently at" draw them violently to him. The westemer 
is not thus compelled to seek love; he is prepared to accept 
it, perhaps, but he DeVer asks of it more than it can give, and 
we see him constantly in situations where love is at best an 
irrele•ance. If there is a voman he loves, she is usually 
unable to understand his motives; she is against killing and 
being killed, and he finds it illpoaaible to explain to her that 
there is no point in being against these things: they belong 
to his world.l3 

The characteristics of the woman in Westems follows certain 

identifiable patterns. Basically, women are of two types, good and 

bad. The good wcman generally redeems the hero and the bad woman 

is redeemed by the hero. As for the good woman: 

Very often this woman is from the East and her .failure to under­
stand represents a clash of cultures. In the American mind, 
refinement, virtue, civilization, Christianity itself, are-:seen 

13Robert Warshaw, op. cit., P• 66. 
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more consciouslY serious art forms are increasingly complex, 
uncertain, and ill-defined.l9 

Robert Warshow 1 s comments have referred' specifically to the 

.38 

Western movie and not the television Western. The differences between 

the two forms are not very great. A. one-hour length television program 

is a bout twenty minutes shorter in running time than an average feature 

length movie. The average total cost for time and talent in an hour 

long television program of the Western type is approximately $160,000. 

fiMi Western .feature film may have a budget running into several million 

dollars, but this is an exception. A Western feature film has a 

greater potential in expressing the form more artistically than its 

television counterpart, for the Western on television is a series of 

programs dependent on strong character leads for continuity. The 

basic ingredient of both mediums is the hero personality. While the 

motion picture Western has a wide range of possibilities, the tele­

vision format must create a hero or heroes and maintain and build a 

collective interpretation having almost the character of a legend. 

The television Western is also subject to the interruption of com­

mercials which, though unquestionably an economic necessity, do de-

tract from the dramatic impact of the program. John Champion, pro­

ducer of Laramie, has explained the b1rth of this series in a personal 

letter to the author. Mr. Champion describes the process in the 

l9Robel't Warshaw, op. cit., P• 76. 
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the hero figure. Bravery, honor,· integrity, intelligence, understand­

ing, and decisive action are the personal attributes of the legendary 

"six-gun Galahads" who solve the problems of their less fortunate 

neighbors. Female characters appear in each program representative of 

the familiar "good-bad girl" or dance hall queen with shady past. In 

Johnny Ringo and Bat Masterson these \Ulfort\Ulate ladies are killed by 

a villain 1s bullet but are revenged by the hero. In W';(att Earp the 

female lead is left in a situation in which she is reunited with her 

original lover while her husband is imprisoned for a crime that the 

lover had been accused of and had completed a jail sentence as a 

result. 

Romance is not lacking in any of the programs, but in two it 

ends tragically with the death of the heroine. Villains are naturally 

not as carefully drawn characters as the heroes, for seemingly the 

proper function of the villain is simply to provide a plausible reason 

and opportunity for the hero to be heroic. The villain is the pro­

tagonist who initiates the moral dilemma resolved b,y the hero. Varying 

degrees of violence are necessary in overcoming the villain in the 

programs. Violence serves as a means for the resolution of the con­

flict. 

To the severely intellectual critic these programs are deplor­

able and not worthy of analysis. The fact remains that ten million 

homes view them weekly. There can be little doubt that these programs 

must serve some function in society; what that function is, is the 

content of Chapter V. 
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What kind of an audience Watches the television Westem? A 

National Audience Composition Report prepared by A. c. Nielsen Company 

indicates that Westems are accepted in viewers' homes as well-balanced 

family fare. During the periods November 9-22 and December 7-20 19$8 

the following figures were projected to millions of homes per average 

viewing minutez6 

TABLE 2 

AUDimCE COMPOSITION FUR WESTERN P:EOORAMS * 

COMPOSITION OF AUDimCE 
(In Millions) 

Length of Westem Homes Men Women Teens Children 

30 minutes 10.5 8.4 9.4 .3.2 5.2 

60 minutes 12.0 9.4 10.7 4.6 7.8 

Total 

26.2 

.32.5 

•· National Television Institute National Audience Composition Report 

The National Broadcasting Company undertook research based on 

Nielsen data in order to determine in llhat manner educational level 

affects program viewing. Westerns were found to appeal to less edu-

cated sections of the total audience but the preferences varied less 

6sponsor, February 211 19591 P• 22. 
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than 4.6 !ram persons with less than high school education to those 

who Bad attended college, seeming to indicate that Westems have a 

very broad appeal. 

The NBC analysis also indicated that Westems were predominant­

ly the favorite program on a natioaal level. 7 

TABLE 3 

EDOO.A.TIONAL LEVEL AND MAJOR PROJRAM TYPE RATINGS ... 

Westems Hour Variety Hour Drama 
EDUCATIONAL StATUS (10) (11) (6) 

Three years high school or less 30.2 23.1 17.6 

High School Graduate 32.2 24.1 19.5 

Attended College 25.6 24.1 21.2 

National Rating Average 29.6 23.8 19.4 

. ._ Source: liBC research baaed on January-February 1958 Nielsen data 

.AJDerican Research Bureau • s latest audience composition figures 

released in December o! 1959 provide a more detailed breakdown o! the 

Westem audience than previously available. 8 

75ponsor, December 20, 1958, P• 15. 

8sponsor, April 9, 1960, p. 45. (.American Research Bureau report) 
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TABLE 4 

AUDIENCE COMPOSITION OF MAJOR NETWORK WESTERNS* 

Age of Viewers Number of Viewers Number and Type of Shows 
(per 100 homes) 

Male Female 

Under 6 6 1 

6-12 19 16 

13-17 12 10 

18-29 17 18 

3D-39 21 21 

4D-49 18 18 

Over 49 24 22 

* Ailerican Research Bureau Report,December,l9.59. (based on 24 network 
Western programs) • 

The simple fact that so many people of varying ages and in-

tellect watch the weekly television Westem has been quite enough to 

motivate the audience-hungry advertiser to imitate the success pattem 

by providing an increasing amount of Westems to watch. Unfortunately 

for the advertiser there seems to be an indication that although action 

shows such as Westems draw the biggest audiences, their sponsors tend 

to be obscured. The 'most successful programs for advertisers to gain 

recognition are live variety programs., Ratings in television do not 
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fans, 1.mder twenty, may be slightly feminine, e.g. 1 the college student 

who views Westerns to enjoy activity his real life doesn't provide. 

Female Westem fans share characteristics with adventure-crime-

mystery viewers in being at times in conflict with their environments, 

emotionally shallow, dissatisfied, driving, vigorous, masculine, and 

rebellious. Older female We stem fans also share the personal health 

concern of their masculine counterparts. 

The Estep study has grave limitations as to sample and possibly 

techniques of investigation_f but perhaps it does pinpoint some o:f the 

personality characteristics of the Westem fan. The variations upon 

the theme of the hero on which the Western depends, the general morality 

o:f the plot structures, and the hidden, mconscious existentialism of 

o:f the life-death conclusion would definitely appeal to the audience 

profile of the Estep report. More qualitative research into audience 

characteristics .will be needed: in· :tlle f'Utnre4i:' It is well known there 

is a huge audience for the Western and the next logical question is 

what kind of an audience is it? 

Of the proposed programming for the 1960 season Westerns will 

10 
account for almost one in five shows. Almost one-third of ABC pro-

grams, one-fourth of1NBC, and one-tenth of CBS will be of the Westem 

variety. 'lhe Westem program saturation has reached its peak and 

levelled off. How fast it will decline, if it does, remains to be 

10 "Whatc" s Ahead on Net TV?", Sponsor, March l2 1 196o 1 p. 35. 
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imputing to a character the roles of social and moral leadership and 

building a collective interpretation which has the character of 

legend. 
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Television has mechanized the Western story to a point of 

saturation that may weaken the value of the fom.. Because the Western 

is basically a ritualistic setting in which the eternal figure of the 

hero operates, a weakening of the hero results in a reduction of the 

impact and value of the form. By multiplying Westel,'ns television 

has reduced the original strength of the program type. The Western 

program will always survive, simply because it is rooted in the myth­

ological necessity of the hero symbol. New generations may demand 

new heroes, but the mythology of the Western story will survive be­

cause it provides a romantically attractive central figure and it is 

rooted in the AJnerican tradition of moral action. 

The virility of the Western format may be preserved by tele­

vision if programs are so designed that understand and capture the 

basic mythological structure. A virtuous hero solving moral and 

social problems presents an ideal framework for the Western story. 

Constant variations in plot and characterization are helpful to the 

Western program, but any thematic variations that suggest moral am­

biguity or that detract from the image of personal nobility of the 

hero detract from the force of the Western myth. Heroes may not 

always act appropriately, but they must not act inappropriately too 

often, or audiences will lose interest in them. "Adult Westel"l'l8• may 

1 



present m•terial that is intended to convey meaning concerning subtle 

human conflicts, but "Adult Westerns" must operate in the fomat 
1 

setting, and presentation of violence that is characteristic of the 

Western hero myth. Fbr this reason "Adult Westems" are faced with 

the problem of effectively interpreting the myth. To the extent 

that "Adult Westems 11 effectively interpret the myth of the Western 

hero they are valuable; otherwise they become excursions into psycho­

logical drama with a frontier setting. 

6,3 I 

The Western hero has been. popular in all the fonns of mass 

media in America and has even assume.d a degree of popularity in foreign 

countries. Television has changed the exposure rate of audiences to 

Westerns from the now and then of movies to the every evening or 

several times weekly currently possible. A larger share of audience 

than ever imagined is being reached by one particular program type. 

For this reason a significant amount of research should be undertaken 

in order to determine what the effects and implications of the Western 

story are and especially what the cultural significance of the Westem 

hero-image is. The chivalric cowboy ie··;not only worthy of admiration 

but of investigation also. 
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THE RANGE RIDim 
Jack Mahoney as roving frontier plainsman fighting for justice. 
CBs-TV Films, Flying A Prod. 

!2?2 
WILD BILL HICKOCK 
Guy Madison and Andy Devine as the legendary figure and his pal 
"Jingles." Fifty-two one-half hours. Debut CBS-TV June 1955. 
Fl.amingo Films, Wm. Broidy-Screen GeD18. 

12i!1 
.ANNIE OAKlEY 
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GaU Davis starring as the famous heroine. Eighty-one half-hour fi.lms. 
CBS Films' Flying A Prod. I 
OOWBOY G-Mm 
Thirty-nine half-hour films with Russel Hayden as govermnent investi­
gator. 
Flamingo Films, Henry Donovan. 

THE ADVFNTURES OF RlN-TIN-TIN* 
Dramatic stories of west with canine star, his master Corporal Rusty 
(Lee .Aker) and Lt. Rip Masters (James Brown) on cavalry post 188o•s. 
Debut ABC October 15, 1954. 
Kenyon-Eckhardt, Screen Gems 

STORIES OF '!HE CmlTURY 
Thirty-nine hal.f-hour films. Jim Daria as railroad detective brings 
outlaws to justice. 
Hollywood TV Service, studio City Prod. 

BalfE EAGLE 
Twenty-six half-hour films of Indians tories with Keith Larsen. Debut 
CBS September 1955, synd. 1956. 
CBS-TV Films, Frontier Prod. (Roy lbgers). 

BUFFALO BIU.., JR. 
Twenty-six half-hour films. Dick Jones as heroic son of old west. 
National spot 1955-57. 
CBS-TV Films Flying A Prod. 

JUDlE ROY BEAN 
Thirty-nine half-hour episodes with Edgar Buchanan as the hanging judge. 
Screencraft Pict., Quintet Prod. 



TALES OF 'i'HE TEXAS RANGERS• 
Twenty-six halt-hours starring Willard Parker in stories from Ranger 
.files. CBS net. Aug. 195$, S)'lld. June, 19$7. 
Screen Gems, Dist. & Prod. 

WESTERN MARSHAL 
Thirty-nine hal.fphour films with Douglas Kennedy as law officer 
(alt. title: Steve Donovan, Westem Marshal.) 

NBC TV Films, Vi-Bar Prods • 

FRONTIER 

73 

Authentic half-hour dramatizations of true stories o.f the settling or 
the old west. Debut NBC September 19$.5. 
Victory Program Sales, 'Worthington Miner Prod. 

GABBY HAYES SlOW 
Daily adventures adapted from western feature films introduced by 
Hayes. 
United Artists, Martin Stone. 

JIM :OOWIE 
Scott Forbes stars as the plainsman adventurer in the era from the 
Louisiana Purchase to the Mexican War. Debut ABC September 19$$. 
ABC Films. 

THE LIFE AND tml!ND OF WY.A.Tr EARP 
Hugh 0 1Brian as marshal of Dodge, based on book by Stuart Lake. 
Debut ABC September 1955. 
Wyatt Earp Enterp., Desilu Studios. 

GUN SMOKE* 
James 'Ames a as marshal of Dodge. Debut September 1955. 
CBS TV Films, Filmaster Prod. 

1956 -
RED RlDER 
William Elliott stars as popular comic strip hero in Westem hour films. 
Hollywood TV Serv., Republic Films. 

WILD BILL ELLIOT 
Feature films of Western adventure, one hour series. 
Screen Gems, William Elliot. 

ADVENTURES OF CHAMPION 
Twenty-six halt-hour incidents of small boy, his dog and a wild stallim. 
CBS TV Films, Flying A Prod. 
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ADVENTURE5 OF KIT CARSON 
One hundred four half-hour films of mountain hero played by Bill 
Williams. Natl. spot 19$6. 
MCA TV Films, Revue Prod. 

FroNTIER DOCTOR 
Thirty-nine half-hour episodes in life of doctor in early west. 
Hollywood TV Service, Studio City Prod. 

SHERIFF OF COCHISE 
Thirty-nine half -hoUr films based on sheriff 1 s office files Cochise 
County Arizona, modem setting with John Bromfield. 
Natl. Telefilm Assoc. Dist. and Prod. 

COLT 45 
Wayde Preston as Christopher Colt, federal agent posing as gun sales­
man. Debut 1956. 
Wamer.Bros. 

CHEnNNE 
Hour long series starring Clint Walker as Cheyenne Body an itinerant 
hero. Debut ABC September 1956. 
Wamer Bros. Prod., Dist. 

BROK:m ARROW 
Adventures of Apache Indian wars of 18701 s with John Lipton as Indian 
agent, Tom Jeffers and Michael Ansara as Cochise. ABC Sept., 1956. 
TCF TV Prod., Dist. 

ZANE GREY THEATRE 
Anthology of Western dramas, Dick Powell host, guest stars. Debut 
CBS October. 
Zane Grey Prod., Four Star Films 

1957 

HAVE GUN WILL TRAVEL 
Richard Boone as Paladin, ex-u.s. A:r:'lt1y officer become adventurer and 
whose gun is for hire in 1870's. Debut CBS Sept. 1957. 
CBS TV Films, Filmaster Prod. 

'IDMBSTONE TERRITORY* 
Pat Conway as sheriff, Clay Hollister and Richard Eastham as editor 
Harris Claibourne of Tombstone Epitaph, based on newspaper files. 
Debut ABC October, 1957. 
ZIV TV Prod., Dist. 

L 
; 
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JEFFERSON DRUM 
Series about fighting newspaper man in lawless mining town, Jeff 
Richards stars. Debut NBC 1957. 
Goodson-Todman Prod. 

ZORW 
Guy Williams as old California Robin type. Based on novels of 
J obnston McCulley. Debut .ABC October 1957. 
Walt Disney Studios. 

MAVERICK 
James Gamer and Jack Kelly as gambling brothers who roam West in 
late 19th centUJ.'7. Debut ABC September 1957, one hour. 
Warner Bros. 

SUGARFOOT 
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Will Hutchins as Tom Brewster a student lawyer moving from town to 
town in ·search of a place to settle down. Character based on magazine 
stories of Michael Fessler. One hour. 
Warner Bros. 

TRACKDOWN 
Stories set in late 1870's adapted from Texas Ranger files starring 
BPbert Culp as Ranger Hoby Gilman. Net. debut October 1957, CBS. 
Dayton Prod., Inc., Four Star Films. 

THE CALIFORNIANS 
Historical adv. series based on incidents in the gold rush dqs of 
Calif. Richard Coogan as gambling marshal of San Francisco. Debut 
NBC September 1957. 
Calif. Film J!nterprises. 

THE ·RESTLESS GUN 
John Payne as fast-drawing, roving cowboy of late 1860 1 s. Debut NBC 
September 1957. 
Window Glen Prod., Revue Studios. 

WAGON TRAIN 
Dramas presenting a visual diary of the trek Westward of a band of 
pioneers in the period after the Civil War. Ward Bond stars as Major 
Seth Adams wagon-master and Robert Horton shares series as Adams' scout 
Cling McCullough. Guest stars weekly. Debut NBC September 1957. 
One hour. 
MCA TV, Revue Prod. 

TALES OF WELLS F.AIDO 
Dale Robertson as Jim Hardie, W!!lls Fargo agent. Debut NBC March 1957. 
OVerland, Revue Prod. 





77 

RIFI.l!MAN 
Chuck Connors stars as Lucus McCain, a widowed rancher raising a young 
son Mark played by Johnny" Crawford. A dramatization of family life 
in the West, with Connors as hero displaying exceptional skill with 
rifie. 
Four star Filma. 

UNION P A.CIFIC 
Jeff Morrow, Judd Pratt, and Susan Cummings star in episodes of the 
railroad 1 s push across the continent. 
NBC TV Filllls, Calif. Natl. Prod. 

BUCKSKIN 
Tommy Nolan as sheriff of tlestem town. Debut NBC July 1958. 
NBC TV Films 

1959 -
JOHNNY RINGO 
A gunfighter who becomes sheriff of Velardi., Arizona in late 1880's 
played by Don Durant and his deputy Cully Thomas played by Terrence 
de Morrey. Debut CBS October 1959. 

LARAMIE 
The efforts of two brothers, a self-appointed foster father and a 
young saddle tramp to carve out a living in frontier Wyoming. John 
Smith as Slim Sherman, Bobby Crawford his young brother .Andy, Hoagy 
Carmichael as Jonesy and Robert Fuller as Jess Harper, drifter. 
Debut NBC October 1959. One hour. 
MC.A TV, Revue Prod. 

LAW OF '!HE PLAINSMAN 
Michael .Ansara plays Apache Indian Sam Buckhart who serves as deputy 
u.s. marshal in New Mexico territory around 1885. Debut NBC October 
1959. 
Four Star. 

RAWHIDE 
Eric Fleming stars as trail boss Gil Favor. Debut January, 1959. 
One hour. 
CBS TV, Universal. 

REBEL 
Nick Adams plays Johnny Yuma, 20 yr. old ex-Confederate soldier who 
tries to find a place for himself in the Reconstruction days of the 
West. Debut A:OO October 1959. 
Goodson-Todman, Paramount. 











REV. 7/22/59 

"A Murderer's Return" 

WE #E-16 (166) 

WYATT EARP 

SHOTGUN GIBBS 

DOBIE JENNER 

GEORGE McKEAN 

PHOEBE McKEAN 

NELLIE CASHMAN 

EXTERIORS: 

Tombstone Stage Station 
Stopped Stagecoach 

SETS -

Allen Street and McKean Store 
Tombstone Ja.il 
Ca.shman Hotel 
McKean House 
Allen Street Near McKean House 
McKean Porch 
Mining Camp: Tent 

STOCK FILM: 

Fireplace 
Corral 
Mine Shaft 

INTERIORS: 

McKean Store 
Ja.il Of'f'ice 
Ca.shman Hotel Lobby 
Jenner's Porch 
McKean Living Room 
Mine Shaft 

Sta.gecoa.ches in various scenes: rocking a.long with 
passengers inside; unloading passengers; loading 
passengers and baggage. Both Interior and Ex:terior 
Shots. 










































































































































































































































