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take one

SpeCial Issue: October 1, 1987 a publication for the people of University Hospital

Administrators and members of the Employee Giving Campaign's Executive Committee donated more than
$6,000 during the Campaign’s Leadership Drive. Pictured in the back row, from left to right, are Jacqueline
Dart, senior vice president, Operations; Mary Willis, Laboratory Medicine; Tom Casey, patient affairs
administrator; Chuck Labins, Design Services; John Gale, Radiology; Alan Rosenfeld, Ph .D., Health Systems
Services; Marsha Baron-Berg, clinical operations administrator; Edward Christiansen Jr., legal counsel; John
Clemons, Safety; Craig Melin, vice president, External Affairs; Marcy Goldstein, Surgery; Donald Giller,
director, Marketing Communications/Public Affairs; and Walter Levensaler, human resources administrator.
Pictured in the middle row are Michael Valentine, director, Development; John Gibson, plant operations
administrator; Kenneth Belcher, clinical operations administrator; Karen Kirby, R.N., vice president, Nursing;
Mike Dixon, Psychiatry; Ron Lijewski, vice president, Finance,; and Larry Mini, Materials Distribution.
Pictured in the front row are Lynn Gaertner, Training and Development; Mary Chin, Social Services; Diane
Russo, Accounting; Amanda Annis, Campaign manager; and UH President J. Scott Abercrombie Jr., M.D.
Members of the Executive Committee not pictured are Lawrence Rosher, Environmental Services; Richard
O’Brien, Admitting; Alice Owen, Surgery; Alice Rose, Nursing; Kathy Beaupre, Social Services; and Lana
Magee-Wolff, Nursing.




Leadership Drive Kicks off 1987 Employee Giving Campaign

The University Hospital’s 1987 Employee Giving Campaign, which will be held throughout October,
was kicked off with a Leadership Drive that raised a total of $6,341, or 9.2 percent of the Campaign’s $65,000
goal. During the Leadership Drive, all UH General Administrators and members of the Campaign’s Executive
Committee were asked to show their support for this year’s Campaign by making their pledges prior to the Oct. 1
starting date.

The Employee Giving Campaign annually raises money to support the United Way of Massachusetts Bay, as
well as a separate Hospital project. For the fourth consecutive year, the Hospital project will be the U-Help Fund,
a source of money from which UH employees can request funds to assist patients in need. This year, a goal of
$39,000 was set for the United Way and $26,000 for the U-Help fund, marking an increase of 14 percent over last
year’s goals.

About the Campaign

United Way: The United Way raises funds for a wide variety of health and human-service agencies in more
than 80 Massachusetts communities. More than one million people—one in three Massachusetts residents—are
served by the nearly 200 United Way agencies, which provide a broad range of services: day care, alcohol and
drug counseling, care for battered women and health screenings. Emergency services, such as disaster relief, shel-
ters and food programs, also are provided by the United Way.

U-Help Fund: The U-Help Fund will be the Hospital’s fundraising project for the fourth consecutive year.
Since it was established in 1984, the Fund has become an important source of patient assistance, with more than
100 patients and families in need of special services having benefited from applications to the Fund. These ap-
plications were submitted on the patients’ behalf by Hospital employees.

How to contribute

Hospital employees are urged to tumn in their Campaign pledge cards as early as possible, so that that their
names will be entered in more of the prize drawings that are featured as part of the Campaign. Contributions to
the Campaign may be made to either the U-Help Fund or the United Way-—or to both charities—through payroll
deduction or by a direct gift. All UH employees will be receiving pledge cards that should be returned to their
employee volunteer solictor or through the interoffice mail, whether or not a gift is made. All giving is confiden-
tial.

Several prize drawings will be held this year as part of the Campaign. First-time givers of 50 cents a week per
year or more (or the equivalent) will automatically be enrolled in a raffle; in addition, there will be weekly draw-
ings held for staff who donate $1 or more per week (or the equivalent). There also will be a drawing held for staff
members who contribute any amount.

In addition to general weekly drawings, the Megalucks drawing will be held for those whose employees whose
donations surpass last year’s amount by at least 50 cents per week, or any giver who already is giving at a level
equal to one hour’s pay per month for 12 months, or the equivalent direct gift. The Megalucks drawing prize will
be a weekend for two at the Boston Seraton Hotel and a $200 travel voucher, courtesy of Fresh Pond Travel in
Cambridge. Prizes featured in the weekly drawings include certificates to Boston-area restaurants, tickets to
shows, movies and other events, and hotel weekends.

The first drawing, which will be held on Friday, Oct. 2 at 10 a.m. in the F-1 cafeteria, will feature two drawings
for a pair of tickets to the plays ‘‘Shear Madness’’ or ‘‘Forbidden Broadway’’ for contributors in the $1 per week
or higher category.



