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PRUFACE

Thie étudy is designed to show, throﬁgh somparison
of two of America’s largest and most gooprephically and
economioally diverseo oitlda, the epproach business and
profeasional men tako toward political part&é&patioﬁ. It
is an exploratory atudy; designed only to briefly test a
few polected hypothcmea, and not to arrive at any fiﬁal
golution ag to the mdvisabiliiy of politiesl partioipation
by businoss.

In a pprosidential election yoar, interest in thé
bdltiioal sphepe increases to fover Pitah; 1960 promises
also to be the firat recent large-scale teot of the
efforts of mzny political-participation campaigns on the
part of busincas gro.ps and individuasl ocompanies.

Degpite the publioiged dusl of “ﬁzg Businoss® and
"Big. Labor™ in the fiold of politics., the Feal poiitical
poﬁor 1ios with the llttla-buainéaaﬁah, the emall manu-
faoturcr and the professional mmn; The asupvey was ’
designed %o explore thelr attitudes towapd partioipation,
and to compaéa these viewe iith fhdse‘or Popreéentﬁtives
of larger eorporations on thé'proa and oons of partioi-
paiioh. '

It is hopad that the aur%@vaiil also be able to

acqaaint'buﬁ;ﬁeaamen‘with tho ettitudes of thelp peers on



tho political subjeet and thorcby provide them with & .
groator knowledge of the pubject on which to base their
plans of aotion. _

The weiter wishes to express his grateful thaoke
and apppeciation to the'foliowlng individuals who aided
An the preparation and presentation of this thesis:

Profeseor Wesley F. Pratznepr, Division of Publie

. Relations, School of Public Reletions and Coamunications,
Bozton University.

¥rs. Robert O, Boyker, Research aasistant, Seattls,

Dr. Edward J. Robinson, Director, Communications
Research Center, Sohool of Tublioc Relatioms and Communi-
aations, Boston Univereity.

Mp, John E. "Jaok® Keene, Politlcal Partioipation
Director, Sseattle Chamber of Commerss.

Mr, Dane Hansom, Groeter Bomton Chamber of Commsree.

. Mr. Waltes B, Petpavidge, Bustineos Relations Direotor,
Chambopr of Commerce of the Unitoed Btates, Washingtoun, D.C,.

Mise luocia Hudgeone, Office Manager, Chambap of
Commeroe of the United Btetes, New York City offioce.

NP, Domeld Kummerfeld, Harverd Univeraity.
And most of all, %o the 164 business and professional
men and women who devotod time from thelp busy work
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CHAPTER I

INTRUDUCTION

For tho first time asince tho sarly 1900°s,
Amepiocan business is belng foroed %o enter into the
ﬁolitioal arena. ¥ark Hanng at his greateet powep
could not have forescen tho tFemendous upsupgs in
political interest on tho part of the buslnoss come
munidty and buéinéaé leedepra throughout tho countyry.
This change hap presented two problems to busineasmen
in America, and ospecially %o tho small businessmap~=-
namely, ®Should I take part im political activitiea?”
and "If I do teke part in politios, what will be the
consequenaes? " |

To combat this problem, the Chamber of Commerce
of the United States and othep groups have organized
soursos in practioal politlics for businesamen.

The National Chambepr's "Action Courssc in Praotical
Politicse"” i3 tho farthest-psaching of thege many prog-
rams,_wath-nearly 75,000 individuals haviug glready
takon the course and.otheps signing up &t the Fate of
1,500 weekly, | '

Othoer political-participation oourses have bsoen
atarted by the Netional Association of Manufacturors

("Citizen at Work"), Assoslated Industriss or'Massaohasetta



¢ | 2
("Practical Politlos for ilassachusetts Busineamamen”),
Assoolation of Jashington Industries, the nffective
Citizens' Organization ahd many private eorporations;

Busineas in ths past has engagod in two mailn
kinds of political activity. Onse, lobbying, has beoomc
a fixod and neoceasary function, unotwithetanding ite
many abuses by unethioal businessmen. The seoond, tho
acoeptance of appointive offices, allowﬁ busineasmon
to give of their abilities and oxperience to govern-
ment aervice.

Today's programs algo have & two~fold purpose:

‘D firet, the direct oncouragement of employees to take
part in motivities of tho party of their choloe, and
ssoond, declaration of corporate poasitions on politioal

imsuos.
I. IMPORTANC& OF TH< STUDY

Dyping interviews with Chamber of Commeroco
Popresentativea in Seattle, Boston and Now York, they
pointed out that there have been no ppevicus CGhambepr
studica to find the attitudes of the amall businosa-
man %0 their political prograne.

One prcvioua otudy, by thé Univorsity of Pounaeylvania
in 1938, Ain eooperation with the Committoe for Zaonomie



e ——
3

Development, fourd two importaut thinga:

1. Businegsmen oonsidepr politiocal partisipation
depirable and important-~~BUT

2. Very fow buainessmen had been active Fecently
in political motivities and also had littlo desire %o
become autive.l |

A pecent study oonducted in the Boston area by an
agensy of the Committee for Loonomle Development found
‘that Politios, Inefficisnt Government, Politioal Apathy
‘and the Business Climate wore fouf of the ten greatest
problems faoing tho Boston aFea. FPolitical Climate was
by far the most important asingle unfavorable factor
mentioned in conducting a business in the Greater
Boston apea.,

Agide from 1nrqrmai chocking of courae particlipants
roiluwlng sompletion of the nine~week aeries, the Chamber
has hed no study made of either the attitudes lesding
to partiocipation in or the results of the program. Othep
studies have also been on a faotual basis. Republic |
8teel, for exsmple, in a survey of supervisgors, fbund
that 87% 414 rot know what kind of gﬁvarnmont waé B0t up
by the United States Conotitution. Goneral .lectrio,

lRobert. F. Lenhart and Karl Sohriftgicsser, “Hanage-
ment in Politlos," The Annals of tho Ameriocan Academy of
Political and Soclal Lolonce, Septeiber, 1958, p. 32.

. 2gpeater Boeton <eonomic Study Committee, 4 Profile
of an Zxocutive Group Jorkins in Greatcr Boston, January
1560, pages 25-25&-22. ' ’ ’
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¢
another leader in the movement, found that in 1957 in
Syracuse, 83, of the employoces taking their course .had nov
never engages in politlcal activity beyond pegistration
and voting. Following the course, 91, of the "graduates®
took part in polltica.3 |

This mtudy, then, will Lirst give an introduotion

into tho viewpointe of selested bueinocss represontatives
on partiocipation, then pgo into tho exploratery study on
businesas attitudes toward politiecs.

II, BUBINESS SPUAKS OUT == THs POLITICAL PROBLEH

"In the 60-0dd years since tho Shepmu&_Anti—Truat
Act'first:warned bubinené that it wgs-ln‘fealfand |
de-efved political troudble, we businesemen have coatinued
to concentrate on what used to be our whols job but
whioh, while st1ll vastly important, 18 pow only 2 part
of our jJob. We have hoedlessly meglected to pay snough
attention to politios and politicians. Our neglest of
our politioal'obligation has created an opportunity
which otheras have seen and smbraced."® 4

Herbeprt Oroly, first editor of the New Republie,

- Jngorporatione Make Politics Their Business,”
Foggune, December, 1959, p. 102, 223.

o lltaL. R, Bgulwar@ (Gzneiglaalactﬁia vice-pposident),
. o 108: Business Job in 5 Vital Sgeeohag the Day
. July 15, 1958, p. 588, > _£ ’



has sald "The businesamen and politiclans of the early
1900°s were accustomed to active participation in
politics to promote Amerioman coomnomio welfare, and they
accoptod such & principle as a matter of oourue.”s

Gertainly this time was highlighted by many
corporato abuses in politios, and at the samo time many
businessmen rofused to ascept the prinoiples of good
othios in bueinces conduct, There ie no question that
buginesemen rocall tho early part of the century when
they attempt to rationalize the reasons for staying out
of politico.

“ilany businessmen fear that dircoct intervention in
politiocs would lead to tho same abuses, the samo public
condennation, which led government more and moro into
business regulation and intervontion and that the end
rosult would be further restriotive logislation snd
lese freedom 1n operating & business."g

The responelblility of buclness was also noted by ODr.
Howard Stephenson and Prof. Wbsléy Pratzner of Boaton

Unlv reity in thelpr book Publicity for Prestije and Profit,

_ 5Donald J, Wood, "The Challengé Now Faoing America's
Bugsinessmen, Groater Boston Business, Fobruary, 1960, p. 18,

6yp14.
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when thoy noted that "Nobody hes been mopre outepoken in
deorying politicel corruption, waste, and disorder than
the bueinose community. -The executive who 1is wllliqg'to
aot, instead of only talking, discharges a duty to the
looal'oommunity and also to.thé‘gonqral buaineas
aystem.",

In 1934, Walter Lippmann wrote of the politlocal
decline of bucinepe during the New Deal, saying "In the
pasd rive years the industpial #nd ftnanoial loaders of
Amerioca have fallen from one or the higheat positions
of influence and power that they hnve ever ocoupied in
our history, to one of the lowest." 8

Over the past two goenerations, as the asorporation
has become more important economiocally, ite genuine
political powsr has waned, both from a changing climate
of publioc opinion and the aviodance of personal
involvement on the part of offioials. Buasiness has
brought itself deep problems ar & Pesult >f this attitude.

Perhaps thie is due to vhat Andrew Haokepr has
referred to as the “NétionallPropertyleaa middle olaas"
that hos emsrged in this country as 'a regult of the

great gains in gollege-educated white-collar workers.

TDr. Howard Stephenson and Prof. Wesley F, Prat zner,
'Publloit! E Prostige and Ppofit, (MoGpaw-HAll: New York),
953. p"

B"Gorporationa Meke Politics Their Businems," Fortune,
December, 1959, p. 103.



He statés that tho greater mobility of thls new clans
Places the individual in a position where he must be
inactive in politice. "He 4is dopendent on hia corporate
employments &nd independent political behavior, he ia
led to believe, might Jjeopardize hls ocorporate cereer. . .
It s understandable that politiocisns in the vLemooratioc
Party feel this more deeply than their Republiocan
counterparts. Yet 1t 1s inoreasingly apparent that
youngor employees of corporations shy away from partio-
ipating in either party. At first this avoldance may be
based on the foer of Jeopardizing their oareeras, but in
time "boing non-politiocal® aimply becomes &n aspeot of
their parsonalitlen."g

Today'e management is also dAifforent. Whereas in
1900, management was contralized, and qQuite often tho
town's largest millowner or merchant was also the leading
political figure, the ploture is different today,.
I"anagement in 1960 does not usually form pslitical
conviotions -f sny great depth and when it does, 1%t cannot
offectively communicate these ideas to the ocommunity at
large.

Rbhode Island'e Governor Christopher Del Sesto urged

menagement to take aotlon when he sald "Governmont and

Savdrew Heoker, "Politlos and thc Corporation,™ 1958, p. 9.
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business is a partnerehip. The trouble hag heen that in
the paat businecsmon have remained as “"silent pa?ﬁners§“
peying dutifully their tax bills ani grumbling about :
thig policy op that from timc to time, but never i
actively tryimg to change the poliocy or feprmulate a ne%
one. |

"Businesamen must realize that juat'abou% every
governmental question greatly affcots tho businsss
community. And a0, -if the beat governmental polioles
are going to be reached, then government must be aware
of the condidions, problems, attitudes and ideaas of ﬁ

‘ the busineas oommunit;.“m

Prof? George D, Blackiwood of the College of Liberal
Arts at Bqéton Univeresity anaswers the "why:" of
particlpat%ug_by giving t@o reasonst "to protect and
forvard the'interesta'of business, and to‘proteot and
ror&ard the interests of the oomuunity.‘

"If businessmen can advanoe oonmtruétive programa,
If they gan provide initiative in dealing with urgent
public problems, if thoy ocan be forwsrd-~instead of
backward--leoking, businessmen may provide a new and more

dynamiec fopoe in Amerioan pcliticaa“li

10 hp1stopher Del Secto, "Businesamen in Government,"
New Englendeg, March, 1960, p. 13.

" 11Gaorge ). Blaokwood, "Business in Politics," Boston
University Graduate Journal, February, 1960, p. 80.




Adlal Stevenson added that "governmeat and
business will continue to be mixed up together in the
common task of kceping the Amerlocan economy strong and
growing. Indeed, tho whele history of American
progress has been a hlétory of conatant govermmont-
bueiness interaction--at ite best, a oreative interactien
which has advances the welfare of the whole nat.ion."l2

Today, with growlng Fedoral controls and regula-
tiona on business affalrs, lack of publio support of
business activities, and to some, the threatening growth
of Labor pover, buminesas is being foroced to take
Pollitloal actlon.

As George “eany, presiddnt of the A.F.L.~C.I,0.,
satd in 1948, "The scene of battle 1s no longer the
company plant or the picket line, It has moved into
the legislative halls of congress and the atate
logislatures.”;~

That was 1948---1t has taken business nearly 12
years to aochleve the game realization.

Meany sald more precently, "We will form our own

party, if need be. lLabor is going to be Just as politiocal

12Hoyt P. Steele, "The Corporation's Role 1in Politios,"
address before the Publioc Relations Institute, July 16, 1959.

13“Politioa and the Corporation,” Fortune, Ootober,
1958; p. 103,
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as it has to be to win its objeotives. . .Business had
better just sond theilr money and stay to hell out."yy

Johnheon & Johnaon, & corporate ploneer in the
political fleld, began & partiocipation program in 1951
after Chairman Robert “ood Johnaon saild "We have only
three major problems: (1) inflation; (2) taxea; and
(3) our inabllity to set aside sufficient funds for
the capital expansion we calculate we need.";g

Anotheyr pioneer haa bsesen General clectric, with
vice~president Lemuel R, Boulware leading a program of
aotion in the field of labor relations that compares
iith G. E.'s policies in salea and customer relations,
Boulware's intent haz been to provide direct and wide-
soale communiocation with all employesea, lncluding union-
membeyrs, on all psrtinent mdttors, Ro matter how contro-
versial. Thia eoatablishes an "identity between the
ocompany's intereats and the best intserests and welfare

(-]
of the employees. ;¢

1“5&@@1@, op. oit.

15"0 or ) P
porations Make Politics Thelip Business Fortune
December, 1959, p. 102, ’ ’

164p3a., p. 223.



III. BUSIN.SS SP.AKS OUT == TH< 'PROS' OF PARTICIPATION

Labor has long roallﬁpd the importance of 'political
work. Their big drives during the depression-ridden
thirties and tho creation, in 1943, of the C.I.O, |
Politiocal Action Committes are examples of this.

Business has lagged behind. Whoethor it is a

-feeling that the penspral public distrusts busineas, that

1t would take up too much time or that politica itself
is “dlrty," business in one way or another has falled
to take 1ts proper place in the American political
scene,

"Whother we want to be therc or not," says Gulf
011 vice-president Arohie Gray, "GQulf and every othepr
Ameyican corporation 1s up to ite ears in politios, and
we must either atart swimming or dpown."rT

"The handwriting on the wall 1s perfectly olear
for all to read," says J. J. Wuerthmer, Jr., anothepr
Goneral klectric ezecutive, in his book The Businesaman's
Guide to Praotical Politiocs. “Bumineossmen nust eithep
eot aside their traditional aversion and Gimidity
reparding politlocal action and aceept the Fesponsibllity
for the firee enterpripe aystonr that is thelr privilege

rT“Pollt&oa and the Corporastion," Foptupe, October, 1958.
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¢o bear or else stand silently by, sontent to soee others--
who Pealizec that the game of pollitios and government &re
one and the samoe thing~- destyrey mot only American o
business but alao the United States as we have known 1t.";g

Wuerthner liste four peasons why businensmen
should devoteo mope time to politiocal activities:

1. The increasiung impact of government
i:::ig?ntlon on the corporeie atructure at many

2. The inopeasing govermment-imposed costa
of doing buelineans.

3. The 1impot%ence of businessamen in the
political and economic conteat of idoas.

4, The resulting conclusion that votes can
be gainod by attacking ¢he business ocommunity on
a wide range of fronta.lg
Continued apathy on the part of business, xays
American Motora' president George Romney, brings forth
three major dangere:
1. A vaouum in political power and leadership
as oitizens are unable to f£1ill the roles tradition-
ally assigned to them.

2. Replacing of political and citisenahip
intercots with imperezonal economio intereato.

3. A parallel economioc ard political conflict
that could destroy the soocial umity vital to
aooiety.ao

187, J. Wuepthmer, Jr., The Bupinoseman's Gulde %o
Praotical Ppliticam, p. xiil.

194pia.

2°Georse Romney, "Citizenahip ve. the Powep Groups, "
Vital Spseches of the Day, Ootober 15, 1959, p. 25.
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"Bugpinesn has been in the politiocal dog house in
this country long enough,” said George t.. Humphrey,
former Seoretary of the Treasury. "I'm proud to be
& businessman. . Lit's time overy American businesaman
takos his proper place in loadership,”py

Bumphkpey does not urge businessmen to joln and
vork for the Republican Party only. He urgee dbusliess
to work with both parties toard & healthy business
climate with sound fiscal and monetary policies.

This bipartisan effort could well be & keynote of
business activity in politics. 4ocording ¢o a pecent
Fortune magagine study, 80% of the business leaders in
this country apfe already Republiocans.p, It would be
rolatively sonselesa to attempt "conversion™ of the
remalning 20%. Inastesd, business leaders are urging
asnociatos and employees to Joim the party of their
ocholoe &nd work toward the beast inteoresta of the entire
business Ooﬁmunity.

"The largent items in your cost sheet," Hum_ hpey
adds, "arc fized fopr you by political Georeo, Politioally

doetormined costs ocan price you out of your bettor markets.

/_.‘ M .
. EIGeorse M, Humpbyrey, addross to the Ameriocan Iron and
Steel Inatitute, May 28, 1959.

22"Gorporat10nn Make Politics Their Business," Fortune
December, 1959.
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Politiocally determined repulations oan Feetpiot youp
exports and increase competitive imports againet you.“23

Many buaiﬁeaa leaders are becoming inoreasingly
aware that managemont cannot play an effective role
in politics merely be contributing caeh in election
years or leaping inte tho fray when threatensd with
hostlle legialation.

Charlop Perey, nresident of Bell & Howall,;énd
& Republioan state fund-raising chairman, says "I'm
in politioca to malko sure I bhave & business to run. . -
when a businessman seys ‘I have no time ror‘éolltlos'
he 1s in effect saying 'I have no time to be a olt;aen."‘a4

Dr. Leland Hasard, prenently profeasor of Induastrial
Administration and Lsaw at Carnsgie Teoh}.apd a director
and consultant for the Pittseburgh Plate Gléan Company,
nalintains that industry today ias fopoed'by sooial
proasures into politics, "The history of our company
warns us that business has been getting more and more
out of politiocs during a period when law and government
have been retting mope and more into buainoss."ps

That's the problem from a manufaoturing viewpoint.
What, then, do retallers say about partiocipation?

2BGoorgo M. Humphpey, op. eit.
2““Poliaioa and the Corporatioen,” Fortume, Oat., 1958, p.
ESWCBGG., 22' OLEO
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Fred Lagspus, Jr., shairmen of the Fedepated
Department Stores chaim, sald last year that "Politiosl
declpslons are ohanging how our customers move about and,
thepefore, whare they mshop. Politiscal declsions influ-
ence the kindes of neighberhoode in which our ocustomers
live and, therefors, what thelp living standards may
be. The resreation fnoilities that our ocustomsers have
and, thorefore, thoip lelsure timo needs cometimes
depend on political dscisions. So, too, do basio
community needs likke law enfoproement and education. I
ito not upge political motivity for eolely selfish onda,
but in the enlightened selr-intewelt.of,rosterlng the
kind of healthy commupity that will be good.for all ite
citlizens and, therefore, for us as retailers.",¢g

Stanley 5. Kresge, another leading retailer, addsd
"*Businesemen have long nepglooted tholr reeponsibility
in the arena of political effairs. As a result, legis-
lation and government administrative aotions have inocreas-
ingly throttled business and damaged our economy. There is
no pemedy but for buainesameh to take a diprect and acstive

part in polittos.“27

 26pped Lasarus, Jr., untitled article roprinted from
Stopes, February, 1959,

_ 27Btanley L. Kpresge, addrege to Superintoendontd
Convention, January 26, 1959,
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John S. Coleman, Nastionasl Chambepr of Cemmerce
preosidcnt in 1956, maid that "We must have a poipt of
view==a philosophy that will permit us, instead of
réaiating change, to play a opeative role in oontrolling
and direoting it."za

As their part in playing this oreative role in
controlling and direoting business philosophy, the
Chamber of Commerce Actlion course has this objective:

"To enable individuala in local groups to learn

more about how they can beoome active~- and

effective~- in the political party of thelr

ohoiocs in their own communities.*

r

IV, BUSINLSS SPuAKS OUT -- RIBING DOUBTS.

Statements like theae certalnly show that partici-
pation has the support of many‘important business
leaders. Many otheras, howevef, do not give auch
unequivocal backing to the programs, and some have
developed opposaition to them.

Some exeoutives, FTatrick MoGinnis, president of
the Boston and Maine railroad for example, are dubious
of the intent and effectivenese of programs met up by

existing pressure groups., "Opganizations like tho N.A.:..

289pyginesemen in Politics: There is Mope Talk Than
dction," Time, Aupust 27, 1956, p. 64.
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are Prozen,” MeGinnim eays. “The exeoutive has to act
on his own.&eg

duFPont prosident Crawford H. Greonewalt showe hie
ooncern when he suggests that "Too often. . .I am afraid
that busineassmen ap roach this delicete ares more in |
anger than in peason, with an atmocphere of confliot
about them." Gresenewalt urges oloser association with
ﬁuaineaa and the general publio.30

"They're playing with dynamite,™ says Scott l..

Cutlip, suthor and journalism professor at the University
of Wisconsin. "Business has always boen in politice and
always will be., They're golng to be in trouble coming
out in the open. ' )

"Pho Chamber of Commekoe program is good civio
relations, They won't hurt anybody. But they may be
deluding themselves,

"But business isn't kidding anyone. You know what the
party of their choice ia. I think they should be active
in both~- @so they'll always have & friend in oourt.“jl

Charleas . Taft, former mayor of Cinoinnati and

brother of the late Ohlio Senator, eays that when business

29“For Company Presidentas: More--Not Lese--Outsido
Activity," Business Week, August 23, 1958, p. 80.

2% pawford H. Groeumewalt, "& Political Role For Busliness-
men," address before North Carolina Citizens' Association,
March 25, 1959,

315cott . Cutlip, personal interview, April, 1960.
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has attempted politicel motivity, therc have been thres

main things wrong with thelr programs:

1. The plans, through narrow objeotives,
alisnate employses and the community.

2. The campailgns are often anti~labor instead
of pro-business. Not only does a negatlve
campaign bhave little long-run effectliveness; buth
also Labor ie not as powsrful as has been thought.
3. The plans sometimes loolk and aoct as being
against all progress and teco often neglect local
government.32
"The historic distruet of buasiness is largely latent
today," ndds Hoyt P, Steele, General Eleoctric's political
edustion manager, "It would be folly to aroude it by
1ll-~o0onsidered sotions in political affaire. We should
avoid reoiteration of the old. . .idea of oconfliet between
human velues and property valuee.“33
Genepal Electric president Robsprt Paxton adds that.
"1t would be & mistake for businesemen to conciseve their
efforts in legislative and politlcal affalrs ae & mere
counter~force to union power. The business leader cannot
aot from such nerrow motives because he doen ﬁot represent
a narrow segment of the publio."34

H. Bruce Palmer, hoad of the Miatual Benefit Life

32charles P, Taft, "Should Business Go In for Politiocs?"
New York Timeg Hagazine, Auguet 30, 1959, p. 10.

33steele, _Q. oit.
3%4p14,



~ Insurance Company, fears that corporate-sponsored
political activity, no matter how well meamt, might
backfire. “With corporations working for the party of
their ohoice, suoh a mbvoment could be very dangerous, "
he observed. |

While admitting tho nced for corporate activity,
Palmer cautioned against too hasty action--any aoctivity
that might P.sult in public wrath, before tho program
got off the ground.35

Palmer wae one of the lesmdors in forming the
Zffective Cltizens' Oprganizetion, & provate group
apongored by corporations., This opganizatlion encourages
a mope aotive politlocal participation by businesamen
through an educational program,

Michael D. Reagan,'in the March-April, 1960, Harwvard

Business Revlieuw, attacks the present business programe

by listing his "Seven Fallacies of Business in Politios."
The comments are his:

1. THS INTERESTS OF CORPORATIONS ARE

(ALWAYS) THx INTERZSTS OF SCCIETY: THELREFORE,
CORPORAT: HMANAGEZRS SHOULD BE TRUSTLES FOR SOCIETY.

As pleaeant ea this platitude sounds, it ia nailve,
futile, or dangerous for corporations to atrike such
a pogse. It 1la eppeocially neive when it 4s & sinoere
boliefl and mot & public relations devisce., Then 1t
indicates a lack of undepotanding of demoaratio
policlea.

35Wood, op. oit.



20

2, BUSINsSS IS AT PRuS«NT IN 4

DANGEROUS STAT= OF PILITICAL HaLPLaOENLSS.

This proposition...must, in all honesty, be
gald to peeult from self-delusion, DBusiness hag
never been prlitically helpless in this countypy,
and 1t 18 not so now,

What i1s really meant by thls assertion 1s that
business has p.gularly taken a licking at tho polls.

3. TH. PRIMARY PURPOS. OF GATTING INTO

POLITICS IS TO PUT TH. UNIONS IN Ti.IR PLAC.

Its.,..fault 1s the implication that when the
power >f labor weakens, business no longer need .
interest 1teolf in pudblic affalyre. If buslnessmen
are to entep politics with no broadep op more
permanrent reason than to beat down the unions, they
can hardly...sustain tho c¢lalm that they have
entered politiocs merely as good oitizens,

4, DBUSIN.S8 ABILITY I5 DIR.CTLY TRANS-
LATABL., INTO POLITICAL ABILITY.

Perhape the most important obstacle to the
translation of business akills into political
8kills liea 4in the difference batween corporate
and politliocal enviromments. The primary skill of
the politiloal’ is bargaining, not administrative
management.

5. ELEGTORAL ACTIVITY IS THwx ONLY ROUTkH
T0 POLITICAL INFLU.KC..- .
The "Action Course”.,,.shuns the whole area of
polioy politios, which in our loose party system
i8 ot least as important as party politics.

. 6. WHAT YORKS FOR TH. LABOR GOOSm ALSO
WORKS FOR TH. CORPORAT.. GANDER,

This assumption is fourded on a belief in the
eimilapity betweon corporations and unions as
political citirens. Stoockholders afe diffepent
than trade union memberas.

. T. THa CORPORATION CAN RESTRICT ITS
PARTICIPATION TO TH< ISSUxB IT SELECTS.

A political movement that places oivil rights
at tho bottom of its legislative 1list has ne
business olalming to be deyoted to public pathep
than private interest and had better stay out of
party politics until ite view bpoadens.
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Reagan adds that "I corporations do not sonaibly
pestriot their politiocal activity, they run one final and
most serious pisk: Partisan elestoral activity by
corporatione will bring forth redoubled effort by Labor.
The end result might then be what businesemen have long
abhoéred-~ a olase confliot in American party politics.
And in such a conflict the larger clsss would emerge the
victor.”BS

What, theun, 18 the role of bugineas 1n politicse?
How far ocan the corporation go in political aotivity?
What could ¢he role of the individual businesaman be in
politica?

V. POTwNTIAL PLANS OF POLITICAL ACTION.

Nowgweok's Raymond Moley, a staunoh advooate of
the busineaamaﬁ in politios program, gives & three~point
basis for participation by the corpopration, meking a olear
distination between that positionm and efforts taken by
the individual at the community level.

Moley says the corporation should:

"1. Digsemimate information to all members

of its corporate body~- management, workers in and out of

unions, dealsrs, stoockholdors, and also cuastomepe~-—

36M10hael D. Reagan, "Soven Fallaciea of Buasineas 1in
Polition," Harvard Business Review, March-April, 1960.
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soncerning the mcthods and activities by which f#he
individual can exercise influense in pﬁlltics_and civic .
affairs in the community where he lives.

"2. Romove all restrioctions, now unfort-
unately present in some corporations, upon the political
and civic activities of its employees., There should dbe no
denial of promotion, senliority, or advantage to those who
spend time in public effalrs. Neither should it oompel
such activity. | |

l"3. It should make known, bf the written
word and otherwise, to all upon whom oorporate life
deponds. . ;whdt‘thelr interests are in current legislation
and polioles before their government.

. "Beyond this, the corporation should not go, and,
so far as I'know, no 1htel}1gent corporation executive
interested in pdiitioa ihtends to go.”37

Moley sdds that not only should the moves be pro-
business inotead of anti-labopr, thoy should also be at
tho community level, avoiding the clags battle between
labor and management. g

General Eledtrlc'm'program involves:

"1. Identifylng iamsues of present or

37Raymond Moley, "“Business and Politics," Newswsel,
February 16, 1959, p. 108;

384ped.
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potentiel future interest to the company and the psople
jmportant to thoee iasuesa;

"2, wsvaluating the iseues and the
company's performance with respeot to them, and evaluating
the argumcnts and political jpealities pertalning to themg

“3. Communicating the results of this
evaluation to emﬁloyeea, community neighbora, dhare owners,
managera, elected representatives or to any others who
might appropriately be addressed.zgq

Reagan says that the fipast step the corporation
chould take is to encoukage and support politlcal partio-
ipation by the employees as individuals. Aerojet-General's
1958 program of urging employes support of the party of
their choloe is a prime example of thls polnt of view.,.

Taft asays that businegs. should:

¥1. Develop local improvement programs
through the political partiess

2, Belf-sducate thempelves economicelly
and politically; and

3, Practice political partioipation,”41

39steele, op. cit.
aoReagan, op.oit.
Al‘r&ft, mc oit.
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VI. & BRISF SUMMARY AND JUSTIFICATION,

Buasinessmen have shown & lack of willingneass to
enter into politios. This perhaps hes not beon due to
stubbornnesa or a lack of a sense of duty. FPartially
34t has becn due to & lack of time; pertially to the
uncertainty of welcome and feap of the consequences.

Largely it 1s due to unocertalnty of method., A
businesaman who wants to refresh himself on accounting,
human relations or management practices finde doZens
of short courses avallable. Until now there have been
no short ocourses in politiocs,

Agide from informal cheoking of course participanteas
after completion of thc nine-week saries, the Chanmber's
progran has had no etudy made of either the attitudes
leading to participation in or the results of the
program. The study will deal principally with the
attitudes of businoessmen toward political participation
and in what waye they oan best galn th%a participation.

A ptudy on the effeoto of the prégram‘iu not
feasible at the present time, due to Boston's late start
in the course. Such a comparative atudy, h;w;ver, would
be invaluable as soon a8 both cities have progreassed far
enough into the program to give businesemen a chance to

engage 1n.p011t19a1 partioipation of thelr own.



CHAPTER IX
MZTHODOLOGY

The nature of this thesis is exploratory rather
than hypothesis tésting. Although tentative hypotheses
emerged Trom opinion surveye and were partially tested
during the investigations, the testing of hypothoses
is moye aoccurately conducted by controlled experimente.aa

Since the writer began the study without theories
to be teated, he conducted non-dipective depth interviews
with three Chambey of Commeyrce pepresentatives to‘set
nany of the statemonts which were liatep used in the

main survey.
I. DEFINITIONS OF TERMS USLD.

Buninessmgg. Management repreaseontativesn from the
baslc meven industPy groups, whioh categorize individuals
by the type of industPy employing them. Theo seven groups
inolude:

Extreotive Industries (Farmiug, Filshing, Mining)
Contract Construction

Manufaoturing

Wholeanle and Retalil Trado

Transportatlon, Utilities and Communication
Fimance, Insurance and Real Estate

Servicep (Non-govermment)

Bopton and Seattle areas. The geographioal limitation

42papie1 Katz, "The Formulatlon of Resoarch Design, "
Puyblio Ogln;on apd Propeganda, Daniel Eats, g8%. al. editors
{New Yoriks: The Dryden Press, 1954}, PD- 662-864
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of the known population from vthich samples twweyre drawn were
termed the Boaton and Seattlc ayeas. In the case of
Boeton, tho area included all personas living or working
within the metropolias of Doston, including tho citles of
Allston, Brighton, Charlestown, Dorohester, East Boston,
Hyde Park, Jamsbla Plain, Mattapan, Roadville, Roslindale,
Roxbury, South Boston and West Roxbury. In the oaaé of
Seattle, a much larger city from a physioal standpoint,
the area included all persons living or working within
tho Seattle oclty limits,

Agtion Coursee in FPractiocal Poplitics. A nine-week

gerieas of workshops developed by the Chamber of Commerce
of the Unlted Statep to interest businesamen in becoming

more aotive politically.
II. DEVELO2MINT OF QU<STIONNAIRE

Depth interview data and library research were the
basls for developing survey teohniques for the main study.
Statements of opinion from the reaearoch were reproduced
in a fixed-~alternative questionnaire.

Due to the inltlal iuterviews, the writer had
comprehensive knoﬁledga'or their attitude patterna

concerning the businessman in politiocs befqré the return

!
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of the mail survey techniques. This advance knowledge
allowed the writser %o evaluate the proturned questionnaipres,
Through this feature, tho interview data had provided a
double~cheok of agocuracy of the mail questionnaifes. |

Three sample quesgtiounaipes were pééparéd, teated
on sample reppondente and revisged b@foré“the'tinlahed _
product was organised, stenciled and multllithed. Thiﬁ
pre-testing alded in essuring that the que#ﬁiona would
be olearly understood, @asily and quickly answered, and
would pprepent oleap-cut views on the iéaues pruesented to
the peapo ndenﬁza.

The wrpiter planned a fixed-alternative téohnique
for distpicution to a sample drawn from business and
professional men and women in the Boaton and Seattle afeau.
The Gallop Poll, with its fixed~alternative answers to'
questions, 1a an example of such a device. Thege techniquea
simplify 1ntébpretaﬁion oflreaulta since possible answeprs
to questiona ay. limited Sotb aquantitively and qualltively.

Whother using a question format with fixed-alternative
answers or using ilnocomplete ptatements with alternative
phrases allowed to complete the astatement, organlzing and

interpreting rav data 1s simplified, But off-getting this
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economy of effort is the possible distortion of data
gained,

A major oritieiem of the fixed-alternative aurvey
method wes étated by Jahoda, Deutesoh and Cook:

"Fixed-alternative responsea may force an individual
to state an opinion which he doee mot hold, Many 1ndividuals
have no clearly formulated or chrystallized opinions about
main iBsued; thie-lack of chpystallization is an important
characteristic which 1a not likely to be revealed by a poll-
type quéeti‘on.h3

In agreement with the limiting nature of tho fixed-
altérnafi#e'teohnique, the writer took several &teps to
relax the structure of the device he planned for the study.
In addition to slternative phrases listed after incomplets

‘b statements, he added gome form of the wbrd'“otherf followsd
by a blank line. Respondents wore 1nﬂtrubt;d‘to write
opinions on this line should they not agree wlth any of
the listed alternative phrases or have additional material
to add to the response,

The fixed-alternative Adeviece umed tor this study is
presentéd in the Appendix. ‘Moat negative comments used on
the fopm'were'taken from the depth 1ntefyigw.prdtbools and
from interviews with peprementatives or'bthe_.SBattle,

Greater Boefon and New York offices of the Chember of Commerce

of the United Stateas. To keep from limiting pespondents of

e J!‘:51!4&.3"2.«*3 Jaheda, Mopton D@u?gmh and Stuapt W, Oook,
Ropsareh Method 1_ Seoia Rolaticns (Papt One), New Iork:
The Dpyd Dpyden Ppass, » Pe o
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tho main survey to negative choliges only, the wpeiter
added possible alternative phrapes to each incomplets
statement. |

From the beginning, the pitfalls of conducting a
mail aurvey‘were pecogniged. A survey must be to the
point, but’ it must be flavoped with Jjust the ocorreot
amount‘or intrigue to eliocit a high response. Otherwise
the time, money and effort involved might be wasted,
since "...in terms of numbers, the returne from mail
questionhalres is usually quite Bmall'"kh

During the design states of the questionnaire, pre-
testing was oonducted, Interviews with four selected
businesemen in both Seattle and Boston, Chamber of
‘Commerce Eéﬁreaentatlves in both oities and New York,
and a study of the National Chamber's Action Course in
Practical FPolitlioa Workbook were gathered to ald in
questionnalire preparation. In addition, an interview
with Mr, Donald Kummerfeld of Hgpvara University wes

invaluabloe,

44y414 ' ' olls a mp ractical
dped Parten, Surveys, Pgll nd Samplea: Practica
Procedures.’ Now Iork:’ﬂarpar aﬁd Bpothers, 1950. p. 391.
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IITI. TENTATIVZ HYPOTHZ3ES.

Interviews and pre-testing protocols Fevealod Tive
tentative hypothosea. Although acocurate testing of
hypotheases cen best be acoomplismhed by controlled
expepiment, partial testing was possible through the
mail s;rwey.

Tentative hypotheseg emerging from the protoeols
and from ppreliminary 11brary.study 1nolqd@;

1. Busineasmen oconpider pHlitics important to
their busineas life. '

2, Moet buasinessmen have had very little politlocal
experience outelde of mere registration and voiing. |

3. Businessmen would like to get into politics
but don‘t know how to go about 1t,

4, Businessmen 1in an "older" city will bde harder:
to motivate into political action than businessmen in a
Pyounger" city.

5. Due to diffepront buasinegs attitudes toward politice
.and politlolans in diffeprent oltics, national partiocipation
progprams ghould be fléxible enough to meet specialized |
demands for emphaels on certain subjcectes. |
| The reader is reminded that these hypotheses are
extpromely tentative, that they were based on.informatioﬁ
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from only three interviews and library remearch. The
hypothoges, however, did como from an outeide frame of

refeprence, not from the writer.
IV. SEZLECTION OF THs SAiiPLs,

The sample was set at 480 (240 for Boston, 240 for
Seattle) to insure a wopkable pesponse in each category.
During the drawing of the sample from the Polk City
Directories in both citlem, names were gelected on a
‘atratirtoation conforming with the number of personsa
employed 1in each of the seven major industriel classifications.
For pufpbses of slmplicity, the four smallest categorieas,
Extractive Industries, Contract Construction, Tranaportation-:
Communication-Utilitles and Finance-Ingurance-Real Estate, :
wopc grouped together under the heading of lMiscellaneous,

The Chart on page 32 shows the proportion of each
ipdustrial group in the two oities and the number of

maill devices scnt to each group.



Figure 1I.
SAMPLE ' STRATIFICATION

MANUFAGTURING
 BOSTON .81 33.8%

- BEATTLE 84 35.0%
WHOLESALE AND RETAIL TRADE
BOSTON 61 25.4%

SEATTLE 65 27.15%

SERVICES & PROFESSIONAL
BOSTON 44 18.3%

SEATTLE 31 12.97%

MISCELLANEOUS

BOSTON 54 22.5%
SEATTLE 60 25.0%

TOTAL SAMPLE FOR EACH CITY: 240,  ° -
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V. MAILING OF THL QUESTIONNAIRL.

Mailing wase completod by 5 March 1960 and the
replies for the purpose of the study were out off on 8§
April 1960. Of the 480 questionnalres mailed, 163
replies were received by that April date. The replies
represent, a 34.0 per cent peturn, nearly double that whioch
could usually be expected from a mail survey, according to
the experilenced, profesasional pollatera:

"Eatz and Cantril, in discusaing the returns received
by Eublio opinion polls conducted by mail, reported that
usually less than one f£ifth of the mailed ballots are
returnéd."as

There are probably several reasons why this survey
produced a reasonebly higher retura, even with its three
pages of highly controversial gquestions. Quite poassibly,
businessmen are becoming moye aware of the'politiodl
olimate as 1t relates to business and are looking for
ways to take action in this field.

Subscquent examination of this 34.0 per ocent return
vap devoted toward detcrmining 1f the replies Periaoted
a favorable distribution between respondents and non-regpon-
dents and the original population. The Chart on page 34
presents that picture by business fleld, To further

analyze the distribution, an analysis by citlea is also shown.

4Spapten, 1bid., p. 393.



Fipgure II.

RiSPONS#S BY INDUSTRY GROUPS .

Boston responses listed in black, Seattle in purple.

o S8.NT RECD L -
MANUFAC‘F[}RIN& | // //// // 77
BOSTON - 81 5 T /4242
SEA?TL@" 84 a5 .
Ctotdls’ 165 59
TRADE |
BOSTON 61 . 22 _ /
S 092
totals 126 41 e B :
= Zhs L AR TGS S e ot

S:RVICES ]

BOSTON 44 12 %422%2%2_7- 3%
S4ATTLL 31 T 7///‘////////; 206 %

totals 7% 19
25.32

MISCILLANEOUS

BOSTON 54 23

SEATTLE 60 21

totals . 114 Iy
TOTALS ‘

BOSTON 240 91

SLATTLE = 240 172

totaie 480 163
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VI. SURVEY BIAS.

The Polk Dirootory lists uged by the writer wore
verified during 1959, several monthe prior to use of
the known population ligt, These direo;orlgs compare
very favorably with the federal oenaus date for accuracy
and completeness.,.

Bias, ftherefors, iesulted from the laco of stablility
of the diyrectory listing from its oompletion date to |
February 15, 1960, when the sample was drawn. Businesa
and profeeeslonal men constantly moved to and from the areas
before and during the study,

"But exaot knowledge of the population ia always
missing in statistical investigations at the time the
inveatigations ere made," Wallls and Roberts state, "except
in laboratory investigations almed at testing the sampiing
methods instead of finding out things about the pr.\pulm;1.r.m."“7

Another, and oven more important form of blas is
found in the responses to the queationnaire.

No assumptions were made concerning reoiplents of
queationnaires who 4id not regpond. Such assumptions
would invide erronecup conclusions for the entire study,
similiar to the fallaocy of the pollaters who predicted

the 1948 eldction. A major mistake of the prognosticators

hslbld., P. 260.

_'ATAllen Wallis and Harry V. Roberts, Statistiose, A New

Approach, p. 310,
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of that election was the agsumption that "no oplnion®
respondents would show the same proportional voting
preference as the responding olaaa, if they 4id vote

5

on eleotion day.aa
A third area of blas is in the. rlald of question~

‘nailre planning and preparation. ©Some of the aunswers
and comments indlcated that the questionnaire, although
planned and extensivély pre-tested to achlieve near-
perfection, waa not adequate for complete teating of
the audience. Difficultiea in understanding. 1nterprotatlon
and semantica acoount for an unmeasurable and ever-

e present blas in all surveys, and espscially in thosge
with 11£tlo or no'peracn-to-person contact. _

sven with an‘unmeaaured blas, hoﬁaver, the atudy

rovealed some knowledge that wiil bettgr laform
'ﬁublio felationa practitioneres who deqllwlth'the

businessman in politica.

ABSooial Soienc@ Raa@aroh Gounoil "The Pre-iklection
Polls of 1948," Reader in Public Oglniog and Communication,

¢ p. 592.




CHAPT:R 1III

PR:SENTATTON AND INT=RPR_TATION OF SURVsY DATA
SsATTLs ve., BOSTON: A BRILF COMPARISON

The cities of Seattle and Boston are allke in
many ways: both are manufacturing and trade centers for
their respective areaes of the country, both are centers
of the insurance industry, both are important international
and intra-coastal seaports and alrports, both are large
metropolitan areas, rauking in the 15.iargeat citles
in America today. ' |

In other ways the two cities are as different
as zast and ﬁeat, and these differences are the basis
for comparisons made in the study to follow.

While both citiea are governed by & mayor-counoil
structure, early dlstrust of the urban masses in Bosaton
resulted in various forms of state control over the
affairs of the city. Boaton's police chlef, for example,
is etill an appointee of the governor despite the
growing pressure of Demooratic majorities 1n the oity
to have rural-Yankee AaasaéhUuettn relingquieh this
power.

In highly Democratic Boston, the most powerful

groups are labor, the Catholic Church, and certaln
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reform sroup@,ag In Seattle, labor also}playa & o
primagy role, but, however, ti s Catholic Church does
not have the great influence over government Qm 1€
does in Boaston beaouse Seattlo has only approximately
20 per cent Roman Gatholio population.

- Duane Lockard, in his book, New Eppland State
Pplitics, discounta some of thias influence by saying
"There 18, of course, no denying that tho Churoh ie a
significant faotor in the Democratle Party; so many
Demooratic voters, party leaders and 1eélalatora are
Roman Catholics that it would hardly be otherwise.'sq

Lookard adds atother facet to the political

‘ plcture whon he says that "In both parties there 1s
a tendenoy for the formal leadership to lose ita
‘control over nominationa to the leaders of the ethnlo
grouba.'. .frequoently the nomination goes to the man
with an 0" at the beginning or end of his namé rather
than to an lndividual who might make a good orrioeholder. 51

In Soandanavian Seattls, it is often the man wlth
"gon" or "een" on the end of his name that gets the nod
for office, although an Italian-Catholic govornor was |
elected in 1956 with the help of Seattle's labor vote.

A9Dumne Lookard New mngla State olit;o P 163.
303p4d., p. 164, |
® *livia., p. 315.
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Seattle, half agaln as big in area as Bogton (TOOQ
square miles to 47.8 square miles) has less than half |
the population density of the oldey Lastern oity (G,TOAE
persons per aquare mile to 16,767 per sguare mile). Thim
has resulted in a high percentage {nearly two-thirds) of
individual home ownership in Seattle.

Again ueing 1950 cenaus figures, Seattle families:
earn 20 per cent more than Boston families-~ {3,947 to 1
{3,247 annually.

The two oities alsoc have diffeping politiocal repuf
tations. Boston, due to the Curley pegime, has become :
known nationally as a city of copruption, municipal ° |
miémanagament and profuse patronage, While Seattle has?
had 1ts share of political squabbles, tho equal atrengtﬂ
of both politlcal partiem there hao alded in makling iha%
oity relatively scandal-free. One reason for this may
be Seattle's youth. The west coast metropolis had
barely 3,000 inhabitants when Boston elected its firset
Irish~Catholic mayor in 1884.

Business participation in politics alaso has had
a head start in Seattle, =arly this year more than
25 firms had taken active participation in the Chamber

of Commérce programs, some with as many as 120 executives
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taking the oourse. At the same time, Boston had juat
finlshed its first training course of 20 discussion
leaders.

What then, if any, are the diffscprences in
attitudes toward political participation in these two
citiea? The survey found poansibly significant
differences, which will be covered in the following



1, RuARLY TWIOk AS MANY SzATTL. BUSINxSSHMuN BAVE
sNGAGED IN CIVIC PARTICIPATION AS THOSE FROM

BOSTON.

In the first quenstion of the questionnalre,
businessmen were asked to check whether they had ever
(1) held publio elective office, (2) appointive public
or institutional office or (3) offige in an organizsed
political party.

A total of 33.3% of the Seattle rpespondents
checked at leaat one of the three positions "“yes,"
in comparicon with only 17.6% from Bostom. On the
overall plcture, one buainegsaman in foupr has engased‘iné

guch participation.

1 a. LESS THAN ONE BUSINESSMAN IN TN HAS EVER HELD
ANY PUBLIC BL#CTIVE OFFICE,

Breaking down the flgures, the survey found that
only 7.4% of the businessmen had ever held publie
elective office. Beattle's total was more than Boston,;
however, %he lead was very slight -- 8.3% to 6.68. |

In this category, oldei businessmen had the most
political experience, porcentage~wise, with 10.2% of
the SemttiﬁﬁeSJanq.aéé% of the Bostonians baving held
elective offioce.
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1 b. SEATTLEITES IN APPOINTIVE OR INSTITUTIONAL
OFFICES OUTNUMBIRED BOSTONIANS BY BETTER THAN
" TWO TO ONE.

More than one Seattle businessman in four has held
appointive public or inatitutional offlce at one time in
his 1ife. In Boston, only one in ten has taken this
opportunity for public service, Peroentages wero 26.4%
for Seattle to 11.0% for Boston. |

Although Seattla 8 participatlon was divided
evenly amons age sroupa, not one of the 27 Boston
reapondentl under the age or 40 had ever held nuoh a

position.

1 6. NINE OUT OF TEN BUSINESBSMEN HAVE NOT HELD
OFFICE IN AN ORGANIZED POLITICAL PARTY.

Again, the participatlon peroentagen favored the
Wbat Goast city. Three times as many SQattle bueinesamen
(9.7% %o 3.3%) have hold offi0e in a politioal party.

The tFend hore 'seemed to be that the youns
buslneseman, working in & large (over 500 employees)
corporation, was the most aotive in parﬁy politioa, In
both cities, the greateat areas of negative reaponse to
the Queétion came in the areas oz Tradé and Smell business.
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‘Qu@mﬁion 1.

Have you ovop held public clestive office, appeimtive
public or inmtitutional office or office in an @Pg@nlzed

~political party?

CATKECRY RLSPONDENTS YiE ANSWERS
TOTAL SAMPLE 163 25,54
BOSTON 91 17 .68
Employment .
Manufacturing 24 17.6%
Trado 22 9.1%
Barviess | : 12 8.3%
Migoellanecus 23  30.4%
Aga? o P
o'ﬁ@E’ 4’1 . 58 . 220‘&%
Under 40 Lz 12.3%
G e
S8ize of Business: o
Laprge 19 10.5%
Smell 56 21,44
8ol f-cmploycd 1o 20.0%
Nigoellanoous 6 (=)
S8EATTLE 72 33.3%
Zmployment :
Manufaocturing 25 20,0%
Trade 19 52,6%
Sorvicos 7 ' (1)
Migoellaneous 21, 38.1%
Ape: : B
Over 41 59 32,2%
Undor 40 9 , (5)
' 'Slzg of Buminesas .
TE@ ’ l - 37 L 5
Self-enployed 9 (2)

Miseellaneoun 4 (=)



Quesation 1 a,

Have you ever held any public elective office?

CATEGORY RiSPONDENTS _Y¥YK8 __NO  D,N.A,
TOTAL SAMPLE 163 T-4% 90.8 1.8
BOSTON 91 6.6% 92.3 1.1
kmployment : .
Manufaoturing 34 8.84 91.2 0.0
Trade 22 0.0% 100.0 0.0
Services 12 0,0% 100,00 0,0
Miscellaneous 23 13,04 82.6 4.3
Age:
Over 41 58 8.66 89.7 1.7
Under 40 27 3.7% 96.3 0,0
Size of Businesn:
Large 19 5.3% 94.7 0.0
Small 56 T.1% 91,1 1,8
Self-employod 10 10.0 90.0 0.0
Miscellaneous 6 (=) (6) (=)
SEATTLE T2 8.3 88.9 2.8
Employment:
Manufacturing 25 4,06 92,0 4,0
Trade 19 10.54 89.5 0.0
serviocea (=) (7) (=)
fiiscellaneoun 21 14,34 81,0 4.7
Age:
Over 41 59 10,28 88,1 1.7
Under 40 g9 ({u) (9) (-)

81zo of Businean:

Largo 16 12,56 81.3 6.3
S8mall 43 93 90, 0.0
~ Self-employed 9 (=) (9 (=)
Miscellanoous 4 (-) (3) (=)



Question 1 b,

Have you ever held appointive public or institutional
office?

CAT=GORY R..SPONDZNTS YES NO D.NoAo
TOTAL SAPLe : 163 17.8% T7 .9 4,3 f
BOSTON 91 11.0% 84,6 4.4
smployment :
Manufaocturing 34 11.8% 85.3 2.9
Trade 22 - “9.1% 90,9 0.0
Services 12 - 8.3% 91.7 0.0
Miacellaneous 23 13.08  73.9 13.0
Age: :
over 41 . 58 17.28  T5.9 5.2
Under 40 27 0.0% 96.3 3.7

Size of Buasinena:

Large 9 10,55 84,2 5.3

Small 56 - 12,5 83%.9 3.6

Self-employed 10 10.0 80.0 10.0
Miscellansous 6 (<) (6) (=)
SEATTLE 72 26.4% 69.4 4,2
kmployment: .

Manufacturing 25 16.0% 80.0 4,0

Tradoe 19 47 4% 52.6 0.0

Servicoes 7 (1) (6) (=)

1scellanecun 21 23.8% 66.7 S.5
Age:

Over 41 59 27-1% 69-5 3.4

Under 40 9 (3) (6) (=)
Size of Businogso:

Large 16 25,0% 68.8 6.3

Small 43 32 06% 65~ 2,3

Self-employed 9 (1) (8) (=)
Misoellaneous 4 (=) (3) (1)
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Quegtion 1 6.
Have you ever h@ld office in an organized political party?

CATEGORY RUSPONDSNTS ~ _¥YES  _NO  D.N.A,
TOTAL SAMPLZE 163 6.1% 90,2 3.7
BOSTON 91 3.3% 93.4 3.3
Employment!

Manufacturing 34 2.9% 97.1 0.0

Trade 22 0.0% 100,0 0.

Servioces 12 0.0% 91.7 8.3

Miscellaneous 23 8.7T% 82.6 8.7
Agol

Ovep 41, 58 lc?% 9“08 3¢5

Undep 40 27 T .43 88.9 3.T
Size of Business:

Layrge 19 5.3% 84,2 16,5

Small 56 3.6% 06.4 0.0

Self-employed 10 0.0% 90,0 10.0
Miacellaneocue (=) (6) (=)
SEATTLE T2 9.7T% 86.1 4,1
zmpleyment s

Manufaocturiong 25 8.0% 88.0 4,0

Trade 19 10,5% 89.5 0,0

Servioces 7 =) {7) (=)

Migoellansous 21 14,.3% T6.2 9.5
Age: .

Owvep 41 59 8.5% 88.1 Bo b

Under 40 9 (2) (7) (=)
Size of Businssg:

Lagge 16 25,0% 68.8 6.3

gmall 43 4.7% 93,0 2,3

Self~enpleycd 9 (1) (8) (=)

Miscellancous 4 (=) (3) (1)



&y
2. WPRACTICAL POLITICS™ COURSsS HAVE BEuN GIVEN THE
OVERWHELMING APPROVAL OF BUSINuSS..sN IN BOTH

CITI.S.

In answer to the question "Should business associationa
(e.g. Chambers of Commerce) urgs businessmen to engage
aoctivoly in practical politioca?* businessmen gave an

-

8~1 affirmative vote,

Seattle again took the more "optimintic" position,
with an 81.9-5.6% yes-no margin. Boston®s response was

-

a more oconservative 73.6-12.1%.

The moast entuhalastic responses in both cities ocame
from represontatives of the "Under-40" apd "Large
business” categories, both well above the averages.

Two-thiprdas of the pespordents added peasona for
their anawers. Of these, approximately 80%, or the same
peroentage ap anawepe to the direet question, favored
Chamber of Commoroe dotivity. Boston business looked
toward auch action as a form of “protection of their
businese interests” while Seattle limted the gain in

"qualified edministrators and leaders."

The following pages illustrate some of the principal

ideas suggested by the responients, whst people have in
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mind when theoy talk about business associatliona ongaging

in “prastioal politica.

POSITIV: R.uSPONSuS
A., PROTECTION OF,':BUSINJ.LSS INTERESTS (Boaton 20,S5eattle 15)

"Logislation affeots business, and the legislators
want to know how buaineas feels about business legislation."

"Self-proteotion. "

“Business is at the mercy of many evila, °If solutionsa
are avallable througk “"ppactical Politioca" 1% may mean the
difference between profitable operation or bankrupey."

"Aotive participation in politics by business pecple
is their only guaraniee of protection of their businesa
righta. The only detorrents to additional unlor labor and
anti-business legialstion is through the combined efforts
of 0 of C's and busineses leadaers united agalnet and apeaking
agalnst this type of legislation.”

"Business oannot be divopced f£rom politics.,"

"Business has no chotsce oxcept to endeavoy io obtain
& goeneral political atmospheps favorable %o profitable
operations."

it 18 a definite pesponaibility of a 'thinking'
businessman to 'ast' politically."

"To compete with labor unions and express a business
point of view to the public."

"We will lose our capiﬁaliﬂtic system unless businesap-
men become aetive."

"To insupre legislation that is practical and not
instigated by preasure groups who do not have to ‘pay
the bI11,°"

o "Participation is essentisl for survivel by profesalonal
mene.

¥.ooWho hea mope to lose with bed govornment than
the busineseman?®
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B, CITIZENSHIP AND REPR.SENTATION (Bogton 12, Seattle 13)

"Nemocraoy thrives best when therc is wido
participation by the general public,®

"A well-informed citizen is a valuable asset."

"T feel that busineas should be the backbone of
town and city government,"

"As an important and reasonably informed segment
of the oommunity they have a duty to ard should
partiolpate.

"To be most imformed and aotive in polities,
rolative to candidates and issues."®

"The alternative 1s government by default pesulting
in government by organized and active minorities." .

"'Let George Do It' does not contpibute to grue
?epresentatlve government ~ unless you help elect
George.'

"Aotive participation im part of being a good oitizen.,”

"When: conditiona allow 1% would be oonsidered a | )
duty to either meprve or be active in some form 1in '
Practical Politioca. If go engages, you oannoi be ohallenged
for your oriticiems."

C. QUALIFI:D ADMINISTRATION AND L:ADERSHIP (Boston 12, Seattle 15

“Best qualified to keep olties in sound financial
condition.”

“"Ppesent day politioians are not up to tho standards
of former years.”

"I think the whele ocommumity would bensfit if men
soagt, eaough %> Fun & auooeaaful buaineas could bhecoomae
sctive in practical politiecs.™

"If businessmen do not msaiet im public edminiatration
t?gy oan h&rdly expoeot & businesslilks operation of public .
affairs.”
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"The stimulation of interest in this flold would
eventually booat tho quality of offlice seekers anmd
holders and better municipal and higher government."

"Government 18 a buainéaa and buaiﬁeea loaders
should take & more amotive part in its operation.”

"We need men with busineas backgrounds to inJeot
a senge of economic responsibility to political
orpanizations.” - _

"obyious need for leadership of this caliber."

"Thpough greater partioipation and 1n£eront,
better government should be the result,"

"Businessmen ag a yule have & better unierstanding
of the problems llkely to arise in olty or state
government .

"I sonsider political participation by businesamen
to be in the nature of a sacrifice for the benefit of
the country. The more encouragement buelnosesmen are
given to participate the more they will participate.®

D. OTHER - NON CATEGORICAL (Boston 6, Seattle 3)

"Groupe and organizations pull greater weight
than individuals." .

"Many times unfamiliapity with the nature of
politios causes inertia. A small puah might get some
staryed who otherwige might not."

"I believe that businessmon need to be encouraged
to get into politicse but I am. not sure that C of C'as are
a useful medium in this regard."

"Sinoce membership in our C of C 18 largely
induetrial and Republican, the general public reasents
political activify upon tho part of the Chamber, and
suoh aoctivlty 1s tho disadvantage of the person or
project intended to be benefited. On tho other tnand,
trade agsociations such as the Apartment House Owneprs
Assooclation, . .should take an active part in politica.”



51
NuGATIVE RiSPONSES

A. BAD FOR BUSIN.SS (Boaton 3)
"Politics and business do not mix favorably,"
"I am sure that certaln good customers would he
of & dtffaring opinion."
B, BUSINSSSMeEN SHOULD HAVE FREEDOM OF CHOICK (Bosta 4)

“The businessman should be able %o choose if he
wishes to engage in politics."

"They ahould do it on their own."
"The businesaman, as an individual. . .should be
loeft to make his own decisiona in his life apart from
- business and should not be subjeot to pressure."
C. CONFUSION, LACK OF CQiPET=NCE (Bostom 1, Seattle 1)
“loo feow competent.” .
D, TOO MUCH POWiR FOR BIG BUSINzSS (Seattle 1)
"We businesamen are too solfish to safeguard the

public’se interest and the interests of omall and medium
sized buelness, Businesa Assocliationz got too much powep."®

NO OPINION GIVEN
A. WHAT 18 IT? (Bostonm 1)

B. LACK OF LXPERIENCE IN BUSINESS FIZLD (Boston 1)
C. LACK OF THOUGHT (PERSONAL) ON THZ MATTER (Boston 1)
D, QUZSTION TOO GEINERAL (Boston 1)
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Quegtion 2.

Should busineas assoclations (e.g; Chambers of Commeyrce) . .
urge businessmen to engage astively in "Practiocal Politica?"

CATEGORY RESPONDiNT S Y48 NO _ N.Op. D.N.A.
TOTAL SAMPLE 163 77 .3% 9.2 8.0 5.5
BOSTON 91 73.6% 12.1 - T.T 6.6
ﬁmployﬁentz ?
Manufacturing 34 73.5% 8.8 11.8 5.9
Trade . 22 59.1% 27.3 4.5 9.1
Sarvioces 12 83-3% 8-3 8-3 C.0
Misoellaneous 23 82.6% 4.3 4.3 8.7
Age: ‘
Undepr 40 27 81.5% 11.1 3.7 3.7
Size of Buslness: : L
Large 19 78.9% 5.3 10.5 5.3
Small " 56 7500% lals 7-1 504
Self~employed 10 70.04 10.0 10.0 10.0
Misoellanagus 6 (3) (2) (~) (1)
SZATTLE 72 81.9¢ 5.6 8.3 4.2
smployment: , . j
Manufasturiag 25 72,04 = 4.0 12,0 12,0
Trade 19 84.2¢2 15.8 0.0 0.0
Seprvioces 7 (6) (=) (1) (=)
Misoellanoous 21 90.5/% 0.0 9.5 0.0
Aga: |
Over 41 59 792.9,% 6.8 10.2 3.4
Under 40 ) (9) (=) (=) (=)
Size of Business: '
Large 16 87.5% 0.0 6.3 6.3
Small 43 81.4% 9.3 7.0 2.3
Self~employad 9 (7) (=) (2) (=)
i.iscellaneocus 4 (3) (=) (=) (1)
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%,  LACK OF TIME SEEMS TO BI TH: GREAT.ST BLOGK TO
INCREASZD BUSINwSS PARTICIPATION IN POLITICAL
ACTIVITIAS.

' To get a broad ploture of how bunineasmen rate
various 'excusea' for other businesemen not entering
into politiocal participation, the respondents were
asked to check ag many aa thoy felt appllcable of nine
poseible reasons for lack of participation,.

In both oitlea, over T0% ameleoted "I don't have
the time" as the major reason for non-participation.

Laok of sufficient knowledge about politiocs was the
geocond-moat selected reason, but falling far behind
with barely a 40% vote.

In individual diffepences between cities, Boatonianag
oited "Lack of time" and the faot that "Thoy've never
been asked to partiocipate" as the major fagtors.

Seattle respondents llsted "Lack of time," "Lack of
knowledge" and the fact that "It'g bad for my business."

The categories dealing with "dirty politica" and
"political machines" drew greater reaction from the
Boston area.

Page 54 showe a rank summapy of "statements explainlﬁs

lack of politiscal participation on the part of businesemen."



"I don't have the
time¥-

"I don't know enough
about 1t."

"I've never been
asked to partici-
pate®

“It's bed ror my
bueinesa®

“I'm just not inter-
ested ‘in 1t"

"Politics 18 dirty"

"I wouldn't Know
where to g£o%
started®

"You can't fight the
political maohines®

"My work wouldn t
do any good"

BO%H CITIES

RANK

T3.T%

51.7%

41.4%
38.7%
33.7T%
31.9%
31.3%
25.2%

19.6%

9

BOSTON

& RANK

Ti.4 1

38.5 3

41,8 2
33,0 6(t)
33.0 6(t%)
36.3 4
30.8 7(%)
30.8 T(t}

15.4 9

54
SeATTLE

% RANK
T6.4 1

45,8 2(t)

45.8 2(¢)
4.7

26.4

31.9 6
18.1 9

25.0 8

Lack of time was especially noted im the ‘YUnder 40%

and "iarge buslness® categorises.

Mope than 25% of the businessmen Fesponding to the

questionnalre gave additional reagons for a lack of

partlcipation,

#ome of the peasons supgested included:
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Ao IINERTIA, LAZINESS, LACK OF INCANTIVE (Boston 3,S8eattle 4)
“The people he agsocciates with are not in politiocs."
"Let George Do It."
"what 1e in it for me?"
"Real reason 1s inertial
"Commoun inertia, including my own."
"Complacenoy."
“Tco”lazy.“
B, FEAR OF POLITICS AND THGZ “DIRTINESS" OF POLITIOCS
(Boston 4, Seattle 4)
"Nged courags to fight."
"I believe politics 1is dirty in regard to what
sone will o %o get elected, it 1s alpso hard for an honeast

man to stay honest after he gets in."

A good busineseman is & good diplomat and & poor
dipty fightep.”

"You are bound to and up ¥ith a 4dirty name no matter
how olean you have lived,®

"Employers fear reprisal by uaions."
"Politics. . .too often of date is “"diptyl"

*Our f£irm oan be pPut out of business too easy. We
don t dape opiticive.® .

“Lask of pespoct to businesm leaders by averags
voters."
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¢. LACK OF PROPER QUALIFICATIONS (Boston 4, Seattle 3)

"Not qualified."

WJust plain 'inferiority complexes' present.”

"Perhape & laock of knowledge,"

"Ignorance."

"Leave it to the more qualified.”

"I 4o not feel qualified, I am an Electriocal

Engineepr."

D. FPINANCIAL DIFFICULTI=S (Boeton 2, Seattle 3)

"Between the double reaponsibilities of our business
and our families, unless we are independently wealthy,
politiocal participation 18 a quick road to ulcerse."

"Never had enough loose capital to enter politice."

"The terrific ocost of politlocal campaigns even
for petty purposes, since TV."

"Few competent people can afford 1t, particularly
when going into politice generally reﬂuirea that the
ocandidate ceapes being a businessman,

"Finanolal benefits do not lnterest the good men
who can do better elsewhere."

®o OTHER ANSWERS (Boston 6, Seattle 7)

"Too old,"
"I dislike acontroversy."

"Have not obsorved the assumed lack of participation.
by buasineesmen" (414 not anawer the queatilon)

"sdvorse effeot on health."



Queastiocn 3,

Check all the statements that you think would explain lack ef
political participation on the part of businessmen:

CATEGORY RESPONDENTS DN, A, A1) CATEGORY
TOTAL BAMPLE 163 5.56 8.0 313 73.7 25.2 41,1 33,7 38.7 19.6 31.9 417 TOTAL SAMPLE
BOSTON 91 3.3 6.6 30.8 T4 308 415 330 33.0 15.4 36.3 38.5  BOSTON
kmployment: Employment :
Manufacturing 34 5.9% 8.8 28.2 T9.4 29.4 8.2 29.4 29.4 17.6 29,4 47.1 Manufecturing
Trade 22 4,5% 0.0  13.6 57.1 22.7 31.8 27.3 27.3 4.5 31.8 40.9 Trade
Services 12 0,04 16.7  25.0 83.3 58.3 50.0 58.3 33%.3 33,3 AL7 33,3 Services
Miscellaneous 23 0.0% 4.3  39.1 69.6 26.1 52,2 30,4 43,5 13,0 47.8 26.1 Miscellaneous
Age: Age:
Over 41 58 1.7% 8.6 29,3 67.2 34.5 4, 24,1 19.0 39.7 37.9 Over 41
Under 40 27 3.7T% N 29,6 81.5 18.5 ;g:g 39.2 48.1 g,a 29.6 37.0 Under 40
Size of Business: Sigze of Business:
Large 19 5.334 10.5 42.1 84,2 31.6 36,8 31.6 31.6 36.8 31.6 36.8 Large
Small 56 1.8% 5.4 28.6 T73.2 2C.6 1.1 28.6 30,4 8.9 39.3 41.1 Small
Self-employed 10 0.0%  10.0 -0 40.0 30.0 40.0 60.0 40.0 10,0 30.0 20.0 Solf-employed
Miscellaneous 6 (1) (=) (3) (4) (3) (&) (2) (3) (1) (2) (3) tilecellaneocus
SEATTLE 72 8.3% 9.7 319 T6.4 18.1 40.3 4.7 45.8 25.0 26.4 45.8 SLATTLS
Employment : Employment:
Manufacturing 25 4.0% 4.0  32.0 T72.0 12.0 45,0 32.0 36.0 24,0 24,0 56.0 nanﬂracturing
Trade 19 5.3% 105 31.6 T3.7 =21.1 42,1 15,8 63.2 26,3 26,3 42,1 Trade
Services T (2) (=) (=) (5) (1) (2) (3) (2) (=) () (1) Services
Miscellaneous 21 9.1% 19.0 42,9 85.7 23.8 38,1 52.4 47.6 33.% 38,1 47.6 Miscellaneous
Age: Age:
Over 41 59 6.8% 8.5 0.5 T8.0 18.6 .0 2.2 47.5 25.4 28.8 44,1 Over 41
Under 40 9 (=) (2) (5) (7) (2) 3% ) 3(4) (&) ?3) (2) (6) Under 40
Size of Business: Size of Business:
Large 16 0.04  18.8  50.0 93.8 31.3 43,8 50.0 62,5 25.0 43,8 56.3 Large
Small 43 4,72 4.7 27.9 T2.1 11.6 41,9 27.9 41.9 25,6 20.9 44,2 Small
Self-employed 9 (2) (2) (3) (7) (3) (&) (3) (4 (3) (3 (&) Self-employed
Miscellaneous 4 (2) (=) (=) (2) (=) (=) (2) (1) (=) (=) (1) Miscellaneous
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4 &. OLDER BUSINASSMEN FEEL MORx STRONGLY ON THE
SEPARATZ SKILLS OF BUSIHLSS AND POLITICS.

Yhile more than 2/3 of the respomients agpeed
that "Politics is a busineas and must be studied and
mastered,® the greatest apeas of agPeement ocame Lrom
older businessgmen, and those in wholesale and pretall
trade. Thie was eppecially true of the Boston
respondente. ‘

The leant agrooment with the smtatement came

‘ from the younger businesgman and those in Sorvige
industries.



Question &4 a. 59

“"Politics 48 a business, like adveptising or merchandising,
and must be studied and maetered.® Agpee or Disagree.

TOTAL SAMPLE 163 69.9% - 20.9 3.7 55
BOBTON 91 68.1% 24,2 3.3 4,4
Employment:
Manufacturing 34 61.9% 23,5 5.9 8.8
Trade 22 86.4% 13.6 0.0 0.0
Sarvices 12 58.35% 33.3 8.3 0.0
Misoellaneous 23 65.2% 30,4 0.0 4,3
Age: | | |
Over 41 58 ' 7706% 15-5 1-7 5-2;
Under 40 27 A4 4% 44 .4 T.4 3.T
Size of Businesa: '
Laprge 19 78.9% 5.3 0.0 15.8
Bmall 56 620 5% 30-1’ 504 108
S8elf-employed 10 70,08 30,0 0.0 0.0
Miscellaneous 6 (5) (1) (-) (=)
SEATTLE T2 T2.,2% 16,7 4,2 6.9
Zmployment: _
Manufaoturing 25 T76.0% 16,0 0.0 8.0
Trade 19 78.9% 21.1 5¢3 0.0
Services 7 (4) (2) (=) (1)
Miscellanooua 21 66.7% 14,3 9.5 9.5
Age:
Over 41 _ 56 T4.6% 16.9 1.7 6.8
Undey 40 9 (5) (2) (2) (=)
Sigze of Business:
Layrge 16 62.5% 25.0 6.3
Smnll 43 79' 1.% 14 .o 2.3 . qw'r
Self-employad 9 (5 (2) (1) (1)
Misocellaneousn 4 (3) (=) (=) (1)
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4 b, MOST BUSINESSMEN, ESPACIALLY THr YOUNGER RESPONDENTS,
FELL THAT TH: BUSINESSMAN IS SUITs<D FOR POLITICAL
BARGAINING.

Again, the totals for the two citieas were very
clomse, Beven out of ten pespondents felt that the
atatoment "the busineseman 18 not sulted for making the
bargains of politics" was inaccurate. The greatest
areas of disagreement came from the younger (Under 40)
businessmen, in both cities nearly 90% in disagieement.

Heavieat agpresment with the etatement came from
the Trade ocategory, and in both oities, a larger
peraentage of the "Lnrge business" respondents falled to

angwoy the question.
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Question 4 b.
"The businessman is used to making decisions on the basie
of faocta and the profit and production needas of free

onterprise, He 18 not suited for making the bargaine
of politics." Agree or disagrec.:

CATEGORY RiSPONDsNTE = AGREE DISAGREE NO _OPN. D.N.4,
TOTAL SAiiPLE 163 19.6% T1.9 1.8 6,7
BOSTON 91 18.7%  73.6 2,2 5.5
Employment - : .
Manufactufing >4 17.6% T70.6 5.9 5.9
Trade 22 31.8% 63.6 0.0 4,5
Services 12 16.74 83.3 0.0 0.
Miscellareous 2% 8.7% 82.6 0,0 o
Age? . o
Oyor 41 . : o 58 o 2401% - 69.0 ' 1.7 5.2
Under 40" .- ¢ ‘27, ¢3}37§ 88.9 3.T 3.7
Size of Business: =~ R e
Large 19 15.88  57.9 5.3. 21,1
Small 56 16.1% 82.1 1.8 0.0
Self-employed 10 30,04 70.0' 0.0 0,0
Miscellaneoua 6 (2) (3) (=) (1)
SEATTLE - - 72 20,.8% 69 .4 1.4 8,3
Employment ¢
Manufacturing 25 24,08 - 64.0 4.0 ° 8.0
Trade 19 26.3%  73.7 0.0 0,0
Sorvicoes 7 - (5 (=) (2)
Misgellanesus 21 19.0% o 0.0 9.5
Age: .
Over 41 59 23.;% 66,1 1.7 8.5
Undor 40 9 (1 (8) (=) (=)
B8ize of Bupinees: - L
Large 16 6,35 - 81.3 ' 0.0 12,5
small | 43 30,28  65.1 2,3 2,3
Self-employed 9 (1) (6) - -y ! (2)

Miseellaneous 4 (=) (3) (-) (1)
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4 g, BUSINESS OPINION IS NEARLY mrs.-:m DIVIDLD ON THE
QUESTION OF D.VOTING ALL THOUGHTS AND =NzRGILS:
TO TH: BUSIN=SS OHGANIZATION.

Ten por cent more (49.7-39.98) of the respondents
disagreed with the statement that "“to get ahead in
business, a man must give all hie thought and energy
to his work in the organization in which he is a
member."

Regponses were evenly divided in all categories
except that of the Boston Trade area, where more than
half of the respondents agreed with the statement.
Seattle’'s only area of agreoment came from the Oldepr
businecaman, with a 49.2-44,1% margin. On the whole,
Large business tended to agree with the statement also,
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Queation 4 o,
Ty get ahead in business, a man must give all his
thought and onergy to his work in the organization in
which he is a member.” Agkree or disagree,
CATEGORY RESPONDw NTS AGREE DISAGREE NO OPN, D.N.A.,.
TOTAL SAMPLE. 163 39.9% 49,7 - 4,3 6.1
BOSTON . 91 39.6%  51.6 5.5 3.3
Employment: »
Manufaoturing 34 38.2% 52.9 5.9 2.9
Trade 22 54,5% 36.4 4,5 4.5
Services 12 33.3%  58.3 8.3 0,0
Misoellaneous 23 30.4% 60,9 4,3 4,3
Ages , | '
over 41 58 36,26  55.2 5.9 1.7
Under 40 27 ao.T% 48,1 3.7 7.4
Size of Businesn: _
Large . 19 4T 4% . 36.8 5.3 10.5
Small 56 32. 1% - 60 07 5- 4 1.8
Self-employed 10 50,0% 40,0 10.0 0.0
Miscellaneous 6 (4) . (2) (=) (=)
SEATTLZ T2 40 .3% 47,2 2,8 9.7
Employment:
Manufacturing 25 44,08 40,0 4,0 12.0
Trade 19 47.4% 52,6 0,0 0.0
Services 7 . (=) (3) (=) (4)
#lscellaneous 21 42,9% 52,4 4.7 0.0
Age:
Over 41 59 49,.2% 44,1 0.0 6.8
Under 40 9 (=) (6) (2) (1)
Size of Busineaa:
Large 16 43,9% 43,8 0.0 12,5
Small 43 44 ,2% 51.2 2.3 2,3
Self-enmployed 9 (3) (3) (1) (2)

Miscellaneous 4 (~) (2) (=) (2)
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4 4, BOSTON BUSINLESEMEN FLAR THe -FF.CT OF POLITICAL
PARTICIPATION ON BUSINzSS MOREK THAN StATTLE

BUSINiSSMEN,

One quarter of the Boston respondenta felt that
businesemen should not "got.mixed up in party politiocs,"
compared with one fifth of fpe Seattle businessmen,

Possibly following alohg with the previoui
quention on giving greater time to the business, the
foar of participation was g?e;tent among Boston Trade
reaspondents, with 40.9% in agreement with the statement.
This, however; does not'oonnooﬁ'ravorably with the
anewer's given by those asame trédesmen on Question > r,

listing the reasona for lack of partioipation.
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Question 4 4,
"No busineseman can afford to get mixed up in party
politicae., It will make enemies of too many of the
people he must do business with--dealere, suppliers,
customers and employees." Agpree or dlisagree.
CATEGORY REGPONDENTS ~ AGREE DIBAGREE NO OPN, D.N,d,
TOTAL SAMPLE 163 22,7% 65,1 6.1 6.1
BOSTON 91 25.3% 61.5 8.8 4.4
Employment 2 |
Manufactupring 34 17.6%  67.6 8.8 5.9
Trade 22 40,9% 45,5 13,6 0,0
Services 12 33.3% 58,3 8.3 0.0
Miscellaneous 23 17.4% 69.6 4.3 8.7
Ages :
O'UOI’ “1 58 24o1% _6201 806 502
Undepr 40 27 25.9% 59,3 11.1 3.7
Bize of Businemse:
Large 19 31.6% 42,1 10.5 15.8
Bnall 56 19.6% 69.6 0.7 0.0
Self-employed 10 40.0% 50,0 0.0. 10,0
Miscellaneous 6 (2) (4) (=) (=)
BEATTLE T2 19.4% 69,4 2.8 8.3
Employment :
Manufaocturing 25 32.0% 56,0 4.0 8,0
Trade 19 21.1% 68,4 5.3 503
Services 7 (=) (4) (=) (3)
Miscellaneous 21 9.5% 91,5 0.0 0.0
AES; IS %
Ol‘ 59 ¢ 22.0 6798 1o Bo
Under 40 9 (1) (8) (-g (»?
51;: of Busineags: 6 p
rge 1 18.8 8.8 0.0 12,
Small 43 23.3% 72,1 2,3 2.?
Self-amployed 9 (1) (=) (2)
Miscellaneous 4 (=) (2) (1) (1)
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4 e,
A total of 36 pespondents gave additional rationale

toward reasons for lack of particlpation from a businesg-
politics relationship. Bome of the reasons they gave

arc liasted helow:
A. INDIFFERENCE (Boston 7)

"Buainesaﬁen are not inter:-sted in anything bpt the
Almighty Dollar. I feel that Af more buslneasmen wepre
interested that all communities would be better run and

managed. "
"Indifference to the impact of politics on businees,”
"Lack of & Preal recognition that you can’t 'Leave )
it to George.' Politios im everybody's business."”

B, INERTIA, LETHARGY, LACK OF PLANNING (Boston 5, Seattle 5)

"Inertia ~ golf - TV"

"Lack of a well-rounded plan to draft oapable and
honest businesasmen.”

"Lasiness and laok of courage."
"Politloal lethargy.”

"The businessman gete ‘no' encouragement from (a) his
assooiates (b) his boes (o) his family and (4) his friends.™

"Let George D» it - and hope he improvea."

"Too laszy. We would rather let someone eise do the
work. Latting others do our work leads to political machines,"

-

C., LACK OF TIMZ (Boston 4, Seattle 1)

*In busineas, %ime is momsy and it 1s becoming a
rot race to survive.“
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D. BAD FJR BUSIN:uSS (Boston 2, Seattlc 1)

"At times it may make enemies of dealers, etc.
when 1t directly affeots their seif-interest."

- "It depends on the type business you are in -- if
you are dealing direoctly with the publio &8 in small
business, working in politica can hurt."

E, LACK OF ABILITY (Seattle 2)

"The fact 1s probably that an individual can't be
both a golitiolan and a businessman under our present

system.

"Only some businesemen have the make-up to be
succegaful politioians."

F, OTHeR (Boston 2, Seattle 7)

“"A feeling of superiority."

“Personally I participate behind the scenes, I believe,
more ofreotivelx than though I ran for office or was active
in the parties, _

"At the present time 'fairly' well setisfied with
the manner in which incumbents are operating.®



5 a. BUSINwSSMiIN FELL PARTICIPATION WILL CHeCK TH=
GROWING POWER OF ORGANIZiD LABOR IN TH UNIT«D

STATES,

Two thirds of the pegpondents (68.7%) felt that
"partioipation will cheok and balance the power of
;rssnizod labor, which threatens to monopolize
politics in the United States to the benefit of a
minoprity."

In this case, sentiment was slightly higher
(T1.4~65.3%) in Boston than in Scattle, and also
slightly higher in the "Over 41" and “"Large

-

business®™ groupings.

68
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Question 5 a,.

"Participation will ocheck and balance the power of
organized labopr, which thpreatens to monopolige politios
in tho United States to the benefit of a minopity."
Agree or dlsagreo.

CATEGCRY ReSPONDENTS ~ AGREE DISAGRus NO OPN, D.N.A,
TOTAL SAMPLE 163 68.7% 15.3 8.6 T
BOSTON 91 Tl.4% 14,3 6.6 T.T
Employment: |
Manufaocturing 34 67.6% 5.9 17.6 8.8
Trade 22 77 .3% 13.6 0.0 9.1
Servicen 12 58,3% 33.3 0.0 8.3
Misoellaneous 23 - 78.3% 17.4 0.0 4,3
Age:
Over 41 58 79 .3% 12,1 3.5 3.5
Under 40 27 55.6% 22,2 14,8 T.4
81ze of Bupineas: _
Ln,rgo 19 78 .9% 21-1 000 090
" Small 56 T1.4% 10.7 8.9 8.9
Self-employed 10 60.0% 30,0 10,0 0.0
Miscellaneous 6 (&) (-) (=) - (2)
SEATTLE 72 65.38  16.7 11.1 6.9
Employment:
Manufacturing 25 64,0% 16,0 4,0 16.0
Trade 19 52, 6% 21.1 21.1 5.3
Seprvices 7 (5) (2) (=) (=)
Misooellaneousn 21 76.2% 9,5 14,3 0.0
Age: '
Over 41 59 67.8% 16.9 8.5 6.8
Under 40 9 (4) (2) (3) (-)
S5iz9o of Businens:
Large 16 68.8% 12,5 6.3 12,5
Small 43 60.5% 20,9 14.0 4,7
Self-employed 9 (7) (1) (1) {=)
Miscellaneous 4 (3) (=) (-) (1)



5 b, S8sATTLS BUSINESSMEN FoEL MORE STRONGLY THAT
PARTICIPATION WILL PUT BuTTiR M&N INTO PUBLIC
CFFICE,

A total of B6.1% of the Seattle pespondents,
compared with 78.0% of the Boston businessmen, felt
that “"participation will put better men into pubdblic
office."

From a negative atandpoint, twice as many
Bogstonlans disagreed with theo statement.. Greatent

disagreement in both cities came from the wholesale

armd pretall tradesmen.

7O
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Question 5 b,

"Participation will put better men into publiec offloe."
Agree or disagpes,

CATEGORY RESPONDENTS AGREE DISAGREE NO OPN, D,N.A,
TOTAL BAMPLE 163 ' 82,.8% 8.6 3.7 4.9
BOSTON 91 78.04 11,0 4,4 6.6
Employment: :

Manufacturing 34 7%.5% 8.8 11.8 5.9

Trade 22 77.3% 13,6 0.0 9.1

Services 12 83.3% 16.7 0.0 0.0

Mimcellaneous 23 82,.6% 8.7 0.0 8.7
Age:

Over 41 58 86,2% 5.2 1.7 6.9

Urnder 40 27 66.7% 22,2 1.1 0.0
81ze of Business:

Large 19 78.9% 5.3, 5.3 10.5

Small 56 800 4% 1007 50 4 39 6

Self-employed 10 80,0% 20.0 0.0 0.0
Miscellanegug 6 (3) (1) (=) (2)
SEATTLz 72 86.1% 5.6 2.8 5.6
Employment:: . :

Manuraoturing 25 80.0% 8.0 0.0 12,0

Trade 19 78.9% 10.5 5.3 5.3

8ervices 7 (7) (<) (=) (=)

Miscellaneous 21 95,.2% 0.0 4,7 0.0
Age: |

Over 41 59 84.7% 6.8 3.4 5.1

Under 40 9 (9) (=) (~) ()
Size of Businesa:

x'ge 16 8705% 0.0 0.0 1205
Bmall 4% 83.7% 9.3 4,7 2.3
Self-employed 9 (9) ( (- (=)

Misoellaneous A4 (3) (-



T2
5 0. BUSINESSMEN, &ZSPECIALLY PROFESSIORAL MEN, F:EL
THAT PARTICIPATION WiLL CLEAN UP POLITICAL
PARTY ORGANIZATIONS.

Although nearly 20% of the respondente chose not
to answer or to give "no opinion" to tho question, 60%
agreed with the statement that "participation will
clean up political party organizations now run by -
professional politicians,”
" Most prominent in ngreemont were service and
profesalonal personnel (and also the self-employed

" businessman) in both cities.
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Quoetion 5 a.

"Participation will clemn up political party organizations
now run by professional polttioisnn. Agrec op disagree.

CATLGORY ReSPONDENTS AGREER DISAGREE NO OPN. D.N.A.
TOTAL BAMPLE 163 61.4% 19.6 9.8 9,2
BOSTON ’ 91 63-7% 20.9 707 707
Employnent
?ﬁanﬂgaoturing 34 61. 81 17.6 11.8 8.8
Borvices 12 91.71 8.3 0.0 0.0
Miscellaneous 23 60.9% 21,7 8.7 8.7
et
Astox' 41 58 7007% 1505 502 806
UndOl’ 40 ZT 5109% 33-3 14.8 090
Size of Business:
Lnrge 19 5206% 2101 15-8 10'5
Small 56 67.9% 19,6 7.1 1.8
Belf-omployed 10 ' 70-0% 30.0 0.0 0.0
Migoellaneous 6 - (3) (1) (=) (2)
SEATTLE T2 58,.3% 18.1 12.5 1.1
Employment:
ﬁanggacturing 25 56,0% 16.0 8.0 20.0
Tpadoe 19 63.2% 10,5 15,8 10.5
Servioces 7 (5) (2) (=) (=~)
Miscellaneous 21 52,4% 23,8 19.0 4.7
Ago1 .
Over 41 59 59.3% 18.6 10.2 11.9
Undep 40 9 (5) (2) (2) (=)
S1z2¢ of Buainesat ,
Large 16 50,0% 25.0 6.3 18.8
Small 43 60,5% 18.6 11.6 9.3
Self-employed 9 (6) (1) (2) (=)
Misoellaneous 4 - (2) =) (1) (1)



T4
5 4., BUSINESEMEN FEEL, THROUGH PARTICIPATION, THEY
WILL Bk ABLo TO S8IGNIFICANTLY INFLUNCE POLITICAL
DECISIONS ON TH. PREdINCT AND MUNICIPAL LoVasl,

Three cut of four respondents (four out of five
in Seattle) felt that the influence of business partioc-
1pat10h will be significantly felt on the precinct and
municipal levels.

Less than one businessman in ten felt that such
participation would not help or would not be
signifioant.

Of 4interest here are the percentages for “no
opinion” and “did not answor" for Boston renpondenta,
in both cases double those of the Seattle businessmen.

{n both oities, service and proféssional men

feolt most atrongly in favoy of the statement,
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Question 5 4.
"Businesamen will be able to significantly influence
political decisions on the pieoinot and
level." Agpeo or diaasree.p ot and munieipal
CATEGORY RESPONDENTS - AGREE DI&REE NO_OPN, DyN,A,
TOTAL SAMPLE 163 T4.2% 8.0 9.2 8.6
BOSTON 91 68.1% 8.8 12,1 11,0
Em loy?entz ” .
nufacturing 64.7% 5.9 20.6 o
T[‘ﬂd' . 22 68.2’ 495 9.1 lg.g
Services . 12 75.0% 16.7 0.0 8.3
Miscellaneoua 23 69,.6% 13,0 8.7 8.7
Agg; A .
er 41 58 70.7% 3.5 13,8 12.1
Under 40 . 27 63.0% 22,2 11.1 3.7
Sige of Bu‘inoun:
Large 19 73.7T% 5.3 . 15.8
Bmall - 56 66.1% 8,9 13.6 10,2
Self-employed 10 70,0% 20 0.0 0
Migoellaneoua 6 (4) (~) (-) (2)
SEATTLE T2 81.9% 6.9 5.6 5.6
Employment s
gsnuraoturlns 25 80.0% 8.0 0.0 12,0
Trade 19 73.7T% 5.3 15.8 5.3
Services 7 (7) (=) (=) (=)
Miscellaneous 21 85.7% 9.5 4,7 0.0
ARt o 4 59 81.4% 8.5 5.1 5.1
Ovor 1 ° . ° »
Under 40 9 (8) (=) (1) (~)
81 f Businesa:
Targe 16 68.8% 12,5 6.3 12.5
Small 43 86.0%" 4,7 7.0 2.3
Self-employed 9 ~(8) (1) (=) (=)
4 (3) - () (=) (1)

}isgellaneous
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Quegtion 5§ e,

Of the 12 buainessmen who answored Question 5 ¢
with additional rationale, seven Presponses were what
could be termed "poaltive," five were in a "miscellaneous”

-~

category and no ﬁegative Pesponoea were recorded,

POSITIVE RESPONSES (Boston 3, Seattle 4)

"Partioipation will let legislators know you care."

"The more non-professionals, intelligent and oduoated
partiocipating (in politios) on their own volition, the
better the situation would be."

"Elimination, at least up to the state leve, the low
olass lawyers, insurance peddlers and real-estate operators
using public office to a great degree for enhancemedt of
the professiona.®

"Participation will give the businecscmen & better and
more intelligent picture of the problems our politiocians
face and our government employees."

"It 18 the man, not the group he peppresents, There
is no ditroronne between a phoney businessman and any other
phoney."

"It would stprengthen the hand of the conservative
office holder by tending to offaet the pressure by union
leaders and left-wingers."

MISCELLANEOUS (Boston 1, Scattle 4)

"(Politica are) already monopolized."

"We are not afraild of labor. Woe are afrald of bis
money in politica who donate millions to »ach partyo



6. BUSINESSMEN FROM BOTH CITIiS DISBCOURAGE
WBORDERLINE" CORPORATE ACTIVITY IN POLITICS.

In the foupr partn to Question 6 dealing with posaible
extra-legal and below-board oorporate activity, both |
oitiea ltooq decidedly against the statements,

Greatest disapproval oame on the topiec ér giving
hiring preference to recommended party workéra, vhare'
only one'of the Boston respondents approved of such
aotion. Four out of five Beattléiteu disapproved of
t.he plan. '

Although nearly 10% of the Seattleltes favored
helpling parties by "giving leadsras or workers preference
on retalners and contracts,”" again, only one Bostonian
(s different one) felt that this action was proper.

With one exoeption, all‘responoo camo from the small
busineasman; large businenses votling unanimously
againat or with no opinion on the plan.

One in twenty Bostonians (compaped with one in
ton Seattlelites) favored oreating jobs within the
corporation tbr defeated candidatas while they prepared

for the;ﬁext eleotion. Opposition was greateat here

from the young businesaman, the large corporations and
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miscellaneous industries.

On the one "extra-legal®™ proposal suggested, that
of reimbursing political oqntributors through expense
acoounta, nearly ten percent of the respondents were
in fevor. Agein, however, the overwhelming majority
(76.1%) opposed the méaaure. Young businesamen
and the self-employed businesaman led the opposition

groups.
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Queetion 6 o,

How do you feoel about the tiop business executives that
give hiping preference to party workers recomiended by
the party organization?

CATEGORY RESPONDENTS APPROVE DISAPPROV: NO OPN. D,N.A.
TOTAL BAMPLE 163 3,1% - 85,3 5.5 6.1
BOSTON 91 1.1% 87.9 5.5 5.5
Employment:

Manufacturing 34 0.,0% 82,4 11,8 5.9

Trado ’ 22 000% 9009 ACS 405

Services 12 8.3% © 91,7 0.0 0.0

}Miscellaneous 23 .0.0%, 91,3 3,0 8.7
Age: . .

Over 41 58 1.7% 87.9 3.5 6.9

Undeyr 40 27 0.0% 88.9 11.1 0.0
B8ize of Businesna: i

Large 19 0.0% 94.7 5.3 0.0

Small 56 0.0% 85.7 T.1 7.1

Self-employed 10 10.0% 90.0 0,0 0.0
Miscellaneoun 6 (=) (5) (-) (1)
SEATTLE 72 5.6% 81,9 5.6 6.9
Employment :

Manufaecturinog 25 : 4,0% 84,0 8.0 4,0

Trade 19 503¢ 84-2 503 5.3

Servioces T (1) (5) (1) (=)

Miscellaneous 21 4.7 95.2 0,0 0.0
Age: -

Oyer 41 59 3.4% 86.4 3.4 6.8

Under 40 9 (=) (8) (1) (=)
81;: of Business: 6 of

rge : 1 o, 87.5 0.0 12,
Small 43 4.?% 83, 7.0 4.?
Self~employed 9 (- (9 {~) (=)

Migcellaneous 4 (2) (=) (1) (1)
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Question 6 f.
How do you feel about the top business executives that
help parties by glving certain leadeprs or workeprs

preference oy retalures and contracts for work and
professional services?

CATHGORY RESPONDENTS APPROVE DISAPPROVE NO OPN, D,N.4
TOTAL SAMPLE 163 4,9% 81.0 8.0 6.1
BOSTON 91 : 1,1% 84.6 8.8 5.5
Employment
Manufacturing 34 2,9% 79.4 11.8 5.9
Trade 22 090% 90.9 405 4.5
Servioces 12 0.,0% 100.0 0.0 0.0
Miscellaneous 23 0.0% 78.3% 13,0 8.7
Ageo!
Over 41 58 107% 84.5 6.9 699
Under 40 27 0.,0% 85.2 14.8 0,0
. Size of Business:
Large 19 0,0% 89.5 10.5 0.0
Small 56 1.8% 80.4 10.7 7.1
Solf-employed 10 0.0% 100,0 0.0 0.0
Miscellaneous 6 (=) (5) (=) (1)
SEATTLE 72 9.7% T6.4 6.9 6.9
Employment:
Manufaocturing 25 4,08 72.0 8.0 16,0
Trado 19 5.3% 84.2 5.3 5.3
Services 7 (2) (4) (1) (=)
riscellaneocus 21 14.3% 81.0 4.7 0.0
Ages .
Over 41 59 8.5% 78.0 6.8 6.8
Under 40 9 (=) (8) (1) (=)
81ze¢ of Busineas: i
Large 16 0.0% 87.5 0.0 12,5
Emall 43 9 . 3% 740 4 llo 6 h 07
Self-employed 9 (1) (8) (=) (-)
Miscellaneous 4 (2) (1) (-) (1)
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Question 6 4.

How 40 you feel about top business exeoutives that oreate
Jobe within the corporation for defeated candidates for
office while they prepare for the next election?

CATEQGORY R.SPONDcENTS APPROVE DISAPPROVE NO OPN, D, N, A,
TOTAL SAMPLE 163 7.4% 73.0 10.4 9.2
BOSTON 91 4,4% 81.3 T.T 6.6
Eqﬁloyment:

anufacturing 34 2.9% T9.4 8.8 8.8

Trade 22 4.5% 86.4 4,5 4,5

Services 12 8,3% 66.7 25,0 0.0

Miscellanecus 23 4,3% 87.0 0.0 8.7
Ago1

Over 41 58 5-2% 80.7 609 8.6

Under 40 27 3.7% 85,2 11.1 0.0
Sifz of Business: 19 % 84

rge 0.0 .2 10,

Small 56 5.4% 80,4 7.? ?.1
Self-employed 10 10.0% 80.0 10.0. .
Miscellaneuus 6 (=) (5) (-) (1)
BEATTLE T2 11,1% 62,5 13.9 12,5

Employment:
Manufacturing 25 8.0% 60.0 16,0 16.0
Trade 19 15,.8% 52.6 10.5 21.1
8arvices 7 (1) (4) (2) (=)
Miscellaneous 21 9.5% 76.2 9.5 4,7
AR er 41 59 10.28  64.4

er 2 . 13.6 11.9

Under 40 9 (=) (7) (1) (1)

8i1ze of Business:

Large 16 6.3  175.0 18,8
Small 43 9.3% 60.5 18.6 11.6
Self-ocmployed 9 (1) (7) (=)
Misoellaneous 4 (2) (=) (1) (1)
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Question 6 b.
How do you feel about top busineas executives “hat

reimburse, through expense asccounts, those in management
who have contributed to political groupsa?

CATEGORY  Ri:BPONDENTS APPROVE DISAPPROVE NO OFN, D.N.A.
TOTAL SANPLE 163 9.2% 76.1 8.6 6.1
BOSTON 91 6.6% 83.5 4,4 5,5
Employment:

Manufacturing 34 8,.8% 76.5 5.9 8.8

Trade 22 4,5% 86.4 4,5 4.5

Services 12 0.0% 100.0 0.0 0.0

Miscellaneous 23 8.7% 82,6 4,3 4,3
Aget

Over 41 - 58 8.6% 82.8 1.7 6.8

Under 40 27 3.7% 88.9 T.4 0.0
8ize of Buasinesa: .

Lapge 19 : 0.0% 94.7 5.3 0.0

Sm&ll 56 10 07% 78 06 501‘ 50 h

Self~employed 10 0.0% 100,0 0.0 «0
Misoellansous 6 (=) (4) (1) (1)
SEATTLE 72' 1é°5% 66,7 13,9 6.9
smployment:

Manufaoturing 25 16.0% 60,0 12,0 12,0

Trade 19 10.5% 78.9 0,0 10.5

Services 7 (1) (5) (1) (=)

Miscellaneous 21 9.5% 61,9 28.6 0.0
Age: A %

Over 41 59 10,2 69.5 13,6 6.8

Under 40 9 (1) (7) - (1) . (=)
Slf: of Business: 16 p |

rge 12,5 50,0 25.0 12,
Small 4% 11.6% Ta.4 3.3 ‘h'?
Self-~employed 9 (=) (8 (1) (=)

Miscellaneous 4 (2) {-) (1) (1)
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6 o. BUSINESSMEN WOULD SUPPORT PROGRAMS OF AID TO
PUBLIC AND NON-PROFIT INSTITUTIONS .~OR THu
PURPOSES OF 'POLITICAL =DUCATION AND GOOD
GOVERNMANT. !

Businesas response to aiding political education
and good government programs took a decidedly positive
viewpoint. Nearly nine out of ten reapondents favoped
business executives giving to "public and non-profit
institutions for the purposes of 'political education

and good government.'"
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Question 6 o.

Hon do you fesl about top bueiness exeoutives that gilve
?ublio and non~profit institutions foyr the purpozes
political education and good government?'

CATEGORY RESPONDENTS APPROVE DISAPPROVE NO OPN. D,N.4,
TOTAL SAMPLE 163 87.1% 5.5 3.1 4,3
BOSTON 91 84,6% T.7 4 4 3.3
Employment :
Manufacturing Y 82, 4% 5.9 8.8 2,9
TI‘MO 22 86 4% 9-1 0.0 4.5
Servioces 12 100,.0% 0.0 0.0 0.0
Misoellaneous 23 78.3% 13.0 4,3 4,3
Agot
Over 41 58 84,5% 8.6 3.5 3.5
Under 40 27 85.2% T4 T4 0.0
Size of Businesst -
Large 19 89.5% 10.5 0.0 0.0
Small 56 82,1% T.1 T.1 3,6
Self-employed 10 90.0% 10,0 0.0 o)
Miscellaneous 6 (5) (=) (;) (1)
' BEATTLE 72 90.3% 2.8 1.4 5.6
rmployment ¢
*anufasturing 25 76,.0% 8.0 4,0 12.0
Trade 19 94, ‘;% 0.0 0.0 - 5.3
Services 7 (T (=) (=) (=)
Migcellaneous 21 100,0% 0.0 0,0 0:0
A8 or 4 89.8%
or 41 59 9. 3.4 1.7 5.1
Under 40 9 (9) (=) (=) (=)
Size of Business:

Layrge 16 87 .5% 0.0 0.0 = 12,5
Small 43 9007% 407 2,3 203
Self-employed 9 (9) (=) (<) (=)
Miscellaneous 4 (3) (=) (=) (1)
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6 a. BUSINESS OPINION IB STILL DIVID:D ON FINANCIAL
SUPPORT OF POLITICAL ORGANIZATIONS BY MANAG=“ENT.

Although Seattle businessmen favored the encouragement
of menagement to give ¢o politloal organizations by a
slight (45.8-38.94) margin, Boston businegsmen were
nearly two to one (50.5-29.7%) agalnst the proposal.

In both citiee, strongest opposition ocame from
the Trade and Servioce areaas., Boston tradesmen, for
example, disapproved of the proposal by a 68.2-9.1%
margin. Possibly the greatest difference between the
two oltles came in the area of Large business reaction,
Seattle oorporation executives favored the plan by a
heavy 62,.5-18.8% majority; Boston ocorporate managers
were exaotly 2-1 against suoh participation.
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Question 6 a.

How 4o you feel about top business executives that
enooura%a thelr management to give finhancial support

%o politiocal organizations?
CATEGCRY RESPONDENTS APPROVE DISAPPROVE NO_OPN. D,N,&
TOTAL BAMPLE 163 36.8% . 45.4 11.0 6.7
BOSTON 91 29.7T#  50.5 13,2 6.6
Employment t

Manufaoturing 34 35.3% 38,2 8.8

Trade 22 9.1% 68.2 13,6 9.1

Services 12 25.0% 58.3 .T 0.0

tilscellaneous 23 43,5% 47.8 . 4,3
Age:

Over 41 58 34,5% 50.0 8.6 6.9

Under 40 27 25.9% 51.9 22,2 0.0
81ze of Business:

I“'B‘ : 19 26035 52O6 1518 5.3

Small 56 3309% 46-“ 1403 5-4

Selr-employed 10 30.0% TO0.0 0.0 0.0
Misoellaneous 6 (=) (3) () (2)
SEATTLE 72 45.8% 38.9 8.3 6.9
kmployment t

Manufaocturing 25 40;0% 40.0 8.0 12.0

Trade 19 42011% “704 503 503

Servioces 7 (2) (3) (2) (=)

Miscellaneous 21 61.9% 28 9.5 0.0
Age: 4 2. ’

Over 41 59 0.7 44,1 8.5 6.8

Under 40 9 (7) (2) (=) (=)
Blg: of Businesas: 16 %

rge 62,5 18.8 6.3 12.5
Small 43 51.9% 51,2 4.7 4,7
Self-employed 9 (3) (4) (2) («)

Hiscellaneous 4 (2) (=) (1) {3)
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7 a,b. IN ALL CASES, BUSINiSSHaN FiuL GRIATER BUSINZSS
PARTIGIPATION WILL R_SULT IN INCRuAGsD VOTING
ACTIVITY BY THe RANK AND FIL WORKSR. MOST
BUSIN:SSH=N, HOW-VER, FEsL THIS WILL HAV: LITTLE
4FFsCT ON TH. WORKER'S VOT4.

Over half of the respondents felt that a greater
percentage of rank and file workers would vote in the
event that business took a more aotive part in political
affalrs. Another thipd felt that such aoctivity would
have no effeot on the worker turnout.

How would this action affect the total vote? 1In
the eyes of half of the businesamen polled, there would
be no effect upon the worker's vote, DNearly 40% felt

that some differences would result, although this
opinion was divided fairly evenly between the Lgbor,
Demooratic and Republican vote, in that opder.

A total of 13.5% of the respondents felt that
workers would tend to vote as direotéd by union leaders.
Another 12.9% felt that more workers will vote Democratioc.
and 9.8% felt the Republicans would benefit from the
uotiiity. Despite the differences in party control of

thw two oities.'answara to all ocategories of the question



88
were vepy close propprtilonately.

Following up these viewpoints, business, eapecially
in Boaston, feels that a greater understanding will be
gained with Labop from working in praotical politics.
Four out of ten Boaston busineassmen felt that there would
be mutual undeprstanding betwoen business and labor.

Only two of ten Boastonlans felt there would be inoreased
labor tension,

The difference was much cloaser in Seattle. Here,
254 felt there would be increased tension, while only
29,.2% felt that mutual underatanding would result.

In both oitles, slightly over 204 did not answer
the question, while another 204 gave "other" answera,

Some of these "Other" answers are listed below:

POSITIVE -FF.CT (PRO BUSIN~SS) (Boston 8, Seattle T)

A, CORLATER UNDERSTANDING OF BUSINzSS
“There could be better understanding of eaoh other."

"Tension will result from a short-range viewpoint,
understanding from a long-range viewpoint."

"More apt to inorease respest for busineassman who
will work at practical politice by both labor and
management.”

"More respect from labor."
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B. BSUCCESS8 DLPENDS ON HONuSTY (Boston 1, Ssattle 4)

"What happens depends on how honest management
is in 1its aotivity and being underatood by employees.

"The resulte will depend almopt entirely »n

which businesaman enters politioce, and what he does.

C. MORk INDEPLNDANT VOTRRS (Boston 2)
"] believe we will have more independent voters.”

"Mopre interest on the part of all - but buuinesni
does not vote as a class or party."

D. BALANCE LABOR ACTIVITY (Boston 1)

NEGATIVE EFFECT (ANTI-BUSINESS) (Boston 1, Seattle 2)

A. INCREASED LABOR ACTIVITY (Boston 1, Seattle 1)
"Labor may feel that they can go even stronger into
the political arena as the 'enemy' has come out into
the open.”" .
"lLabor will work harder ror'tbgir candidates."
B. WEAKENING OF THE DEMOCRATIC PROCESSES (Seattle 1)
"A candidate that 18 too closely committed to any
group weakens the democratic process,

NEUTRAL EFFECT, MISCELLANEOUS (Boaton 6, Seattle 8)

A, NO EFFECT (Boston 2, Seattle 2)

B. TOO GuNERAL, NO CONNiCTION (Bostom 1, Seattle 3)
C. t (Boston 1, Seattle 2)

D. OTHER (Boston 2, Seattle 1)
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Question T &.

How do you feel rank and file workers will react if
businepsmen are seen %o be increaslngly active in

ractiocal politioas?
P GRATER # SMALLER %

CATEGORY RoSPONDENTS  WILL VOT& WILL VOT« NO :FF, D.M.4
TOTAL SAMPLE . 163 56 . 4% 3.1 32,5 8.0
BOSTON 91 52.7% 4,4 35.2 T.7
Enployment :

Manufacturing 34 38.2% 2.9 . 5.9

Trade 22 50.0% 13.6 18.2 18.2

Services 12 58,3% 0.0 41.7 0.0

Miscellaneous 23 735.9% 0.0 21. 4.3
Age:

Over 4l 58 60.3% 1.7 32,8 1.7

Undey 40 27 44, 4% T.4 48,1 0.0
81ze of.Bulineaat

Large 19 52.6% 5.3 36.8 5.3

Small 56 51.8% 5.4 41.1 1.8

Self-employed 10 80.0% 0.0 20,0 0.0
Miscellaneous 6 (1) (=) (=) (5)
SEATTLE 72 61.1% 1.4 29.2 8.3
Employment:

Manufaocturing 25 48.0% 0.0 32.0 20,0

Trade 19 57.9% 0.0 42,1 0.0

Services T (4) (=) (2) (1)

Miacellaneous 21 81,0% 4.7 14,3 0.0
Agot 4

Over 41 59 64.4% 1.7 305 3.4

Undep 40 9 (6) (=) {(3) (=)
Size of Buzineset |

Large 16 87.5% 0.0 12,5 0.0

Small 43 62,84 0,0 34.9 4,7

Salf-employed 9 (4) (1) (4 (=)
lilsoellaneous 4 (-) (=) =) (4)
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:Quention 7T b.

How do you feel rank and file workers will react 13
businessmen are eeen to be inepeasingly aotive in
practical pollitloa?

VOTE VOTE  VOIE
CATEGORY RESPONDENTS DEMO, REPL., UNION NO EFF D,N,A,

TOTAL SAMPLE 163 12,94 9.8 13.5 47.8 16.0
BOSTON 93 12,18 9.9 .12.1 50.5 15.4
Employment:

- Manufacturing 34 2.9% 5.9 4,7 55,9 20,6
Tprade 22 9.,1% 4.5 13.6 54.5 18.2
Services 12 16,T% 16.7 6.3 50.0 6.3

Migcellaneoun 2% 26.1% 1T7.4 T  39.1 8.7

Age:
Over 4l 58 13.8%4 10.3 6.9 56.9 12,1
Under 40 27 11,14 7.4 25.9 48.1 7.4

81ze of Busliness:

Large 19 5.% 10.5 0.0 63,2 21,1

Small 56 10,74 10.7 16.1 55.4 T.1

Self-omployed 10 4.8 0,0 20.0 30.0 10,0
Miscellaneous 6 (=) (1) (~) (=) (s)
BEATTLE T2 13,98 9.7 15.3 44,4 16,7
Employment

Manufaocturing 25 8.0 12,0 16.0 44.0 20,0

Trade 19 15,84 5.3 10.5 57.9 10.5

_Bervioces 7 (1) (=) (1) (3) (2)

Miscellaneous .21 19.06 14.3 19.0 33.3 14.3
Age:?

Oover 41 59 15,38 10.2 18.6 45,8 10,2

Under 40 9 (1} (1) - (5) (2)
S1ize of Business:

I-narsﬂ 16 2500% 25.0 12.5 25,0 12,5

Small 43 9.3%2 7.0 14.0 55,8 14,0

. Self-employed 9 (2) (~) (3) (4) (=)
Mipoellaneous 4 (=) (=) (=) (=) {4)
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i
Quepstion T ¢

How do you feel rank and file workers will react if
buasinessmen are scen to be inoreasingly active in practical

politioa?
INCREASED MUTUAL

CATEGORY RESPONDENTS LER Ts¢NS, UNDRST OTHER D,N.4,
TOTAL SAMPLE 163 22.7% 35.0 20.9 21.5
BOSTON  ° 91 20.9% 40,7 17.6 20.9
Employment :

Manufacturing 34 26.5% 35.3 26,5 11.8

Trade 22 9.1% 45,5 9.1 36.4

Services 12 16.7% 41.7 8.3 33.3

Miscellaneous 23 26.1% 43,5 17.4 13,0
aAge:

Oveyr 41 58 19.0% 43,1 17.2 14,3

Under 40 27 29.6% 44,5 11.1  14.8
8ize of Business:

Lﬂra’ ’ 19 1005% 3608 2693 2693

Small 56 23%.2% 43,1 7.2 13.8

S8elf-employed 10 40.0% 50.0 0.0 0.0
Miscellaneous 6 (=) (=) (1) (5)

. BEATTLE 72 25.,0% 29.2  25.0 22.2

Employment:

Manufaoturing 25 36.0% 28.0 12,0 24.0

Trade 19 10.5% 31,6 1.6 26,3

Services 7 (2) (1) (2) (2)

Miscellaneous 21 23,8% 28,6 33,3 14,3
Ago:

Over 41 59 28.8% 28,8 - 28.8 13.6

Under 40 9 (1) (3) (1) (4)
8izoe of Busineas:

Large 16 31.3% 25,0 31,3 12,5

Small 43 27 09% 27 09 230 20 09

Self-employed 9 (1) (4) (3) (1)
Misocellaneous 4 (-) (=) (=) (4)
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8 a,b. BUSINESSMEN FZEL THAT POLITICAIL PARTICIPATION,
ALTHOUGH NOT TLNDING TO DIVIDE TIl. COMMUNITY ALONG
SOCIAL CLASS LINES, MAY ToND TO CAUSE A4 SHARPER
DIVISION IN MAJOR-PARTY ZCONJIMIC POLIGIES.

Nearly two out of three reaspondents felt that
politiocal sotivity on the part of business would not
tend to "divide the ocommunity more sharply along lines
of social olass."

8lightly less than 20% felt that such a division
would result from partiocipation. Most of the feeling
osntered in the oldey businessman, with those over 41 in
both oities tending to feel more strongly on social) division.

Opinion on the potential division in economic
policy by the two major parties was divided. Seattle
businessmen felt (50-33.3%) that inor.ased partiocipation
would cause such a schigm., Boston busineszs oconocurred,
although their 39.6~35.2% margin wes not so great,
Opinion on the split was ptrongest from tho Trade and
Bervices areas, in both cities forecasting a split in

economic policles by & 2-1 maprgln,
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Question 8 b.

If the businees community particlpated more actively in
party politice, wlll voting for the major parties be
likely to divide the community more shaprply along lines

of aooial olass?

CATEGORY RESPONDENTS —YES8 _NOo_ NO OPN. D,N.A,
TOTAL SAMPLE 163 17.8% 61,3 9.2 1l.7
BOSTON 91 15.44 61.5 12,1 11.0
Employment:

Manufacturing 34 11,64 67.6 17.6 2.9

Trade 22 18.2¢ 45.5 13.6 22,7

Bervices 12 0.0 91.7 8.3 0.0

Mimoellaneous 23 26.1% 52,2 4.3 17 .4
&83; 41 58 % 6

ey 20,T% 55.2 17.2 o

Undepr 40 27 T.4% 85,2 3.T B.g

Bize of Buslneas:
arge 19 5.3k 73.T 15.8 5,3

Small 56 19.6% 57.1 14.3 6.9

Self-employed 10 20,04 80.0 0.0 0.0
Misgellaneous 6 (e} (1) (=) (5)
SEATTLE T2 20.84 61,1 5.6 12.5
Employment

Manufacturing 25 16,04 48,0 16,0 20.0

Trade 19 31.6% 68.4 0.0 0.0

Services 7 (2) (4) (=) (1)

Migoellanoous 21 14,3% T1.5 0.0 14.3
A ver 41 4%

Ovepr 59 25, 59.3 6.8 8.5

Under 40 9 (=) (9) (=) (=)
siﬁz of Businessa: 5 8.6%

rge 1 18.8 50.0 6.3 25.0

Small 43 20,94 69.8 7.0 2.3

S8elf-~employed 9 (3) (6) {~) (-}
Miscellaneous 4 (=) (~) (=) (4)
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Quesgtion 8 &,

If the bueiness community partioipated more actively in
party politics, will the two major parties be likely to
divide mopre sharply on the important issues of eoonomlc

polioy?

CATEGORY RESPONDENTS YES NO NO OFPN. D.N.A.
POTAL SAMPLE 163 441.%4 34.4 12,9 9.2
BOSTON 91 39.6% 35.2 15.4 11.0
Egploymentt
Manglfnaoturing 34 32.“’ 38.2 26.5 299
Trade 22 50.0% 22,7 9.1 18.2
Services 12 66.7% 16.7 16.7 0.0
Miscellaneous 23 26.1% 52.2 4,3 17.4
Age:
Over 41 58 43,14 34,5 19.0 5.2
Under 40 27 40,7% 40.7 11.1 T.4
Size of Busineas! 19 26.3% 474 211 5
LR!' v ] 1- .3
Bm.i‘.g 56 41.1% 3507 17 9 7-1
Self-employed 10 80.04 20.0 0.0 0.0
'4soellaneous 6 (=) (=) (=) (5)
SsATTL. T2 50.04 33%.3 9.7 6.9
smployment: -
Hanufacturing 25 40,06 24.0 20.0 16.0
Trade .19 63.2,; 31,6 5.3 0.0
Services T (&) (2) (=) (1)
Miscellaneous 21 47.6% 47.6 4.8 0,0
Age:
Over 41 59 50,8% 35,6 11.9 1.7
Under 40 9 (6) (3) (=) (=)
S8ize of Businesas: :
Larse 16 62.5,‘ 25.0 6. 6-3
Small 43 55.84 32.6 1.1,6 0.0
Self-employed 9 (2) (6) (1) {~)
ntrocellaneous 4 (=) (=) (~) (4)
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8 ¢ BUSIN:SSMEN FEEL THAT THE OOMMUNITY WILL ENCOURAGE
. FURTHER POLITICAL PARTICIPATION APTER SEEING THE
VALUES SUGH ACTION HAS TO OFFER. | |

Beven out of ten respoundents felt that politioal
partioipation would be enocouraged by the community
after it had the chance to see the value of busineas
paryioipation. - “

Of the occupational groups, only manuraoturlngu
seqmed to ghow & laok of optimism or doubt, and thelr'
perdentage of approval was still reasonably oclose to the ;

other employment categories.
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Question 8 o,

If the business oommunlty partlolpated more actively in
party politics, will the community, seelng the petentilal
value of such participation, encourage further actlvity

by businesgsmen?

CATEGLRY, RESPONDENT 8 YES _NO NO OPN. D.N.A,
TOTAL SBANPLE 163 70.6% 9.2 9.8 10.4
BOSTON 91 Tl.4% 11,0 9.9 7.7
Employmentt
Manufacturing 34 67.6% 14,7 14,7 2.9
Trade 22 59.1% 13.6 9.1 '18.2
Servioces 12 83.3% 8.3 8.3 VIRY,
Miscellaneous 23 82.6% 4.3 4.3 8.7
Age:
Over 41 58 T9 03’ 5.2 13»8 1-7
Under 40 27 66.7T% 25.9 3.7 3.7
8ize of Busineas: )
L&rge . 19 . 68 04% 1-005 1598 5.3
Small 56 76,84 10.7 10.7 1.8
Self-employed 10 - 80.04 20.0 0. 0.0
Migcellaneous 6 (1) (=) -) (5)
SEATTLE 72 69.4%8 6.9 9.7 13.9
Empployment:
Manufacturing 25 56.04 8.0 12.0 24,0
Tprade ]\9 7367% 5.3 1005 10.5
Services 7 (4) (2) (=) (1)
Migocellaneous 21 85.7#% ° 9.5 4,7
Age:
Over 41 59 T1.2% 8.5 10.2 10.2
Under 40 9 (8) (=) (1) (-)
8ize of Business: |
Lﬂrse 16 81.3% 0.0 603 12,5
Bmall 43 72,14 7.0 11,6 9.3
Self-employed 9 (6) (2) (1) (=)
Migocellaneous 4 (=) (=) (=) (4)
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CHAPTER IV
RECCOMMENDAT IONS

Reoommendationa based on the study £all into two
eategories: (1) Recommendations for further raﬁaaroh,

and (2) recommendations for public relationa actilon.
I. RECOMMENDATIONS FOR FURTHER RESEARCH

In agreement with Gutlip and Center that "the
danger (of mail surveys) im that there ie no assurance
ﬁhe respondenta will be reﬁresehtative of the whole
population,” the writer recommends further resaaroh.52
But the ﬁbeais did reveal meaningful information
'ooneerning the attlitudes of 163 businsssmen in the
Boston and Seattle areas. Statistloal probabilities deny
that these are the only 163‘men and women of the study
population with attitude patterns revealed by the thesis.

Further research, however, will give a mope
reliable picture of the bdsinesa fréme of reference.

Aithough the auther believes present survey
results are of value to public prelatiouns efforts in

the Business-Politlos area, he suggests further surveys

°2850tt M. Outlip and Allen H. Center, Effective

Publio Relations, p. 106.
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be vonducted in connection with any proposed additional
action, and if possible, thst the use of indirect
techniques be attempted in ordsr to check the relia-
bility of the responses. As Sanford stated, "the
projective (or indireoct) teohnlques“noq‘so widely in
uge undoubtedly do get at the responses which aye
censorable and henoe are not to bhe elicitad by direot
quraations."s3

In addition, especially in a program designed to
gain ection and aotive participation by businese, the
procf of attitudes ls in the participation. 4s Walter
B, Petravage, Manager of the National Chamber's Business
Relatlons Department mentionsd in a letter to the
writer, "partioipation in the Action Courase in Practioal
Politics (and other similiar political-education
oourses) is no academio exeroise, and unless there 4is
some practlocal pesulte much of the time gpent by a lot
of people will not be very productive."”

Petravage added that "I hope you will glve
conslderation ian trying to determine what businesamen
d4d following the course in becoming active in the
political party of theilr oholce. This 1s the orux of

the matter."

SjFillmore H. Sanford, "The use of a Projective Device
in Attitude Burveying," Public Opinion and Propaganda, p. 702,
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Ii. RECOMILNDATIONS FOR PUBLIC RuLATIONS ACTION

The public relatlons process. Even before

further surveys are undertaken to provide more extensive
data, the writer recommends that ﬁublio relations
aoctivity begin. But before public relations aotivity
18 suggested, the nature of publlic relations is defined.
"Public relations ie the term applied to all
sotivitles and attitudes intended to judge, influence
or oontrol ﬁhé opinion of any group or groups of
persons in the interest of any individual, group or
1nst1tut16n;"54 |
Those activitles directed toward influencing the
opinioné or others go beyond the pealm of publicity.
Publicity techniques are but & tool of ppﬁiio relations.
The need fop differentiating public relations from

publicity lies in the requirement for broad'hreas of

‘aotion} ‘While public relations involves polioy.

influencing, publioity simply reports that small part of
policy decision safe for public ocomsumption.

Cutlip and Center polnt out the process of publio
relations involving four basic steps:

54Gene Harlan andé Alan Scott, Contemporary Public

Relations, p. 4.
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(1) ‘Hesearch-listening,
(2) Planning-deocision making.

(3) Oommunloation-gaining public attitude
support of policies of the sponsoring organization.

(4) - Evaluation of completed public relations
aotion.55

Thig thesis formed a part of the first step of
the publio relations proocess suggested by Cutlip and
Center. But even before further research is oompleted,
stepe two and three may be started. Ths public relations
worker cannot delay action here even though more work
may be needed in research procepees., Aoction often
must be based on partiol researoh and common sense.

A program of exposure. If this thesis was correoct

‘An tending to show that negative opinions of business

toward politiocal partiocipation are due to a lack of
exposure to such aoctivity, then s program of favorable
exposure may be beneficlal in changing attitudes.
| In his olasslo atudy of stereotypes, Lippmann
sald of man in sooclety:

"We are told about the workd before we see it. Wel
imagine thinga before we experience them. And these

preconceptions, unless education has made us acutely

55
Cutlip and Center, op. oit., p. 91.



102

aware, govern deeply the whole process of peroeption.“56

Planned exposure of all types of busineesmen to
sucocessful businessmen in politics at seminars, luncheons,
meetings and other peraon-to-person gatheringe could
provide these non-participante with favorable experlences
to combat unfavorable stereotypes.

In addition, a program of exposure to let the
businessman know there are others besldes himself who
are potentially 1n£ereated in partiolpation would give
him incentive to aseek additional information on the

subjeoct.
A program of communiocations. Both internal and

external communicetions have been used by the Chamber of
Commerce and other'gnoupsrtoﬁpresent the_"businessman in
politice" in a favorable iiéht. Since aémmunloations
have been employed to oreate a favorable image,
effectlveness of communications in attitude change becomes
of interest.

 Therefore, a program, such as that outlined by
Raymond Moley and mentioned in an earller chapter, offering
sound practicea and above-board activity for businessmen
in polit;ce, seems to be the most practical solution.

In many 6asea, corporations and entire industrieg have

56Wa1ter Lippmann, Public Opinion, bp. 68.
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followed his examples in a&llowing further participation
by thelr managertal staff.

Thie has not; however, allowed the small business-
man to participate fully. It is in this area that the
Ghaﬁber of Commerce program can be usged to its fulleat
gffeot. Here it will allow the small businessman, who
hag, in meny ceses, propsrtlonately more at stake than
the corporation exsgutive, to express his opinions on
issues vital to his well-being,

The public relationa man must be able to communlcate
with this small businessman, and must be able to show
him the personal advantages to be gained from participation
in political activity.

SBuggegtiona for Further Research. A few people

from & restricted population have apoken, and the authop
attempted to listen. What he heard suggeetsd e need for
public relations aotivity--but asotivity and action
tempered with good taste and tactful application.
Bueiness is entering a touchy epea of participation and
every step of activity must be measuped for 1ts poesible
oconsequsnce, |

As Walter Petravage has suggested, the besgt possible
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test of the proper eppllcation of the Chambsr'’s Action
program is in the resulting action by businesamen who
have taken the course. This follow-up study wouid not
only glve an indivation of the sucocess of the program,
1t could also give methods of improvement for the
program and suggest fupthey applioation‘of public
relations procedures to such activity.

Buoch a study, therefopé, should have first
priority in any suggeatedlruture resgardh into the
Buslnegasman in Politios, for it wouid obmbine the method
end the pesults in one package and givé invaluable

information and date for further action.
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FIXED-ALTERNATIVE FORM
COVERING LETTERS FOR BOSTON AND BSEATTLE



K Boston “University

CHARLES RIVER CAMPUS - 640 COMMONWEALTH AVENUE - BOSTON 15, MASSACHUSETTS

School of Public Relations and Convmunications March ), 1960

Dear Sir:

The Comminications Research Center of “this School is assisting -
a small exploratory su¥vey being donsg by & graduate stident, Gary P.
Boyker, in connectiocn with his theésis. ~The thesis title is "The
Businessman's Approach to Political Participation.h
Becausé of your managerial ahd/or professional experience, will
® you help us by completing the attached quéstionhaire and letting us
have the benefit of your opinions on the subject?

The questionhaire is simple~-it will take only a Tew minutes to
complebe—and a sta.mped, ‘addreéssed FPeturh erivelope has beeh provided
for your convenience, Your naie Wis sclentifically selected from the
Polk's Directory listing of businessmen.

Since we are dealing only with your opinions as related to the
business group as a whole, your name or busirness affilidtion will not
be used in any way in the study. We feel this will give you greater
opportunity to express your personal viewpoint.

The completion of Mr, Boyker's work should be ‘of considerable
value, not only to the University bub also to vafious Busmess and -~
professional groups in their public Teélations programs. The results
of his work will be available upon reguest -through standard inter—
library loan procedures following July, 1960.

Very sincerely yours,

< 2 T

J. ROBINSON Ph. D.
Chairman ™
‘. Commmications Research Center

AT

Inels.
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Le

Have you ever:

Held any public electivé office? ™ Yes =~~~ ""MNo
Held apboihtive Public o¥ instititicnal office? Yes _ “ Wo

Held office in an organized political party? TYes No

Should bubiness associations (e.g., Chambers of Commerce) urge
businessmen to engiaps actively in “Practical Politics?®
Yes No No Opinion

Briefly state the reasons for your answer:

Some of the reasons we have cbtained from people £or not being
active in political participation are listed below. Check all the
stabemonts that yoh think would explain lack of participation on
the part of businegsmen.
8T wouldn!t know where to get star“bed“
"I"don' have the time® =

WYou oafitt fight the political. hmacHifies®
"Iive never beer asked to participate!
"Ttm” just not inberested in it
"Etts bad for my businesst
UMy work” Wouldn'% do any good"
YPolitics is dirtyw =

uT don't khow enough about it

If you have any other Teason to siggest, wuld you please
write it here:

With which 6f the folleéwing stateiiénts on reasons for the lack of
participation do you agree or disagree" B .
a, WPolitics is"a business, 1:1.ke advertlsmg or merchandising,
and rmst be studied and mastered.®
Agree . . Disagree .. .. . No Opinion. _ .
b. "The businessman is used to making decisions on the basis of’
facts and the profit and production needs of free enterprise.
He is not suited for making the bargains of politics."
Agree . ... Disagree... . No Opinion .

c. "To’ get ahead in’ biismeSS, a man must give all his thought and:

o

energy to his work in the organlza.t:;.on in which he is a member."

Agree -~ Disagree - ~No-Opinion

d. "o bus:messman can afford to get mixed up in party politiecs.

- Tt"will make enemies of too many of the peoble he must do
busihess with--dealers, suppliers, customers and employees.™
Agree _ TDisagree __  No Opinion

e. I can't agree with any of the reasons. I think the main
reason is:




'

5. With which of the following ratiohales for political participation
by bug:i'.ne_szsmen do you agree or disagree?

-‘6_.

How

a.

Ce

e

do

&

d.

€a

g,

Participation will check and balance the power of organized
labor, which threatens to moncpolize politics in the United
States to the bénefit of a minoribty. =

Agree Disagree No Opinion

Participation will pnt better men into public office.
Agree _ __ Disagree _ No Opinion

Participation™will c¢Iean up political party organizations
now run by professional politicians.
Agree Disagree No Opinior

Businessimen will be able to significantly influence political
decisions on thé precinct and municipal level.
Agree __ Disagree _____ No Qpipio:t_l

Do you have any additional rationale you would care to supply?

you feel about the top business executives that do the following?

Encourage their management to give financial support to
political organizations.’
fpprove _ _ Dlsspprove ____ Wo Opindon

Reimburse, through expense accounts, those in management
who have contributed to political groups.
fpprove ___ Disapprove _ _  No Opinion

Glve to public and non-profit institutions for Tthe purposes
of polical education and "good government."
Approve ___ Disapprove _____ No Opinion

Creabe Jobs within the corporation for defeated candidates
for office while tHey prepare for the next election.
Approve __ Ddisapprove _____ No Opinion

Give hiring preference to party workers reccomended by
‘the party organization.’’
Approve Disapprove . No Opinion

Help parties by giving leaders or workers preference on
retainers and contracts for certain work and professional
services.

Approve Disapprove No Opinion

Businessmen can also do the following to support political
participations




7. How do j;you feel rank and file workers will react if businessmen are
seen tg be increasingly active in'prr_ac"biqa.l pqli‘tics?

a. M greater percentage of workers will vote
A smaller percentage of workers will vote
No effect likely

b. A greater percentage of workers will vote Democratic
& greater percentdge of worksrs will vote Républican
A greater percertage of workers will vote ag

‘directed by union leaders

No effect likely

¢c. There will be increased tension inh labor relations
There will be mutual undcrstanding with labor
Other (specify)

8, If the business community participated more actively in party politics:

a. Will the two major parties be likely to divide more
sharply on the important issues of economic policy?
Yes No Ng_Opinion

b. Will voting for the miajor parties be likely to divide
the community more sharply along lines of social class?
Yes . No‘ Np _Dp:i.nion__

c. Will the community, seeing the potential wvalue of such’
participation, encourage Further activity by businessmen?
Yes No No Opinion

9. Your age: Under 40O b1 and over

10. Total number of employees in your company (including branch offices):
1-500 -
Over BOD T et s e
Self-employed {professional or service)

1l. Briefly, what are your title and duties in your organization?

Return when. completed tot

Gary P. Boyker

School of Puablic Relations and
. " Communitations

Cormunications Research Center

Boston University ‘

640 Commorwealth Avenue

Boston 15, Massachusetts



